
PDD, the New E-commerce,
and its IP protection measures
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China’s Second Largest e-Commerce Platform by Users

1 GMV  and active buyers in the twelve months ended September 30, 2020.
2 Average MAUs for our mobile app in the three months ended September 30, 2020.
3 Average number of daily parcels since May, 2020.

2nd in China e-commerce

731.3mn(1) Active Buyers
2nd in China e-commerce
643.4mn(2) MAU

3rd in China e-commerce

~US$214bn(1) GMV
Every 1 out of 3 parcels in China 

~70mn(3) Daily Parcels

Employees>6,000Founded in Oct 2015
Listed on Nasdaq in Jul 2018 

Within 5 Years

Headquartered in 

Shanghai, China



3

MORE savings

Duo

Focus on Users – More Savings, More Fun

VALUE and HAPPINESS for EVERYONE

TOGETHER

Pin

MORE fun

Duo
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• Under the mobile era,  feed-based shopping format caters more
to the needs of mobile internet population for its social, fun and 
dynamic nature
• Feed-based shopping underpinned by a “you don’t know what 

you want but happy to discover” philosophy
• Acts like a personal agent that can provide users with tailored 

advice 
• Decisions are dynamic and can be influenced by trusted sources

• Under the PC era , search-based shopping format is best 
for e-commerce for its emphasis in efficiency
• Search-based shopping is based on a “you know what 

you want and what you don’t want” philosophy
• Acts like a super brain that can answer all users 

questions
• Decisions are centralized

Bags

I need a bag

Purchase

Conventional e-commerce – More SKUs Pinduoduo’s new e-commerce – More Accurate Recommendations

Browsing based interactive e-commerce model
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PDD has a comprehensive and multilayered counterfeit fighting system…

2015 (Inception) 2016 2018 2019

Stringent 10 times 
deterrent and 

compensation policy

10X

Live facial recognition

AI-enabling

Online portal for IP 
infringement complaints

Bilingual portal for 
convenience of foreign holders

Brand Care Program

Robust merchant screening process
Proactive patrolling measures
Effective portal for complaints
Stringent enforcement policies

Merchant blacklist 

2020

Brand Protection
Ambassador Program

Partnership with anti-piracy 
alliances

New Brand InitiativeProactive manual screening

Connected to China’s national 
public security database

Brand Care Program 2.0

Fight counterfeit has been PDD’s strategic priority since inception and we never stop improving our anti-
counterfeiting system
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Merchant Products

New

Identity verification integrated with National

ID Database and Live Facial Recognition

Deposit to guarantee compliance with rules 
and policies
Crosscheck against Merchants Blacklist to
block repeat infringers

Brand Care Program with customized plan for each
brand
AI-based Rules 24-7 screen each new product listing,
automatically block confirmed counterfeits and report
suspicious items

Existing

Behavior assessments identify and control
suspicious merchants
Mapping of related stores and merchants

Customized models monitor product listings
Bilingual IP Portal handle brands’ complaints
Test buys and investigations with 1,000 brands to
confirm and penalize infringers
Continuous counterfeit level monitoring prevent
recidivism

Proactive measures against counterfeits

Comprehensive Proactive Inclusive



7

ProactiveComprehensive Inclusive

Brand Care Program

Technology

Ongoing monitoring

Brands of higher exposure and recognition among consumers are easier to attract counterfeiters. In Feb.
2019, we adopted the Brand Care Program to look after the wellbeing of those brands in a holistic way. 

Customization
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PDD IPP Platform - ipp.pinduoduo.com

Bilingual in English and Chinese

Covers trademark, patent and copyright

Simple 3-step procedures: Create an account à Register 
IPR à Make complaints

Efficient 

No need to prove IPR right every time making a 
complaint 

Can complain 200 product at a time

Transparent – able to check progress of complaint

InclusiveComprehensive Proactive
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InclusiveComprehensive Proactive

Generate discussions on challenges and best practices

IP Whitepaper

Podcast: “IP Matters”

IP Newsletter
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Cooperation between brands and Pinduoduo

Product authentication
Brands check authenticity of suspicious
product to support action against
counterfeiters.

Merchant recommendation
Brands recommend merchants onto
PDD. PDD supports on exposure and
cost management.

Proactive measures
Brands provide pattern of
infringement and product info to
better proactive measures &
authenticity rating.

Offline enforcement
Brands and PDD join force with legal
enforcement to put counterfeit
manufacturers behind bars.

Data sharing
Discuss regularly emerging infringing
activities, anti-counterfeiting results
and consumer preference.
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New challenges
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Re-commerce

C2M

Community Group Buys
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New challenges – Live Streaming

Challenges

Difficult to screen

Difficult to preserve evidence

Difficult to monitor

Difficult to trace across platform
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New challenges – Live Streaming

• Inspection by patrol team
• Report made by viewer

• Making use of proactive anti-
counterfeiting measures already in
place

• Recording live-streaming to
preserve evidence

REC




