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Background

NAEBEZEERELNVEDF A RTFIVK, ZRIPEREEY)
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In order to investigate the current situation of the protection of plant
variety rights in China and evaluate it objectively. The Office of Plant Variety
Protection of the Ministry of Agriculture and Rural Affairs entrusted the
Agricultural Intellectual Property Research Center of the Chinese Academy
organize a questionnaire survey on the willingness to reserve seed and use
new varieties for farmer in China.
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Scope and respondents Farmers nationwide

BEAI TELRIAE
Method Fill in Online
E={ S )i 20184F12 H-20194E3 H

Date December 2018-March 2019

e CHdRmGaeoty, HRIAE3154
Quantity 469 questionnaires were collected,

315 of them are valid




X KREEBMMEEAEFaffEAEIRIBEES...
BHAREIO Vb= [t #aipk 5]

RKEBWMEREEFEMPEASIRIAEEES

X KREBEMMEREFmMHPERASIRIEE...

BEBAREIQ b=tttk As]

REBMERERERFEMPEAFIRIASEGS

1. SRBOHESY * [ BAisEn )
5

k=g
2.9 FRS * [ B2i%kRA )
18-28%>
29-44%
45-59%
60= LA

BZRESEERD * [ =

INZE R LT

KELRMZLLE

2N
3A

4-5 N

RIZE (=P, BBAX)

LZEHPEIHEIT
BTSRRI A

LG EO 7GR , GIFESE,

24E B 1R
There are 27 questions, including 1.
3 multiple-choice questions and

24 single-choice questions.
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KA N# (D
category optlon number

51

sex

Fe

age

R

Educational level

B male
4z famle
18-28%
29-44%5
45-59%

60% DL I
AN DL

Primary school education
and below

il
Middle school education
TEEH
Senior high School
education

HER
Secondary vocational sch
ool education

RKEFEHEUE
College school education
or above

140
174
74

60

30

32

20

224

Zihasn

Respondents’ Identity and Economic Characteristics

EeBl (%

ratio

54.8%
45.1%
56.1%
23.8%
19.3%

0.6%

1.2%
9.6%

10.3%

6.4%

72.2%

HIES TS

FA ANE (N | B (%)
category optlon number ratio

X BERR B

Number of
family members

FRANH

Number of farm
workers

YN
4-s \
6-7A\

SN L
1A

3N
4-5 \

6 AL L

65
185
41
12

78

154

46

57

2.2%
20.9%
59.6%
13.2%

3.8%

25.1%

49.6%

14.8%

8.7%

1.6%
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ratio optlon number

tel (%

ratio

el N ¢

150
1-373
FKEEFE BB
Household
annual income 3575
(Ten
thousand yuan)
5-10 5
105l E
1V
FEEH COHHE
) s T 5-10H
Family-owned
land area 10-15H
(MU)
158 Ak

84

74

82

43

172

95

17

26

8.7%

27%

23.8%

26.4%

13.8%

55.4%

30.6%

5.4%

8.3%

HHE L IR

BB

Income from
farming

Main crop
types

BEBRNNMEAZ
HERIR

No income
RN o B e
V]

As a small part of the
economic source

YEREEL T RIE
As a major source of
income

YERET LT RIE
As a whole source of
income

KHEEY)

Field crops

R

Fruit trees

i
Flowers

82

Vegetables

A

Trees

FoAh

others

169

59

316

27

18

32

24.8%

54.5%

19%

1.6%

69.6%

8.7%

2.9%

5.8%

2.5%

10.3%
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Respondents’ Identity and Economic Characteristics

110

32
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Conventional Conventionalrice
wheat

94

R K
Conventional
corn

57

fett

Peanut

55
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Vegetables

38
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Others
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Reserve seed
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Number and purpose of seed reserve

&H, P& HAh others
e o PR 10%

Standby,
guard

ﬁ F13a \NE¥H

O, 2

‘ about their Self-

543.2%

AR FEMARE (HA) 1§

134 people (43.2%) interacted with others
retained species.

HMEE

Sex ratio

HERD

Sales
benefit
10%

B H A

Age ratio




[ 4 7K1 [385 44 7K1

Increase No effect

production [E 4]
risk

[E 7 L]

34 Jn P A %
7K Increase
[2E 7 & K] seed cost
Increase the 56%
difficulty of
getting
seeds

[E 7 E]

RN ZRP RIEDH M —RARERR B B

If it is stipulated that new varieties of protected plants are
not allowed to be kept by farmers

& T B A7 T K150%

50% below the original seed
market price

& T B A7 Tk £920%

20% below the original seed
market price

& T IR A7 T 4% 110%

10% below the original seed
market price

T BEAh T i K5%

5% below the original seed
market price

Acceptable Fee Level for Self-
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retained Seeds

100
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The reason for choosing No Seed Retained

[R5 4 K]

Failure to adopt new varieties
in time

[3E51 % K]

Self-retained seeds are not
yet worth purchasing
commercial seeds

EFEA |
No conditions for storing and
processing seeds

|
| [3E51 % #x]

Without professional
knowledge, it is difficult to

guarantee seed quality

120



120

100

[R5 44 K]
Conceal
breeding
quantity and
avoid paying
fees

[R5 4 FK]
Refusal to
pay fees
6%

[3K 71 4 #K]
Give up
using this
variety and
choose other
VELEES

[E 7 t]

[ 7 th]

80

60 :
97

93

. 62 k3
47 [ 4 #K]
20 — — Willing to
pay within
h 11 CENELE
. 10% l 30% ' 50% l 100% ' 200% l lealie
[E 4]

A= B FE mAE NP B A R AR R R & U0 SR 5 Xt 5% AR ) T 1 B HE A A P ) B A
S RBEEM? T NER A

How much higher is the price of a product produced as a
seed than that of a general commodity?

If a fee is levied for the multiplication and
propagation of protected clonal plant varieties



BB S|
Don't pay
attention, just
use the
varieties you
are familiar
with.

5%

[R5 4 7K1

Concern, but

won’t to buy

[E7Et]

[K 7 2 FR]
Buy after
seeing the

effect of
other
people's use

Epia|

RN AP TRy

Will you try to buy a new variety?

[2K 51 4 #K]
Will take the

initiative to
purchase an
attempt

[B 5 Ek]

180

160

140

120

100

80

60

40

20

155
133
22
bid 2P S W Lk JLIR ZHE WL
Never purchased Purchased several times  Regular purchase

BB SR S HHE Y

Have you tried to buy new varieties of crops?
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[2K 51 4 #K)
200 Most of them
are basically
20 180 in line with
expectations
80 s and are quite
satisfactory.
70 5 73%
T2 Most did not [ ]
50 achieve the Most of them
82 100 expected exceeded
40 — - o - results, very expzctatlons
68 80 disappointed ai w.erfe
30 —— 8 F—3 — 22% very satisfied
50
20 — - — - = 60 e
10 — — — S 40
12 9
0 r J ] T T T J 20
A HEAH AT L2 HAb
Seed company Sales agent means of agricultural Shopping online  others
production 0

The way of buying Satisfaction level
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The reasons for not using new varieties

[ 514 7] High price

[2£ 51 4 ] High risk
“ [2£ 51 £ #%] No advantage

et
| | 66 [25 51 % #RX] No marketing

[ 4 #K] barely

[2 51 4 #R] No technology
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Fhant {2 3REY

Information Acquisition of New Varieties
[R5 4 #K]

If there is
informatio
n to push,
I will pay
attention

RN toit.

will 73% [ 51 4 FK]
actively radio and
check or television

pay
attention
22%

251 4 FK]
[2% 5 4 K] Introduction of

Science and
not

interested5 [2K 3] 4 7 Technology

(IEL

[3£) 4 K]
Neighbors and
friends legend

[R5 %
FR]Cooperative
s (village
collectives)

propaganda
LAY 4]

Network
(mobile phone,
computer)

25 4
X ]Distributor
Introduction

BB REH e B3hE RS BRE

Whether to pay attention to new variety information Access to Information Channels for New Varieties
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Willingness to use new varieties

250
200
150
100 - 226
50 —= —
30 54
0 I L] L]
Willing to plant Unwilling to plant Just as well

LB 5 5 I HT R A

Free gift of new varieties from seed management department

300

250

200

150

100

50

256
21 33
Willing to plant Unwilling to plant Just as well

s N TR BT 3 s o

New Varieties Grown Successfully by Others
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The Balance Mechanism between Farmer's
Rights and Breeder's Rights

O K7 i RR= oA 2 R+ A2 77 3 44K
product name=Variety name + Producer name
O #HEHERFENER

Mastery of Sales Quantity Information

Self-sufficiency of
Agricultural Products

ISIHFEn H e

Faf B, e R B

New Varieties(Seeds. sprouts) _ .
ﬁ >- Marketing of Agricultural Products
D
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