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Three main groups of cases:
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DUPLICATION OF ENTIRE IMAGE OF THE
COMPANY/BRAND SH#IABE)/RENEERSR

BAD FAITH REGISTRATION OF GEOGRAPHICAL
INDICATION EESiFithIEisE



The company  was
founded in Italy in 1910.
Today it is one of the
most important Italian
fashion brands in the
world.
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Ermenegildo Zegna

2013

A Chinese company (Fuyin) copied the
entire set of image of the Italian brand,
selling products labelled with trademarks
which were phonetically similar and easy to
confuse with Zegna'’s ones.
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Zegna asked for the invalidation of the gy,
trademark of the counterpart.

ZegnaB kT = IRAVRT .

The court of Guangzhou delivered a []
judgement in favor of Ermenegildo Zegna , |
acknowledging the bad faith used by the
Chinese registrant. |
M= E H B H F Ermenegildo Zegna
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Zegna Nfell Zsnoi 7854
“Ermenegildo Zegna founded his “In 1910 the ltalian fashion
“Lanificio Zegna” in 1910 in the brand ZSNOI was established
Alpine foothills of Trivero (Biella). having its wool spinning mill at
Today, Zegna fabrics are still one Biella, the world-famous
of Italy’s most acclaimed exports.” Italian textile center.”
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CANALI is a fashion brand founded in Italy in 1934. Canali -has been
fighting for years against the fraudulent registration of a trademark
(CARLD -which-is -very similar to its one, ‘both-by -a figurative and a
nominative point of view. Also, the use of a misleading advertising
campaign has caused customers to believe the brand is “Made in Italy”.
CANALIZ1934F R AFEZ AR = mhd. Canali#fiFRk—ESEE
HEEMAOER (CARLI) #1345, NEeRNEFERIERAE, ZBitn
#SCANALIER MBI, FEY, RS SEMEZEEHEERECAR
LIk "BARIENE"

The Chinese counterparty registered marks are:

SREXSFAIEMAERE

+ «CARLI» (pronunciation very similar to the one of the italian

brand) (&R ESZEAF R AE)

o« FRIFl» (pinyin: ka la li).
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Molteni Group is one of the leading companies
worldwide in the high-level furniture market

- MolteniEEFR £ BIRREBIHAINE AT Z—.

In- 2018, ‘Molteni discovered that a company named Hothing
Casa had copied their entire set of image and products,
accessories, and even the layout of their shops. The Chinese
brand sells - more than 40 models that are very similar or identical
to the ones created by Molteni’s designers. Molteni contested the
clonation of its products and sued the counterpart for unfair
competition.

20185, MolteniZI—3zk%& AHothing CasafIATIEHI T k(i)
MEERSER. kM. E2EENGE. ZTEmMETHE40
Z 5 Molteniig i+ I I /EAI ™ Mtk AR B RN M.,
Moltenifiil 3t H= miI5RE, URAAFREABHEFZAE.




PREMIATA is one of the most famous Italian footwear-manufacturer, widely known for
the excellence of their “Made in Italy”. It entered the Chinese market in 2010.
PREMIATAZEZZHIBAFENEIER—, LE "EXAHEE" NESEMEELSIK,
ZHNERT2010EH NP ERH,

The company is: fighting -against several cases of unfair trademark: registration: it has
taken several legal actions against a Chinese entrepreneur who registered a lot of
trademarks similar to the ones: of famous Italian brands. They also filed for actions of
opposition to the registration, actions-of cancellation for lack of use, and-actions of
invalidation. Unfortunately they all led to unfavorable decisions so far.
ABEENTES I AL FEHIREMITA . BPERRIM T AESZAEEAT EAERY
EFEIARIRSAR, ALk, PREMIATABLZRENZ XA R {75, PREMIATARE XS RatRiEmM
RERIY, URZEAHDHERGHXLER, AERESXUBIREY. 78, &#=H
A, ATEFIREBAFFAEA].

PREMIATA ‘is -also fighting a legal battle ‘against - a Chinese company that has been
selling counterfeited imitations of the Italian company’s products.
PREMIATARIEE 55— —BEAEHEPREMIATAGE RN EABFRIEEFIA.
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Alfa Romeo is an lItalian brand known all around the world for
sports- and race -cars, part-of FCA Group. In China, the trademarks
ALFAROMEO, Fl/RiEB 2R, f/RAZZER and the ALFAROMEO
logo have been filed for in 1994 and officially registered in 1996.
Alfa Romeo R =ZE KB AFIMEmIE, REFCASH, FEHE,
Alfa RomeoF 1994 FEHiFEALFAROME ,  "fIJ/RiEBZZRR"
"FIREDERY FIALFAROMEO logoiEftarits, F19965F5%18
=Y,
Recently, a Chinese company filed for 13 actions of cancellation
on-grounds of lack of use for some of the FCA group trademarks,
including ALFAROMEO, PGB %Rk, the ALFAROMEO logo,
GIULIA, -GIULIETTA. The applications -were -all rejected- by the
CTMO.

&, —RPEATLRZERBPEBRITX L FCASRRIRRRE13
RIEEERE, XL REIEALFAROMED, " RiEBHEM” |
ALFAROMEO logo, GIULIAF] GIULIETTA, XLCERiEEpmThEER
HRF B EREXEL.

The same company decided to lodge an appeal at TRAB against
the decision of CTMO, but even in this case the Court pronounced
in-favor of FCA group.

EEIRBRIRE, XRRAFREDHIMNTHEFERSIRERRF, B2
BEAEXFIER T, iABt #IFCASEIRER.

The Chinese company decided then to request for a further
review -of the TRAB’s decision hefore the Beijing Intellectual

Property-Court.
XRPE AR NIERAFAIR A EBR S HE T HER SR

TE.
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In the meantime, the same company has applied for the registration of a number of
trademarks, -among -which [ RiE B Z R, ALFA ROMEO GIULIA, GIULIETTA and
STELVIO, all under class 12 (automotive). The CTMO rejected the application, but the
-company lodged an

appeal before the TRAB.

B, XRAFERRE T AEMIRERE, HPH "FRESEHER" , ALFA ROMEO GIULIA,
GIULIETTA #1 STELVIOZETH12&KmMx (%) . BirERKEIREE, BRXRATM
EiNTHREZRSIRERIR,

The Chinese company has also applied for the registration of a number of other foreign
brands.

XERPELTEHF 7 KEEMEI NS,

Finally, another Chinese company from the same city has applied in the same days for the
" registration of the trademark Stelvio under class 12. This time the application was
preliminarily -accepted. by the Chinese  Trademarks Office.  FCA  Group. immediately
opposed the decision.

&a, RER—HEHNS—RFELARREAEERE 78123 FaIStelviofir, XX,
Erstr RS SE 7iZHE, FCASRAZAMRHEN.

Some other Chinese companies have also tried to register FCA Group trademarks under
- -different classes. FCA Group lodged several objections based upon the fact that ALFA
ROMEO is a well-known brand and should be protected under different classes.

BB RFENDBAEERRIENIT T EMFCAER IR, FCASEFETFTALFA
ROMEOZR— B M, EUMIZAEARZERII FEZERIFRISE, B THRFIN.




alce nero

Alce Nero'is an ltalian organic food prouucer, well known in'China and Asia.

Alce NeroR—zxEPEFLMEREBNEAF B R REFR.

Recently, a- Chinese company has registered. the trademark Alce Nero-under
class 30. The opposition moved by Alce Nero, however, has been rejected. for
the following reasons:

B, —RKPEATEM T —1FE30%Alce NerofEin, B2, BTFUTERHA,
Alce Nerof2 HHIFHNAEXE] -

o
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The  product of the Chinese -company are different from -the ones
protected-under Alce Nero’s trademark registration

XRPEABNF=RSAIce Nerortm RPN RAE.

There aren’t specific evidences to prove that the registration and the
eventual -use -of the  trademark would result -into - marketplace
confusion

B REANIEHER I XA R E MR E RS SEhIERE.

The -authenticity - of . evidences. produced by Alce can't be -verified
because the documents presented haven't been authenticated by a
notary

FToEHAAlceHERIESLME, EAEIFMRHNX MBS I,

Counterpart logo ¥3ZF#Jlogo

= T

Alce
Nero.

Una
parte

di te.

CEUN PO’ DI ALCE NERO IN OGNUNO
DIHOL NOI CHE RISPETTIAMO | RITMI
DELLA NATURA, LE STORIE E LE MANI CHE
L& LAYORANO. NOI CHE CREDIAMO NELLA
TERRA E CHE PREFERIAMO PROTEGGERLA
PER MANTENERLA FORTE E RICCA PER

IL DOHANI. NOI CHE SCEGLIAMO DI
MANGIARE SANO PERCHE YOLERCI BENE
C FASTARE BENE.

NOI SIAMO ALCE NERO,
IL BIOLOGICO DA OLTRE 30 ANNI.

ILBUONO DEL RIOLOGICO
DAL1978
wni.akenerocom
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Reggio -Children - S.r.l.,- owned by -the ‘Municipality of -Reggio

" Emilia in Italy, promotes and safeguards the pedagogical method

“Reggio  Emilia Approach”. In 1991 the American publication
“Newsweek” identified the Reggio Children “Diana” Preschool as
the most avant-garde school in-the world. for -education- in- early
childhood.

%jc%IJReggio EmiliafiReggio Children S.r.l. 28 F0E5K
—MER "WRE NBEFELZE. 19916, EERE GhiEET )
BinaRULE "SR 41) LRI ASIKRHAR R THAIFR,

During the years, several Chinese legal entities have tried to
~register some trademarks which were similar, if not identical, to
~ the Reggio Children’s one, in order to take advantage of the
popularity -of the ‘ltalian pedagogical method and confusing the
Chinese consumers.

IEER, B/ LRPEIREINLE M SHSE) LEHSEM
Eggg VABBMIZ B ARREF 75 AR B E 3R, FRETRE
1P °
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Harmont & Blame

Harmont & Blaine

The Italian fashion brand is largely known worldwide; it's name and logo are
also strictly linked with the figure of the “dachshund dog”.
%—Ekﬂﬂa‘ﬁﬁﬂﬂﬁwﬁ%é*ﬁéﬁ HEFMlogo#Rs "REaAN" B&ES
T—itc,

Recently, Harmont&Blaine has been denied the registration of their trademark 3
“Harmont&Blaine and Device” in China because of a previous registration of a
very similar Chinese trademark “HARMOND&DOG” (in pinyin I§SH#).

B, Harmont&Blainezid s E T “Harmont&Blaine and Device” &tx, 1 -
ﬁLEJEﬁEy’I?Zﬁﬁ'ﬁZﬂE%"’FﬁMﬁ’\J*Eﬁiﬁ "HARMOND®&DOG (I324 HaI IIlont &B a.llle
) BEE5ST M

In 2019, the Beijing High Court finally ruled in favor of Harmont&Blaine.
20195, b=k MHBEFIFHarmont&BlainefJ3E,
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In-the case of the Italian Navy (State emblem), the Embassy supported
the Italian Institution in the fight against the fraudulent registration of
~_a very similar trademark (both by a nominative and figurative point of
view).
EEATBE (Exfir) NEAT, KEESISEATHDEIBA
Bé;’_ﬁ'lfgﬂm&mﬁwﬁ% (NETFNERZ R EREERIIELL) /1T
XTI,

__The case was conducted and was solved on the basis of the Paris

Caonvention for the Protection of Industrial Property and Chinese
Trademark Law.

XPEHFEEE (RIPTUFERBRAY) M1 (FEERE) B2IH
ERFOREIR,

The Embassy is currently following a similar case - that involves the

=~ some trademarks linked - to the-Italian Air Force (Aereonautica Militare)

HRTAEIEIEERES —RUERY. ZRIREEAFZEERERAIER.



End of 2015 - Luxottica contacts the ltalian  Embassy
in- China to receive assistance regarding the protection of
its American trademark “LensCrafters” in its Chinese
transliteration (Z4152). Indeed, a Chinese entrepreneur (Mr. Li) who
had previously registered a similar trademark (Bflm),
had managed to have LensCrafters’ trademark cancelled by
final judgment.

20155 — LuxotticaBARBAFIIFHEASELE, EXRAEEDEIR
FESEERIR "LensCrafters” RPN FFE "SMK" . Lhrk, B
—ZFPEEWR (BRE) ZrIe& T EUpER "BUMa"
FER It S AR REEF R T LensCraftersitn,

In March 2016 — the Supreme Court accepted the application - for th
e review of the judgement and annulled the judgement adverse to
Luxottica based on the fact that, although he registered the tradem
ark in good faith, he eventually started to operate in bad faith whe
n he tried to take advantage of the brand’s success.

20165 3R — HEkRXE FEFEAIRIEE, T I XILuxotticaf
FMRAGHIR, FHRIERISSER . REFSEIMEMTEEER, B3
BRI AR AR e p OMiRAIRS, a7 EE1TA.

IUXOTA
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In 2016, the Chinese Authorities refused to add the designation of
origin “Montepulciano d’Abruzzo” to the list of 100+100 European
and-Chinese geographical indications that will be protected through
a bilateral agreement (still under-discussion).

20165, hEEXERITHELLIE "Montepulciano d' Abruzzo” R
P ZFRINIA 100+ 100 RSB E ,; ZimRPRNEREET
—f (BRIHSATERERTRY) BOBHUSEIRF,

The decision -was due to the fact that, since 2013, a trademark
denominated with the Chinese transliteration of “Abruzzo” had
been registered and owned by a Chinese individual based in Hebei
province.

- PEMHEX—RENRRZ: H2013FE R, —&kEItENTE

MABZFMIHEET "Abruzzo” HIhEERESIT.

At the same time, in 2016 the Trademark Office decided to reject
the —application - for - the  registration - of —a  trademark
SHEEI/REIS because it was considered too similar to the Chinese

< transliteration - of - - the - European - - Geographic - Indication

“Montepulciano d’Abruzzo”.

51tER, 20165, BinRAERKE "RESREE RN
g, INEESRUMIBIEIRIR” Montepulciano d' Abruzzo”
PEEFIFEEL.

“Abruzzo” vs. [fIfpE2{A

MONTEPULCIANO D’ABRUZZO

DENOMINAZIONE DI ORIGINE CONTROLLATA
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Prosecco DOC is one of the most well-known' Italian wines.
Prosecco DOCER R EABNEAF T BmEZ—,

In.September 2014 — the Consortium-applied for the registration of the
trademarks “PROSECCO” and ‘B Z5a’. The trademark in Chinese
characters was registered by the end of 2016, while the “PROSECCQO”
trademark was rejected by the TRAB, because another trademark with
the -same name- had previously - been- registered -by -another - Italian
company, partner of the consortium;

20144F98 — BAERERE "PROSECCO” 1 "EBEs" T ARIR.
RFEME2016[RIEMALI, M “"PROSECCO” MmN MAINTEER
A, RERBR—REAFLE, FRREKBISTEXE, ZRIEZE
- A3 AR IR,

Despite the fact that this company gave its consent to the registration of
the trademark by the consortium, the application was rejected.
REXFRABIREEKREEMZER, (B2EEHRAHEE,

The' consortium- started -an -appeal process towards' the -decision of
TRAB at the Beijing Intellectual Property Court, which admitted the
request. Eventually, the TRAB appealed, in its turn, against the decision
of the BIPC. The final decision by the High Court is pending.
FEmTHEERSHREIRE, BKBRICFARF N AR lRiFER
EGOARNZEIRERIE, &fa, BRTERERSARICEARFIGERRTR
E, BXREH DR, BRIEEFEERERINREFIR,
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