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Document Name

XHBFR

Author /
Publisher

& / 8

Version / Publishing Date

hRas / Z=EH

Commission Declaration on the Facilitation and Monitoring of Memoranda of Understanding European Brussels, 20.6.2016
Seeking to Dissuade Commercial Scale Intellectual Property Infringing Activities in the Internal Commission C(2016) 3724 final
Market MES HhEER, 2016F6 B
B T AR YRR P B A A A R A B O R R SESE T 20, (20163724
=8 &R
Report on the protection and enforcement of intellectual property rights in third countries European Brussels, 21.2.2018
= EALRF YRR SHEIR S Commission SWD(2018) 47 final
ME= EZER, 2018F2 8
21 H, SwD(2018)47 &
TR
2017 Situation Report on Counterfeiting and Piracy in the European Union EUROPOL and June 2017
2017 R THEREMERIE RS RO 2017 F 6 B
RRMAIZLRLR,
RREBARZAS
THE ECONOMIC COSTS OF COUNTERFEITING AND PIRACY Frontier January 2017
RE SERIERMAIETTRA Economics 2017 1 B
An Economic Analysis of Counterfeit Goods: the Case of China Yao Vol 1, No 1 (2006)

BREBRINZFEDNT: PEZXLI

Misuse of Small Parcels for Trade in Counterfeit Goods

OECD and EUIPO

2018
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FRRIOIET ~ T S EMErVHRE
RERZHIMEE AR ZRHEA, KA
KRS
7 Trade in Counterfeit and Pirated Goods: Mapping the Impact OECD and EUIPO | 2016
RESHREmEAZ: RGO ZEHEL. KRR
RS
8 Latest Development of China’s IP Work Dong Cheng, September 2018
PERTIRFN T ERIRRTHE SNIPA 2018 E 9 B
FhEEZR AR
NE
9 Up to EUR 60 billion lost each year in the EU due to counterfeiting in 11 key economic sectors EUIPO Press 6 June, 2019
BRER 11 NERATFRIRESERBE BRI 600 2T Helizaeis 20195 6 H 6 H
RREBANIRF=AYS
R RS
10 | European Business in China: Business Confidence Survey 2019 European Union 2019
ROHAESERY : 2019 BlASERS Chamber of
Commerce
YR
11 | MoU signed between Tencent Weixin, CBBC, IPCC on IPR Protection CBBC Press 7 August 2019
BWAS. EhRBNESTELER R RURF B A X T AR RYRARREmR | Release 2019F 8 H7H
EL e
Iy
12 | Report on the implementation of the EU Customs Action Plan to Combat Intellectual Property European Brussels, 23.10.2012
Right Infringements for the Years 2009 to 2012 Commission SWD(2012) 356 final
2009 ~ 2012 RREFTTHANRF AU R T RIRISEER & MEE

| List of documents reviewed E.BFEZ Ui ER _




"“IPKey @ cHINA

HHRF=AY »

ERICIRT « P S B AR

E32/R, 2012 FF 10
B 23 H, SWD(2012)356

G
13 | British Chamber of Commerce Position Paper 2019 British Chamber 2019
HERS 2019 MIHXHE of Commerce
REHR
14 | Atale of two camps - and we favor the one with strong growth prospects Deutsche Bank 27 May 2019
PR ELNS ——BSRIB KIS Research 20195 5 H 27 H
EIRAR
15 | European Union Chamber of Commerce Position Paper 2019/2020 European 2019
BREARIS 2019/2020 FEXZE7 T Chizl el
YNEEES
16 | Position Paper on E-Commerce Law 2019 China-Britain February 2019
2019 FF (FBFEBIE) AU Business Council | 70192 B
HPRZME
17 | REPORT FROM THE COMMISSION TO THE EUROPEAN PARLIAMENT AND THE COUNCIL European Brussels, 18.4.2013
on the functioning of the Memorandum of Understanding on the Sale of Counterfeit Goods via Commission COM(2013) 209 final
the Internet MELS WEZE/R, 2018 F 4 8
RELHMNNATESELESIRS: (THERNERORRESR) e 18 H, COM(2013)209
SIHERS
18 | Weixin Report on Protection of Brand Owner Tencent March 2018
USRI ARIPIR S BB, 2018 3 B
19 | Addressing the Sale of Counterfeits on the Internet International 2017
R BB E R Ul el
Association
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20 | Intellectual Property Rights Protection Annual Report Alibaba Group 2018
ARFRURIF R S Pl EE B B &R
21 | E-Commerce in China: Facts and Law Regulations Starke November 2016
FERER: LRERSEEIE Starke 2\F] 2016 £ 11 B
22 | MEMORANDUM OF UNDERSTANDING European 25 June 2018
ON ONLINE ADVERTISING AND INTELLECTUAL PROPERTY RIGHTS Commission 2018 6 § 25 A
FFRE S5 R R ME=
23 | Overview of the functioning of the Memorandum of Understanding on the sale of counterfeit European Brussels, 29.11.2017
goods via the internet Commission SWD(2017) 430 final
(FTHEEENERNIFFRESR) NIEREIR MES HEER, 2017 F 11
B 29 H, SwD(2017)430
SNHERR
24 | Memorandum of Understanding on the sale of counterfeit goods via the internet European 21 June 2016
FIEEERMERA R ESS Commission 2016 EE 6 B 21 H
e
25 | Evaluation of the application of Regulation 386/2012 European October 2017
THNSE 386/2012 SEBIAGERME Commission 2017 € 10 B
MEE
26 | BENCHMARKING NATIONAL AND REGIONAL SUPPORT SERVICES FOR SMEs IN THE FIELD OF European 2007
INTELLECTUAL AND INDUSTRIAL PROPERTY Commission and
RS Tl =g mm -/ N AT B E R R S X RS EN :S‘EJ(;';”E“O
ME=. KUME!
Ol
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27 | German Chamber Business Confidence Survey 2019/20 German Chamber | 2019
BERS 2019/2020 FEEEE g CemmeEs
FEERR
28 | Trade, growth and intellectual property - Strategy for the protection and enforcement of European (2014)
intellectual property rights in third countries Commission
B5. EFEKSMIRFN——ES=ENAIRIURIF SHERS MEE
29 | ASingle Market for Intellectual Property Rights Boosting creativity and innovation to provide European (2011)
economic growth, high quality jobs and first class products and services in Europe Commission
(BFHENSCIFTNRE—MIRF A ERUNEFIEK. IEEREMUE. BE—R | BES
FREkRS
30 | Evaluation of the Intellectual Property Rights Enforcement Strategy in Third Countries European 2010
FPNESE = EROAR= AR A0 Commission and
Analysis for
Economic Designs
MEZ. ZiFR
o

Il. List of Interviewees and survey respondents (where respondents were willing to have

List

details published) RIFSEENREE ((PRRAEEZH)

of Interviewees:

RIS BE:
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Organisation

Organisation type

B pieSidl
Moodie Davitt Report Business Intelligence provider
L ERIR LR
JD.com E-commerce platform
R BEEfa
Mogu E-commerce platform
s BEE¥ae
Pinduoduo E-commerce platform
#Hz% BEEfa
DHGate E-commerce platform
BUEK BE¥a
White Bullett E-commerce platform research
analyst
EEFaRR oI
RB Law firm
ELIIES S
Hogan Lovells Law firm
ESWRF RINESSAT
Marks and Clerk Law firm
=5 RINESAT
Womble Bond Dickinson Law firm
ELIIES S

German Chamber of Commerce

Business association

| List of Interviewees and survey respondents (where respondents were willing to have details published) 15513
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CBI Business association

RETEES mElihes

CBBC Business association

HPRZ M= ENAnES

Danish Chamber of Commerce Business association

HEER ENAnES

Swedish Chamber of Commerce Business association

InHEs ENAnES

Ferrero Rights holder

#o5 RFIA

Harris Bricken Law Firm Law firm
RINESSAT

List of Survey Respondents:

EESREE:

Number institution/entity name

wmS B/ £

Does your company own
intellectual property registered in

the following region and country?

Does your company
sell IP-protected
products in China?

Does your company
sell IP-protected
products in the EU?

BHABEESHBETIIESR/ SHRRREETE ZBHAREETEER

HESHHRARURIP RIBESENRA~HN
B9~ aa? (RPRI=R?
China, EU, US Yes Yes

X ERRROENRF=IX?

2 (Not disclosed)

| List of Interviewees and survey respondents (where respondents were willing to have details published) 15513
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(RIKEE) FE. KR, E£E = =
3 Jellycat China, EU, US Yes No
hE. R, E£E = )
4 CBBC China, EU, US No No
el FE. KE. XE & S
5 The Weir Group PLC EU Yes Yes
KRER = =
6 Richemont China, EU, US Yes No
f5a]l4 FE. R, EE = )
7 Mancunian IP China No No
FE ) a
8 Melody Rose Ltd t/a Melody Rose China, EU, US No Yes
London thE, . £E & =
Melody Rose Ltd (M4 : Melody
Rose London)
9 Glencairn crystal China, EU, US Yes Yes
hE. KR, EE = =
10 (Not disclosed) China, EU, US Yes Yes
(RIKEE) hE. KR, EE = =
11 Springer Nature China, EU, US Yes Yes
FE. KR, E£E = =
12 1421 Consulting Group EU No No
RRe & &
13 UNITALEN ATTORNEYS AT LAW China, EU, US No No

| List of Interviewees and survey respondents (where respondents were willing to have details published) 15513
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SERFNAERIRAE] hE. KR, E£E ) &

14 Incopro EU No No
RO E(LB)EERABRAE KRER & a

15 Cosmetic Warriors/ Lush Limited China, EU, US Yes Yes
FE. KR, E£E = =

16 BRITA China China, EU Yes Yes
BAEHE hE. R = 2

17 (Not disclosed) China, EU, US Yes Yes
(RIKEE) FE. . =E = =

18 Scotch Whiksy China No No
ME=R L= FE ) )

19 The LEGO Group China, EU, US Yes Yes
NSz hE. KR, EE = =

Detailed data analysis on survey results:
BXRAEERAIFRETEDT:

Study on Online
Counterfeit in China -

| List of Interviewees and survey respondents (where respondents were willing to have details published) 15513
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lIl.List of E-commerce cases before 2019 EBrFZEHIBER (2019 &Fai)

Case Number

A - RN - RS SRR

Plaintiff

Defendant

Location

lths

Compensati
on Awarded
(RMB)

HREES

Compensat
ion
Awarded in
EUR

FIRMEE

Cause of
Action

FH

(2016) Zhe 0782 Puma European Zhejiang property cuhk | Yiwu Zhejiang N/A 150,000 19,330 Infringement
Minchu No.12765 companies supply chain service co., | People's of trademark
(PUMASE) Itd. Court ST REA rights
(2016)iifi 0782 RAl) ' ‘ dlispuise
12765 % )ﬁ/ZEJE(Ahﬁ‘l\lllA\g_l Lin Yanqlng SL—%AE _
s REEIMY
PN s SN 4V 7 A
RSEIRAT]
PRIELR
(2015) SeggerMicrocontro | Chen Shuhai, Shenzhen | Guangzhou | Guangdong | N/A 410,000 52,835 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Zhixinrui Electronics Co., | Intellectual ownership
u No.59 Ltd. Property IR NEMA disputes,
SRR SR Court infringement
of trademark
fRAE]

| List of E-commerce cases before 2019 FEpPELHIIEE (2019 4=Hi)
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(2015)EXNiERS ERH B, RYIMEE | TNEDR ;‘_ghts
e, ispute
FHE9S HEFERATE] FRGERT
RN
9. FEB
)
(2015) SeggerMicrocontro | Mao Weigiang Guangzhou | Guangdong | N/A 40,000 5,155 Infringement
Yuezhifashangminch | llerGmbH&Co.KG Intellectual of trademark
u No.46 EER Property I IR NER rights
L e S depuie
(2015)BENERI A IRAE
/NS . _
e 46 2 TR BEIY
FRGERT 243
(2015) SeggerMicrocontro | Peng Jianguo, Guangzhou | Guangdong | N/A 235,000 30,284 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Guangzhou Jiawei Intellectual ownership
u No.47 Computer Technology Property IR NEH disputes,
IR eS8 Co., Ltd. Court infringement
(2015)EXNiER R BRAS] of trademark
. = SEE. TMNEET | TMNERR rights
FHEa1 S ] A dispute
BHRERAE FUERE
EZ1EEN
9. 1REH
YR

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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(2015) SeggerMicrocontro | Peng Zhen, Guangzhou | Guangzhou | Guangdong | N/A 3,015,000 388,531 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Jiawei Computer Intellectual ownership
u No.54 Technology Co., Ltd. Property IR EH disputes,
R furra se Court infringement
(2015) BEERRY | g5/ = BB, [MEETE of trademark
s oy 2 REw) \ PR rights
FH 54 S HRAEIRAT) A dispute
FRGERT
ZEREY
9. REH
M &
(2015) SeggerMicrocontro | Xie Aimei, Shenzhen Guangzhou | Guangdong | N/A 1,123,800 144,820 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Futian District Saige Intellectual ownership
u No.55 Electronic Market Property IR EMA disputes,
e E a1 = Zhaptao Electronic Court infringement
(2015)EEN; LR = Business Department of trademark
s s RAH PR rights
FH 555 HEN. RIEAR ” dispute
RIS, Al FERUER
HIZEBEFHIZREEE -
s ’ ZEUEY
FEE 9. BEH
YR
(2015) SeggerMicrocontro | Zhang Yang and Guangzhou | Guangdong | N/A 235,000 30,284 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Shenzhen Futian District | Intellectual ownership
u No.53 Shengshi Chengfa Property I 15 NEH disputes,
e C el 1 = Electronic Trading Court infringement
Company of trademark
PR.E]

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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(2015) EBHTERT A K. RYIFEAR | HELR e
_— — NG ispute
FE53 S BRI R BT FEERE
RN
4. @EH
M &
(2015) SeggerMicrocontro | Liu Huoliang and Guangzhou | Guangdong | N/A Copyright
Yuezhifashangminch | llerGmbH&Co.KG Guangzhou Menghuo Intellectual ownership
u No.52 Network Technology Property IR REH disputes,
g e b = Co., Ltd. Court infringement
(2015)EENERS R A qf trademark
e o) 2 XUKER. TTMEXR | TEDR rights
. e, dispute
ERIRBIRAE FEUERE
ZENEY
9. BEB
RS
(2015) SeggerMicrocontro | Chen Miao, Shenzhen Guangzhou | Guangdong | N/A 3,015,000 388,531 Copyright
Yuezhifashangminch | llerGmbH&Co.KG Bogian Electronic Intellectual ownership
u No.51 Technology Co., Ltd. Property It EA disputes,
e el =) Court infringement
(2015) BEIERERY | 1/ = W, RYITis e of trademark
g = METR rights
FHEs51S FRESEIRAT JINKIR dispute
FEERE

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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ZEREY
9. BER
YRS
(2015) SeggerMicrocontro | Xu Mingshu, Shenzhen Guangzhou | Guangdong | N/A 1,176,400 151,598 Infringement
Yuezhifazhuminchu | llerGmbH&Co.KG Futian District Saige Intellectual of computer
No.131 Electronic Market Property IR REH software
g S b = Ehaptao I;ZJIectrclnlc t Court ;(_)pyrtlght
Ba 403 usiness Departmen isputes
(2015)BENEE R RS o
$% 131 % — o }A_') H%[h«/\ R
e, WIMEE | g BEITEN
B FRGER
XEEHEFHIZRES BEFIN
TR A
(2016) Ji 01 Minchu REUSCHGMBH Shijiazhuang Aixue Shijiazhuan | Hebei N/A Infringement
No.708 Outdoor Trade Co., Ltd. | g of trademark
Intermedia sk EMA rights
(2016)88 01 Rl BREEBFYGR | toPeonle’ e
Court o
708 S BIRAE i _
IElEEr REEIMY
Province
243
EER
RIEMH
EINCE
B

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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(2016) Su 01 Minchu | Carl's el creation Nanjing Wachi Trading Nanjing Jiangsu N/A 500,000 64,433 Infringement
No.55 studio co., LTD. Co., Ltd., Xia Bing and Intermedia of design
(CARTIERCREATION | Shenzhen Longdu te People's ST REH patent
(2016)75 01 ¥ 55 STUDIOSA) Electronic Commerce Court of dispute
= Co., Ltd. Jiangsu
= RIRES IR/ Province BEIE
= Iiten =3 /,\ S
TrskpaR | FPUASERRRA — SRS
NE . Bk, FYIHEB !
=5 NS | BT
EHEFESERAE
NN
(2016) Zhe 0108 Cartier Hangzhou Ruishang Hangzhou Zhejiang N/A 300,000 38,660 Unauthorize
Minchu No.1401 international co., Electronic Commerce Binjiang d use of well-
LTD. Co., Ltd. District BT NER known
(2016)iif 0108 4] (CartierInternation People's products'
alAG) KN ERRS A2 Court unique
NSRS E
1401 S - names,
— A= o s i
it EFRER MR pagkag'”g'
an
/NG IXAR decoration
PN disputes
TEE R
s
B 8%
G o)

| List of E-commerce cases before 2019 FEpPELHIIEE (2019 4=Hi)
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(2016) Su 01 Minchu | Cartier Nanjing Wachi Trading Nanjing Jiangsu N/A 500,000 64,433 unfair
No.56 international co., Co., Ltd., Xia Bing and Intermedia competition
LTD. Shenzhen Longdu te People's ST REH disputes
(2016)75 01 ¥ 56 (Cartierinternation | Electronic Commerce Court of
= alAG) Co., Ltd. Jiangsu p N2
= Province Uity
R~ ERER | FERARRZERA o
7] 3. Bk RGE | PR
(CartierInternation ERFEEAERAT iR
alAG) AERiZER
(2015) SeggerMicrocontro | Peizheng Lin and Shenzhen Guangdong | N/A 80,000 10,309 Trademark
Shenbaofazhiminchu | llerGmbH&Co.KG Shenzhen Youxin Baoan ownership
No.1575 Electronic Technology District' I R EMA dispute
EigrtasE | ool People’s .
(2015)iR=E LR RN Ganur EEN
= o a8 HESIE, RIS
FE 15755 A N . Yl[isse 4
EFRERERAT | TPE
ZXAR
=B
(2015) SeggerMicrocontro | Shenzhen Bogian Shenzhen Guangdong | N/A 250,000 32,216 Infringement
Shenbaofazhiminchu | llerGmbH&Co.KG Electronic Technology Baoan of trademark
No.1578 Co., Ltd. District IR NEMA rights
iSRS People’s dispute
(2015)REEHRA | /g RIbEmETRE | Court
Sk
FE 1578 BRATE REEIMY
243
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(2015) SeggerMicrocontro Shenzhen Guangdong | N/A 30,000 3,866 Trademark
Shenbaofazhiminchu | llerGmbH&Co.KG Baoan ownership
No.1574 Feng quan, Shenzhen District I IR RNER dispute
e el =) Quandong electronic People's
(2015)REAHRM | g/ = technology co., Itd, Court RERIMY
PRZYE] Shenzhen Yifang micro
FHE 1574 S AITAY
¥ = technology co., Itd S IsE =15
. - _ ZXAR
e
> — 15075
FRABRAE. &
Y2 MEHRE R
N
(2015) SeggerMicrocontro Shenzhen Guangdong | N/A 40,000 5,155 Trademark
Shenbaofazhiminchu | llerGmbH&Co.KG Baoan ownership
No.1577 Wang Li District 'k RNEMA dispute
RiEHISHIES People’s )
(2015)iR=E XN R RS == 3] Court B
FHE1577 S 43

RIH=E
ZXAR
=B

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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(2015) SeggerMicrocontro | Li Xiping, Shenzhen Shenzhen Guangdong | N/A 100,000 12,887 Infringement
Shenfufazhiminchu llerGmbH&Co.KG Shaibao Technology Co., | Futian of trademark
No.738 Ltd. District IR EH rights
People's dispute
(2015)FABEHIRA] =EF, RYIpiAE | Court .
s 733 2 REEEHEE | paRAS o BERETY
BT iz AT
HXAR
=B
(2015) CHANEL co., LTD. Beijing Jingtailong Beijing Beijing N/A 80,000 10,309 Infringement
Dongminzhichu (CHANEL) International Hotel Dongcheng of trademark
NO.14391 Management Co., Ltd. District Jt= REH rights
Ez ) LI EIR People's dispute
BETE I EER Court
P 14301 2 EEEERAT s SERINY
ALEURYL g, FIE
X 3 Ny
RAR LUl
B
(2013) RILEYCUESPORTSLI Shanghai Shanghai N/A 18,000 2,320 Infringement
Minminsanzhichu MITED Minhang of trademark
No.585 Shanghai Changning District i RNEF rights
FFEAITASH District Laili Sports People's disputes,
0B3)FER= (%) | o = Goods Store and Tianjin | Court unfair
. o ARRRATE] Laili Sports Equipment competition
=758 585 5 Co., Ltd. disputes

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi)
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EBHRTRENNR | LBRIT
BARE. XEXD | RARE
NS RSN B
ue ristian Louboutin uangzhou wentan uangzhou uangdong | Yes X , nfringement
(2016) Yue 73 Christian Louboutin | G h G h G d Yes (2017) 340,000 43,814 Infri
Minchu No.1209 trading co., Itd. and Intellectual Yueminzho of design
TERHTIE 2751E Guangzhou beilingfei Property IR ng No.347 patent
(2016)E 73 RB#l cosmetics co., Itd. Court dispute
1209 S 2, (2017)
FNERERSAIRS | AR i g BEIIME
BER2Z 347
8. JNAREL | iER = THEFIRAY
RAEIRAT) “
ue ristian louboutin uangzhou wentan uangzhou uangdong | Yes b , nfringement
(2016) Yue 73 Christian loubouti G h G h G d Yes (2017) 340,000 43,814 Infri
Minchu No.1208 trading co., Itd. and Intellectual Yueminzho of design
TERHTIE 2751T Guangzhou beilingfei Property I R ng No.346 patent
(2016)E2 73 R# cosmetics co., Itd. Court dispute
1208 S . =, (2017)
INEREZERES | T MEHR =T SEINRIZ
BE[R2% 346
. ITNRRER | FER = THEFNY
AR 9
(2016) Yue 73 Christian louboutin | Guangzhou wentan Guangzhou | Guangdong | Yes (2017) 340,000 43,814 Infringement
Minchu No.1207 trading co., Itd. and Intellectual Yueminzho of design
HEEHE E751E Guangzhou beilingfei Property IR ng No.345 patent
(2016)28 73 R# cosmetics co., Itd. Court dispute
1207 S .
TNATR
FRGERT

| List of E-commerce cases before 2019 FEpEFLEHIIEE (2019 4=Hi) “
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IMRINEZBRS
CINDR D=y w4
mAERAT

=

=

=, (2017)
BER 345

REINRIR
THERIE
)

IV. Relevant policies and guidelines related to the E-commerce Law (BFm55iE) HXE
RHEF

E-commerce Law

FF/555;

2019 Online
Market Regulation
Special Action Plan

2019 MILEhinis
EEMTHAEE

Promulgation
of the
Implementing
Measures for
Strengthening
Intellectual
Property Law
Enforcement
in the Fields of
Online
Shopping and
Import and
Export

DO RaFH
th O etakEniR
LR i=SENE
D)7

Work Plan for the
Management of
Counterfeit and
Inferior Key Areas
(2019-2021)

[BRE S E =i
ABITELR
(2019 ~ 2021)

Notice of
SAMR and
CNIPA on the
"Tie Quan"
Action Plan of
Intellectual
Property
Enforcement
in 2019

EXRminlkE
2R, Mg
NEXF
(2019 S5
IRFEREGE

Amendment on
Administrative Measures for
Online Transaction (Draft for
Comment)

MERZ A EE
RERHRE)

TrE (fE

| Relevant policies and guidelines related to the E-commerce Law (B8 ¥-P5514) HHISBORFfar
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E-commerce
business
operators
information
registration

BFHESEES
[EREIC

Article 10 E-commerce
business operators shall
complete market entity
registration formalities
pursuant to the law,
except for individuals
selling self-produced
agricultural products and
home-made handicraft
products, and individuals
using their own skills to
engage in convenient
labour activities and
sporadic small
transactions for which
licensing is not required
by law, as well as e-
commerce business
operators who are not
required to register
pursuant to the laws and
administrative
regulations.

610 REBFHSEE
E N LA EmIEE
AEE, B2, MASH

Key task (1) Focus
on standardizing
the qualifications of
e-commerce
entities and create
a good access
environment.

BERES (1) &
IHEREFESE
K&, SERF
IENIRE,

Investigate and deal
with the behaviour
of e-commerce
operators in
violation of the
information
disclosure
obligations
stipulated in Article
15 of the E-
commerce Law.

BB FES
ZREEBER (BF

%) ROEH

Article 8 Except for business
operators which are not
required to be registered
pursuant to the provisions of
Article 10 of the E-commerce
Law, online trading operators
shall complete market entity
registration formalities
pursuant to the law.

B 8 R [RIKER (BFE5S
%) 28 10 FMEAFEHT
ZCHEFELIN, WKL

BEEENIUENIED
Eﬁiﬂlao

Where administrative licenses
are required in accordance
with the law for online trading
operators to engage in
operating activities, such
administrative licenses shall
be obtained in accordance
with the law.

Online trading operators shall
not engage in unlicensed

| Relevant policies and guidelines related to the E-commerce Law (BB F75531%) FSBCR RS “
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T K S E T ERVEARE

EEFKEIFm. KE
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Article 15 E-commerce
business operators shall
display, prominently and
continuously on their
homepage, their business
license information,
administrative licensing
information relating to
their business operation,
and information that
they are not required to
complete market entity
registration pursuant to
the provisions of Article
10 of this Law, or
hyperlinks of the
aforesaid information.

RISSIE) 815 %
AMERIERATX
SBHATA.

Supervise e-
commerce
operators to handle
market entity
registration in
accordance with
the law, standardize
e-commerce
subject
qualifications, and
strengthen the
normative guidance
for social e-
commerce and
cross-border e-
commerce
operators.

RERTHSEE
EWCENETRIRE
REiC, IeRF
PSS EMREE, 0
SEXJHLAZEER. IS

business operation in violation
of the provisions of laws,
regulations and the decisions
of the State Council.

MERBEEZENELE]
o], WGERERISTEIT
B9, NSEGEBUS TELT
CIB
MERZBEEEMEBRE
& EN. ESBREAIR
£, NELIELREE.

Article 9 Where an online
trading operator applies for
registration as an enterprise,
individually-owned business or
farmers' cooperative, it shall
apply to the market regulatory
authorities for market entity
registration pursuant to the
relevant provisions on
administration of market
entity registration.

B 9 T WERFBEEERS
oAt MIEF
BERREWESIFIA, N
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Where there is any
change to the
information stipulated in
the preceding paragraph,
the e-commerce business
operators shall promptly
update and announce the
information.

8 15 RHEFHSEE
ENHEHEREEN
B, BEAnEshEE
=E. 'ﬁHé"*ﬁ“iL&ﬁ
XA91 ‘IESIEFEI%,%
FREBAESE 10 &
ERAE %b\ﬁﬁiﬁi
HECBEER, 5%
& EAMEERIBEER
.
BIAERIEERES
B, BFESEE
VPSR VNGNS
.

ISEEEEERMN

:;.ag |'U'n

Supervise e-
commerce platform
operators to
register and record
in accordance with
the "E-commerce
Law" and other
laws and
regulations, verify

and register the real

information of the
operators entering
the platform,
establish
registration files.
Supervise postal
enterprises and
express delivery
enterprises to
strengthen the
review of the
business scope of
the e-commerce
enterprise
agreement
customers.

SRR EREICEENE
AR IS EIEER]
EEENIZEAREIC

Article 12 Online trading
operators which are not
required to complete
registration formalities for
market entities pursuant to
the provisions of Article 10 of
the E-commerce Law shall
announce, on a prominent
location of the home page of
their website or the main page
for business activities, their
self-declaration that they are
not required to complete
registration formalities for
market entities pursuant to
the law, as well as information
such as business address,
contact details etc, or links to
the aforesaid information.

B 12 FIKE (BTFES
%) 5 10 FMEAFENE
TAEAECHIMERZE
BE, NMIEEEMNIGSmE
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WEFZEEER
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Standardize the
main body of e-
commerce, and
focus on rectifying
illegal Internet
applications
(websites, apps,
etc.).

ENSEEEENIENEE
ENVE, FEATHERETK
TR NENIGEAREICH
BIMBIRIBRER, LR
ZEit, BRRAINFHE
B, 5E ORMERRIHEHER

1R,
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(The General
Administration of
Market Supervision,
the Ministry of
Industry and
Information
Technology, the
Ministry of Public
Security, the
General
Administration of
Customs, and the
Post Office
cooperate
according to their
responsibilities)

B TFBSEE
FR, EPEEIE
EEREEARINF
(i, APP

%) .
(MRRERE.
TS EER.
RNLEP. BXRE
E. HPBUSIRERS
o LiME)
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E-commerce Article 85 E-commerce Key task (2) Strictly | I. The "Proposal” Key task (2)
business business operators who crack down on the Strengthening | carries out special Strictly
operators who violate the provisions of online sales of law governance for the | investigate
sell goods or this Law in selling goods counterfeit and enforcement deployment of four | and deal with
services or providing services that | shoddy products, regulation in areas where the illegal patents.
infringing upon do not comply with the unsafe foods and accordance counterfeit and Focus on key
intellectual requirements for counterfeit drugs, with the law shoddy issues are products such
property protection of personal and create a safe HOENNERHsE | more prominent: as food and
fNEEERIRMEE safety and property environment for o P E AT IYAME medicine,
security, or carrying out consumption. m W s household
MR~ A& false oerisIeadiyngg Strengthpening Il. Broadening Bh5 s et appliances,
K IRSSAYEBFRS | business promotion and | regulatory the source HEREFREERE R | daily
Y =] other unfair competition, | enforcement and z:‘uaer;nels of SETFAE: negessities,
environmental

abusing market
dominance position, or
infringing upon
intellectual property,
consumer rights etc. shall
be punished pursuant to
the provisions of the
relevant laws.

B e RETFHREE
EBERAENE, HE
M R E TR HEAERSS
TREFREAS. U
RERIER, SLHERR
HES INRENEILE

focusing on food
(including health
food), medicines,
electronic products,
auto parts,
furniture and home
furnishings,
household items,
children's products,
clothing and shoes,
and labour
protection helmets,
etc. Criminal justice,
with major cases as
a breakthrough,
organizes a
concentrated attack

WREEKRIR
1.
Strengthening
law
enforcement
coordination
and linkage

SERACHLETDE
BXzh

IV. Striving to
promote the

administrative-
criminal

First, focusing on
small household
appliances, washing
chemicals,
hardware and
electrical materials,
and agricultural
production
materials, focus on
the special
management of the
rural market, purify
the rural market
environment, and
help implement the

protection
products, and
electronic
information
products.
Focus on
shopping
malls,
supermarkets,
professional
markets,
technology
business
incubators,
start-up parks,
and online
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EERYEHRE

EERESRFITA,
RIS ECHE, B
ESTHERICRMRFY.
BRERBEENTEFTH
RY, KERERIAEATIN
LT,

and firmly holds the
bottom line of
people's life health
and safety.

BERES (2)
FERFIEN _EHE
BEMHNS=m. &
TERBRBES
7, BIERLEE
MR,

URm (BRER
m) . Bm. BF
P, VRS
FKEFEE. HEH
Fm. JLERm.
ARENELAN 55N
PR ElEFtS
[eBREE, REE
RZEAEZEmRN
B, IBaRER
EMERNE, LA
REZHZHREA,
BFTRESH]

/

\

penalty
connection

AHEFHITH
itz

V. Improving
the social co-

governance
mechanism

TEASE

ALl

rural revitalization
strategy;

F—, LUNZRE,

TR, A
B RERKm
NER, EPFRE
RNHIZEA

B, Bhoiikx
A8 SChE.

Second, focusing on
strengthening the
supervision of
special foods,
school foods,
catering services
and online
ordering, focus on
special food safety
management to
ensure the safety of
the people on the
tongue;

B, DEERIRTA
Bm. RERm.
BIRARSSFOM 1T

trading
platforms,
organize law
enforcement
inspections,
and severely
investigate
and deal with
counterfeiting.
Patent
violations.

FEES
(2) "=RE
WMEEEFRIE
ETH. REE
BRAm. XK
FAeEss. HA
. MR
. BHER
FREERrT
g, LARSIA.
tEm. Blh
7. Bl
MrEs. Bl
X B L8 A
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Adhere to the
combination of
online and offline
governance,
strengthen the
inspection of
commodities such
as food and
beverage products
in circulation,
strengthen the food
safety supervision
of online catering
services, strengthen
risk monitoring,
purify the source of
production, and
investigate and
punish the use of
the Internet to sell
illegal and criminal
activities of
counterfeit and
shoddy goods.

BENRE, &9
FRERLZET
nlE, REEEE
RERIZE.

The third is to focus
on illegal publicity,
false promotion,
infringement and
counterfeiting and
other illegal acts,
focusing on the
special
management of e-
commerce platform
to purify the
trading
environment of the
online market;

B=, ™HELK
EIEEEETA,

SEISTREBRELE.
ERIEHE. R
B {11‘21?%‘%1_
A TR

2, %EPJ:FEEE?%

BFaEHE
=, TR
KT
#, FmEL
BESHBE
5.

key field 3.(1)
Strengthen
law
enforcement
in the field of
e-commerce.
Establish
online
inspection,
source
traceability,
and
collaborative
investigation
mechanism to
promote
online and
offline
integrated law
enforcement.
Strengthen
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Dispose of Internet
infringement and
counterfeit harmful
information in
accordance with
the law.

(The General
Administration of

Market Supervision,

the Ministry of
Public Security, the
General
Administration of
Customs, and the

FETWaE, #
BT ZIA
1=,

The fourth is to
investigate and
deal with illegal
activities such as
buying and selling
licenses, false
certifications, and
out-of-scope
certifications,
focusing on special
governance in the
field of
certification, and
effectively
maintaining the
certification market
order.

M, FEREE
SCUFRR. REERIA
iE. BIANEBEESE
EXTH, EFF
BINESETNS

the
monitoring,
identification
and
investigation
of online
infringements,
do a good job
in collecting
information
and fixing
evidence, and
severely
investigate
and deal with
infringement
and
counterfeiting
violations
committed by
e-commerce
operators.

BRI

(1) DosEEs
TS5 U
) EAVLs A
HE. RLE
8. MEEL
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Post Office B, BYEIFALE | 1H, sk
cooperate .
according to their TiARRIT LET—ME
responsibilities) Hux, NosERS
HERAE B B EX 2 HERUTH
RENBRETEE RS, R3B!
S AR, #F
(MAEERE, (EBRERNE
NEEB. BRE EEE, ™h
E. WBUSIRERR BB FES
2 THME) ZXEEFAEN
ENREEE
1779,
Consumers”’ Article 17 E-commerce Key Task (3) Strictly - - Article 15 Online trading
review & business operators shall crack down on operators shall disclose the
Business disclose information of unfair competition information on commodities
creditworthiness | goods or services fully, and create a fair or services in a
evaluation truthfully, accurately and | competitive market comprehensive, truthful,
system promptly, and protect environment. accurate and timely manner
HEBEEMIIL cor;sgn;\irtsv riﬁht to kEnow EFAEEL 3) ™= 59 s: ;co I.:afeguar(;j C-oyr:::meml
. and right to choose. E- . right to know and right to
ISR RS commerce business BHIEAE=SRS choose.
operators shall not use 1T7h, BEANFES Online trading operators shall
false transactions, TR, not carry out commercial

fabricated user review
etc. to conduct false or

promotions in a false or
misleading manner to deceive
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misleading business
promotion, so as to
defraud or mislead

consumers.

B 17 RETHIEE
ANZ2H, BL.
. AR e
ERSZER, RIEHZE
LN vin e
FFREFSEEEMMEL
REfI32 5. WIS
hEH T TREREE
SIAIREERIREIELR,
Hilm. IRSHEE.

Article 39 E-commerce
platform operators shall
establish and improve
upon their
creditworthiness review
system, announce their
creditworthiness review
rules, and provide an
avenue for consumers to
review the goods sold or

In accordance with
the "Anti-Unfair
Competition Law",
"E-commerce Law"
and other relevant
regulations,
severely crack down
on online false
propaganda, illegal
promotion, illegal
tying and other
acts.

Seriously
investigate and
punish violations of
the promotion of
infant formula
foods.

B (RAESR
Fx) . (BFE
Fix) FHRM

E, FERIEME
EREE. R
5. EEH. &
IBBEFTN. T
N EEAHEEE

or mislead consumers by
means of fictitious
transactions, fabricating user
evaluations, deleting adverse
user evaluations or otherwise.

B 15 | MNERBEEEN
S£mE. B, R &
iR ERmEE RS ER,
CRISIH A AN BIAIERE
.
MERZZEEEMELAEN
5. WERPTH. MR
RPN E SR TEE
BREE S IANRERIREWE
&, Bk, IXSHES.

Article 31 Operators of online
trading platforms shall
establish and perfect a credit
evaluation system, make
public credit evaluation rules,
and provide consumers with
channels to publicly evaluate
the commodities sold or
services provided on the
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services provided on the
platform.

E-commerce platform
operators shall not delete
reviews by consumers on
the goods sold or services
provided on their
platform.

$39 K BFESEE
EEENLEIREE
FEhHIE, AnEH
NN, AiBEER
M FEREENRER
HERMAIRSHITIF
AN,
BFESFagEEr
ShRESEENEYS
WEENRE M E Rt
HIBRSSHITEMN .

Article 70 The State
supports
creditworthiness
evaluation organisations
established pursuant to
the law to conduct e-

&%) LB B
BT,

Severely crack
down on illegally
sending empty
parcels and other
means to help other
operators to
conduct false
evaluations and
other illegal
activities.

f ot A S GINE LA
FEFBTRES
I, REpEffRE
ERTRIEEE
FEETA.

Supervise e-
commerce platform
operators to further
strengthen the
monitoring of false
evaluation
behaviours,
improve the

platforms as well as operators
on the platforms.

Operators of online trading
platforms shall not delete
consumers' comments on the
commodities sold or services
provided on their platforms,
or the business operators
using their platforms.

FNFE NERBFEEELE
&R AN S ERETNE
B, ANMSFENH, 79
BRI EERHEEN
S AR A TR IR S AR
BREEEHITATHHNEY
&R,
MEERZFFEEEEAEH
BREEENEENHEERRE
mEERERIIRS AR S
RELEEZRNTN,
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commerce
creditworthiness
evaluation, and provide
e-commerce
creditworthiness
evaluation services to the
public.

58 70 & EZSHFKE
IR ANS RN
FREEFRSERTN,
EHSIRHEBFESE
FRFANARSS.

Article 81 E-commerce
platform operators who
violate the provisions of
this Law in committing
any of the following acts
shall be ordered by the
market supervision and
administration
authorities to make
correction within a
stipulated period, and
may be subject to a fine
ranging from RMB20,000
to RMB100,000; in
serious cases,

commodity
(service) credit
evaluation system,
and cooperate with
law enforcement
work.

BHeEras¥a
H—EIN3E
XIRIERIMEIT/IRY
|I/::NUIIA- 73 %%ﬁ

m/AJmiT,

m (BRSS) (SHF
MER, BEHE
TEFFE.

2

Investigate and deal
with the behaviour
of operators in the
e-commerce
platform to restrict
the participation of
operators in the
platform in other
third-party e-
commerce platform
operations.

HoEER BT 7%
TEEEERHT
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a fine ranging from
RMB100,000 to
RMB500,000 shall be
imposed:

(4) fail to provide an
avenue for consumers to
review the goods sold or
services provided on the
platform, or delete
consumer reviews
arbitrarily.

B FRETIHSFE
BREEBBRTENE,
BTTAZ—HI, H
7S SRR 1=
PREAECIE, mILARE—S
ToA LA TTLA RIS
=, BrER, 4+
A ER+TATIUT

RYSHRA:

(4) RNHBBRES
FEREENBmEE

EREEESSH
B =75 F %S
FREEENFT

(The General
Administration of
Market Supervision,
the Development
and Reform
Commission, the
Ministry of
Commerce, and the
Post Office
cooperate
according to their
responsibilities)

(FAEERR.
ERENEE. BF
#B. HPBUSIEERSS
2 THME)
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Online Article 18 Where an e- Key Task (4) Carry Agriculture field: (4) Article 19 Where an online
advertising commerce business out Internet Strictly investigate trading operator provides
PILET operator provides advertising and punish false consumers with search results

consumers with search
results for goods or
services based on
consumers' preference or
consumption habit, it
shall also provide
consumers with options
which are not targeted at
their personal
characteristics, to respect
and equally protect the
legitimate rights and
interests of consumers.
E-commerce business
operators sending ads to
consumers shall comply
with the relevant
provisions of the
Advertising Law of the
People's Republic of
China.

rectification work

and create a good

advertising market
environment.

BRfES (4) R
ANFFRBEERM S
Ballr BiER
I ETHIEINME.

Focusing on portals,
search engines, and
e-commerce
platforms with large
social impact and
wide coverage, we
will highlight
Internet media such
as mobile clients
and new media
accounts, and
target people's

and illegal
advertisements.
Strengthen
advertising-
oriented
supervision and
increase advertising
supervision in the
fields of medicine,
medicine, food,
health food, and
financial
investment.
Highlight the focus
of traditional media
and important
Internet media
advertisements,
conduct special
monitoring with
special rectification
work, carry out key
monitoring around

of goods or services or
displays commercial
information based on
consumers' personal
characteristics such as their
hobbies, consumption habits
and browsing history, it shall
also provide consumers with
options not tailored to the
consumers' personal
characteristics in a prominent
manner, and respect and
equally protect the legitimate
rights and interests of
consumers.

B 19 ;| MNERZZBEEER
RHBEIREET. HE
IR, NEHEFDARHE
AERHEREE RS
RERSERTEIIEHES
B, NMERLEESIE
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B 18 RETHIEE
AREREEREE
¥, IHEINRFEIE
HigtamaEiRSH
BRERN, NIE
[EiZHEE R
HENANFERYED, &
BMFEHRIFERES
EX
FFESEEERHE
BRE S, N8
5 (R ARHME
Hik) BEXME.

Article 40 E-commerce
platform operators shall,
based on the price, sales,
creditworthiness etc. of
the goods or services,
display search results for
goods or services to
consumers via various
methods; for products or
services ranked according
to bids, the word

bodies for medical,
pharmaceutical,
health food, real
estate, financial
investment and
financial
management. False
illegal
advertisements for
health and property
safety, increase the
investigation and
punishment of
cases, and
investigate and
handle a number of
major cases.

LISt SR, &
=E RITIFR

5, BE5|E. B
FRSTFENE

=, REBEER
AN P
EERRERS T, FXY
Er. Zm. RE
Bm. B, €

major events and
important festivals,
find clues, and
quickly dispose of
them.

R (45
B EREE

S
Ro

SR SR

', IWKET. 8
fm. Rm. RER
. SRRESM
HrrERENE.

RHE RIS

R, EEEERE
T SHEEN,

EeaTIEE R T(F
FRTIUN,
REXED). BR
THFRERK

W, KR, R
EN=P

HEERMTHEENAS
{ER9IEIN, BEFFERF
HEERIGIAN .

Any online trading operators
shall abide by the Advertising
Law, the Anti-Unfair
Competition Law, the Law on
the Protection of Consumer
Rights and Interests and other
relevant provisions in sending
advertisements or commercial
information to consumers.

MERXZEEERHBEER
= EEEREIEER,
MRET (TEE) . (R
AESRFE) . (BEE
amRIFi%) FEXRNE.

Article 32 Operators of online
trading platforms shall,
according to prices, sales
volumes and credits of goods
or services, display search
results of goods or services to
consumers in multiple ways;
and For goods or services
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"advertisement" shall be
stated prominently.

B FEFHSZFE
FEENIRIERmE
EIRSHINTE. HE.
ERFIASHSIVER
HERTRMEERS
ROZRER, XNT=M
HFZRIB REE RS,
V= K=t /= =g

R ER R
AEEREIMERR
MW= 2 ERIREIR
EE S, AR
HELHE, '
—HAREER,

(The General
Administration of
Market Supervision,
the Ministry of
Industry and
Information
Technology, the
Ministry of Public
Security, and the
Office of the
Ministry of
Communications
shall cooperate
according to their
responsibilities)

(T RELSS.
TAVFHSELER.
NEE. MISTE
HRZE > TME)

We will increase
the supervision of
key false and illegal
advertising cases,
and regularly
expose typical
cases to play a
deterrent role.
Relying on the
inter-ministerial
joint meeting of
rectification of false
and illegal
advertisements to
strengthen
collaborative
supervision,
improve the inter-
departmental
supervision and law
enforcement
linkage mechanism
and information
feedback
processing
mechanism.
Formulate
standards and
procedures for the
publication of

displayed in the form of paid
ranking, procedural purchase
of advertisements, etc, the
wordings "advertisement"
shall be prominently indicated
via a method which can be
identified by consumers.

B R ZFNERBFERRLE
BN S EEEmEE IRSH
&, HE. ERFUSH
HFRMBEEE BN mSE
IRBHERER,; WFLIR
NHER. BRHUWEr &%
HRERIBRHEERS,
N 24 RENH 25 & BEIEHHRAY
BREERR TS,

Article 65 Operators of online
trading platforms which fail to
display search results for
goods or services to
consumers pursuant to the
provisions of Article 32 hereof
shall be ordered to make
correction within a stipulated
period and be subject to a fine
ranging from RMB10,000 to
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(7) Implementing
the responsibility of
e-commerce
operators...

Directing and urging
e-commerce
platform operators
to implement the
obligation to clearly
mark bidding
products (services)
as “advertising”.

(7) EIETFH
SEEERE....
RSB T
SETOREEET
REFIENHE
B (B3) 7
TN,

advertisements for
pharmaceuticals,
medical devices,
health foods, and
formulas for special
medical uses.

IAERREREE
I EE=HEDN

B, EHpg s
M, KEREF
F. R &RERR
BRI IER
BEA ST AF
HITER, NmBENME
WE. KOS
HIIBRGHRE. #
=Bk, ERRIR
SLEHVH. FBIEFR
MR, fbe
A, Efraam.
RiEm. AR
[y ST T N =
KAmiEH.

RMB30,000; to be specific,
operators of online trading
platforms which fail to state
the word "advertisement"
prominently for goods or
services displayed by way of
bidding ranking or procedural
purchase of advertisements
etc shall be punished pursuant
to the provisions of the
Advertising Law.

56 65 ;X MBRZBFEEE
BRERATNESR 32 FUE
[[iHE&E BB REERS
AUIRRERM, FOMREAN
IE, &—FhA =77t
TRISIRR, SSEAPLATMNHE
#. BRI &F5T
BrEmsERSKEE
BT ER, KBRS
i%) HIRERLTT.
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Personal

information

TAER

Article 23 E-commerce
business operators
collecting and using
personal information of
their users shall comply
with the provisions of
laws and administrative
regulations on protection
of personal information.

8 23 RHFHBSEE
FWeE. FREAFN
PAEBE, NHEFE
2. TBUERBEXRITA
SRRIPRIRLE,

Article 32 E-commerce
platform operators shall
adhere to the principles
of transparency, fairness
and equitableness,
formulate platform
service agreement and
transaction rules, and
specify the rights and
obligations pertaining to
accessing and exiting the
platform, quality
assurance for goods and

Key Task (5)
...Enhance the
protection of
personal
information in all
aspects and
channels, and
standardize the
contractual format
clauses involving
personal
information;
Seriously
investigate and deal
with the illegal
collection, use,
excessive collection
or disclosure, illegal
sale, illegal
provision of
personal
information to
others, investigate
and deal with non-
fulfilment of
personal
information
protection
obligations, and
provide support

Article 22 Collection and use
of information of consumers
or business operators by
online trading operators in the
course of business activities
shall be in compliance with
the principles of legitimacy,
property and necessity, the
purpose, method and scope of
collection and use of
information and collection and
use rules shall be expressly
stated, the consent of the
parties whose information is
collected shall be obtained,
collection and use of
information shall not be in
violation of the provisions of
laws and regulations and the
agreement between both
parties.

B 22 R NERBEEETE
SEENTWE. EREE
HRERZEERER, NIE
Bais. ES. BERR
W, BAZNKER. (ERERRY
BRY. 750, SEEFKES.
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services, consumer rights
protection, protection of
personal information etc.

BRFEFASZFE
ZEBENIEREATT.

. RIERIEN, H
EFEIRS NI
AR, BREEENFIIR L
Fa. BRMRSRE
PRIE. IHZEENER

. PANERRIFES
EARFIFINSS.

Article 79 E-commerce
business operators who
violate the provisions of
laws and administrative
regulations on protection
of personal information,
or who fail to perform
the cyber security
protection obligations
stipulated in Article 30 of
this Law and the relevant
laws and administrative
regulations shall be
punished pursuant to the

and assistance for
network crimes;

BERES (5) ...
EDRLVEZSTE) I
MAEBRFP S
B, #EsRITA
SRSEEAK
9
MEREERERR
W, B, I3E
WEEEHEE, B
HE. JEEAMBA
RHNABEITA,
REEAREITD
INEISESRNE R
HREEFICTER
R RIRIM LS

N7 L -
=

Severely crack
down on crimes
against citizens'
personal
information and

EFRN, HERKEER
B, MEERERE. EH
MEFIUSHLIERIER.
REE.

To collect and use the
personal information of a
consumer, an online trading
operator shall seek the
consent of the consumer each
time, and shall not obtain the
consent of the consumer by
way of one-off authorisation,
or refuse to sell goods or
provide services to the
consumer on the ground that
the consumer does not agree
to collect the personal
information irrelevant to the
said online transaction.

MERXZEEEWE. A
HBEBETAGERY, NIZE
KAEKHBERE, MMEX
BRI REE SR
BHRT, MEEHEEARE
B SIZMNERZETT
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provisions of the Cyber
Security Law of the
People's Republic of
China and related laws,
administrative
regulations.

B 79 REFHSFES
FERER. (TBUEN
BN AEERPEIR
E, WEREITERESE
30 FKFIBXRIERE. 1T
IEHIERINE L SR
PEMNSSHY, HKER (FhLe
ARHIIENEZE
=) FEE. 1TBUEN
HIRRTEARLST.

Article 87 For officers of
the authorities
responsible for
supervision and
administration of e-
commerce pursuant to
the law, who are guilty of
dereliction of duties,
abusing official powers,

effectively prevent
the abuse of
personal
information by big
data technology.

ERITERIEAR
MAERICE, 1)
LR AEERA
PSS
H.

KA EEMELRESE
ERmEE RAIRSS.

Online trading operators and
their employees shall strictly
keep confidential consumers'
personal information or trade
secrets of business operators
which have come into their
knowledge, and shall not
divulge, sell or provide such
information to others illegally;
and shall adopt the requisite
measures to ensure
information security, prevent
divulgence and loss of
information; in the event of
occurrence or possible
occurrence of divulgence or
loss of information, remedial
measures shall be forthwith
adopted.

NS EEERETIEA
BRSBTS EE A
e ESE LS
RIS, TSME. e
SEABEMME ARG, FER
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corruption or divulging or LR ERER, BRREE
selling personal .

=R

information, privacy and e, MIHMERHE. X
commercial secrets which K, ERESHETERER
have come mtq their ESHEE. EMUERAT, R
knowledge during L
performance of duties, 37 BNSREA NS ETE.

their legal liability shall
be pursued in accordance
with the law.

56 87 RIKEMBET
55 i X EHERRER YRR
NNIEAR, ITRER
. MAERL AFASE
BR, EGEHEE. HERL
FEEEMARMERE
1TEASSRRATARBRI A
S5, AR A
Y, EIERIEES

£.
Cross-border E Article 71 The State Key Task (5) l. Main field (3) | -
commerce promotes cross-border e- | Increase the Strengthening Strengthen
BEiSEFES commerce development, | investigation and law law
establishes and improves | punishment of enforcement enforcement
upon administrative violations of online | regulation in in the field of
systems pertaining to sales of single-use
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Customs, tax, inbound commercial prepaid | accordance foreign
and outbound inspection | cards. with the law investment.
andlquarantir;‘(?, I’r:ayment StricLov.erseas HSEImBERE EEEATE
settlement whic purchasing e
correspond to behaviour m & (3) hns&5h
characteristics of cross- | supervision and II. Broadening R R,
border e-commerce, increase efforts to the source sk
improves the level of rectify cross-border | channels of [5xe
facilitation of various e-commerce import | clues
phases in cross-border e- | and export links. &R IStrengthen
aw
commerce, and supports | g5 &(F5% (5) 1A SEi enforcement
cross-border e-commerce e _
platform operators etc. RXSRILEHERM | 1. _ cooperation
to provide warehouse e R IFRI-EE ;Strengthenmg W|tt:1|.custom.i,
logistics, Customs Ny aw public security
declaration, inspection ITHANELTE. enforc.emfent and other
N Cr s
declaration services etc. | FAS@IMUEIT cozrﬁhrlm(anon fjepartmirr:ts,
for cross-border e- 1= = | andlinkage Increase the
e, AR AR
commerce transactions. . sy sE(CHLADE enforcement
The State supports small FE R AT BTN of intellectual
and micro enterprises to | &A1& . property
. ° IV. Striving to rights in
engage in cross-border e- )
commerce promote the import and
S Strengthen the administrative- export trade,
58 71 S ER(BHIEE | monitoring and criminal severely
BETYESARE, @i ;l;ze;:?rzgi?]fgtgf penalty investigate
connection i
LENEIEEFESE | online sales, and e and deal with
. P RIHEFHITH the source of
MRSk, T, B | continuously purify it infringing
the network market E-3
BteietRE. XITEE - goods, and
environment. vigorously
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B S VR

FEEHE, ReBEiR
FF RSS2 TR
K, FFERRE TR
SFeREEFHER
FFRSIRILCiEY
it R, RIEFR
5.

Article 72 The
importation and
exportation
administrative authority
of the State shall
promote the
establishment of an
integrated service and
regulatory system for
Customs declaration, tax
payment, inspection and
quarantine and other
phases in cross-border e-
commerce transactions,
optimize regulatory
process, promote and
materialize information
sharing, regulatory
mutual recognition, law

(The General
Administration of
Market Supervision,
the Ministry of
Industry and
Information
Technology, the
Ministry of Public
Security, the
Ministry of
Commerce, the
General
Administration of
Customs, the Office
of the Ministry of
Communications,
and the Post Office
shall cooperate
according to their
responsibilities)

DRGEIS LR THEESE
IFRR e A
BETIE, s
CRIETHITINME.
(HARERR.
TAFHERLER.

NEER. EFSEB.

V. Improving
the social co-
governance
mechanism
[—] yl AN VAN
TEeH

ALl

punish
internal and
external
collusion and
cross-border
production
and sale of
infringing
goods.

IESHEX.
NRERRIIN
HiEEME, D0
Rt ARES
SRR AR,
ENE, B
BRI
HERL, K
HIEERIN
& BIEfE
ENEREE
7.
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ean)rcement rcrlwtual WERE W=
assistance, and improve N

n=e
service and regulatory 7. BREBURHREASS

efficiency for cross- S LME)
border e-commerce
transactions. Cross-
border e-commerce
business operators may
complete the relevant
formalities with the
importation and
exportation
administrative authority
of the State using
electronic
documentation.

FnFERHAHOE
AR N S ISR
FREFZBRHR. R

i, IR EIRTRY
GERSHNRERRE
%, MICEERE,
EHEEHE, BE
Bil. YUEEH, 25
BIEB FR SRS IR
EWR, EEETES
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Article 73 The State
promotes and establishes
exchange and
cooperation with
different countries and
regions for cross-border
e-commerce, particulates
in formulation of
international rules for e-
commerce, and promotes
international mutual
recognition for electronic
signatures, electronic IDs
etc.

The State promotes
establishment of dispute
resolution mechanism for
cross-border e-commerce
between different
countries and regions.

58 73 SR ExiEEs
SAREER. XZ[E

SR FRSHNRRE
e, &EHEFHSER
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Product and
service quality

FaSiRsSRE

Article 32 E-commerce
platform operators shall
adhere to the principles
of transparency, fairness
and equitableness,
formulate platform
service agreement and
transaction rules, and
specify the rights and
obligations pertaining to
accessing and exiting the
platform, quality
assurance for goods and
services, consumer rights
protection, protection of
personal information etc.

%32 RBFHSTA

GEESBELT.

AT, ATERIER, I
ARSI

Key Task (6)
Strengthening
network transaction
information
monitoring and
product quality spot
checks to create a
good consumer
environment.

I\\\{E% (6) gﬁ
B ZER S
A0 FaR S
B, SIERFIEE
7N
Continuously
strengthen the
application of
regulatory

technology, explore
new ways to apply

Agriculture & Food
safety fields.

R ESERTEM
1.

Agriculture part see
above.
RAER I 3L,
Food safety:
Carry out health
food quality and
safety
improvement
actions.

BEmTE
FE{%&_Q:%JE%
R TH.

Job
requirements
5.(2)
Innovative law
enforcement
methods.
Strengthen
the
enforcement
of intellectual
property
rights and
product
quality,
consumer
rights
protection,
anti-unfair
competition
and other law
enforcement,
using a variety

Article 27 Operators of online
trading platforms shall, by
following the principles of
openness, fairness and
impartiality, formulate
platform service agreements
and trading rules, clarifying
the rights and obligations in
such aspects as access to and
exit from the platforms,
quality assurance of
commodities and services,
protection of consumers'
rights and interests, and
protection of personal

information.
5B 27 K NBRZFFEEE
ERLBEAF. AF. 2

IERIEN, HIEFERSD
WAIZZSHN, BRI F]
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SE{FrYHR

AR, BEFEEE NFRIR
Fa. BEMRSRE
PRIE. IHEENER
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network transaction
information
monitoring,
improve the
monitoring and
supervision process,
and effectively
discover clues
about illegal online
transactions.

PRSI
RiFE, RZNFA
ERBIEEMENAY
o, TEE
REWE, Bk
ML i £

Focus on network
centralized
promotion period,
holidays and other
important time
nodes, conduct
network market
orientation
monitoring and
product quality

Improve the food
safety grading
management
system for catering
services and
gradually push it
across the country
to promote the
effective
connection of daily
supervision and
inspection, risk
grading and food
safety grading
management
system for catering
services.

TERIXIRS Rm
TEDREEFIE
HELHEEEHE
FF, #HEIEERE
WE. KSR
BIRFERLE
DREEFIENG
Py Ciag -

of means to
strictly
combat illegal
activities.

TREXKS.

(2) EUFEHR
iEJT. D03
R RURIE
SremRE.
HPEE N @R
. RAIES
REFHEN
iz, =RZ
FMFEMT=N
B TEEAT

H¥S. BafRSERE
{%BE\ HEENGERP.
AN EEPE R ERINFIFI
N5,

Article 49 Operators of online
trading platforms are
encouraged to establish
commodity and service quality
guarantee mechanisms
conducive to the development
of online trading and the
protection of consumers'
rights and interests.

B 49 | BN HFE
REEEVANTNERZS
R EFNH A N R IR
. RS EREBFRIEH.
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sampling, timely
identify risks, play
the role of
departmental
untrustworthy joint
punishment, and
implement
network-wide
warning.

BRXEMRET
(e, TIRESE
BEEMETR, 7
MR THIAER
D=l 5
&, NMESARIX
b, AIFEEBIIKIE
BREEMIER,
FEEMER.

(The General
Administration of
Market Supervision,
the Development
and Reform
Commission, the
Ministry of Industry
and Information

Prepare the “Food
Safety Supervision
and Inspection
Operation Manual
for Catering
Services” to provide
a basis for food
safety supervision
and inspection of
catering services,
urge food service
providers to
strengthen food
safety
management,
strengthen training
of food safety
management
personnel and
practitioners, and
ensure that various
food safety systems
are effective.
Implementation.

WS (EIRRSE
mEEmENTE
fBFMD) | FEIX
RERREEIE
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Technology, the
Ministry of Public
Security, the
Ministry of
Commerce, the
General
Administration of
Customs, the Office
of the Ministry of
Communications,
and the Post Office
shall cooperate
according to their
responsibilities)

GRTENHSISN
REREER, Tl
MUSRHER. A%
#B. FESER. X
BE. WED. BB
BUSHZERZR o T
F)

Key Task (7)
Supervise e-
commerce
operators to fulfil

their obligations in
consumer rights,

MERMKE, &
(BRIRARSTRMtE
BaRmEesE
H, stERTs
BEARFIMLA
AF, FRRZI
BmReFEES
BELNE.
Strengthen the
food safety
supervision of
online catering
services, carry out
special inspections
on food catering
services for online
catering services,
and urge the third-
party platform of
online catering
services and
catering service
providers to strictly
implement the
“Internet catering

service”. Provisions
such as the Food
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intellectual
property rights,
personal
information
protection, etc.,
bear the
responsibility for
product and service
quality according to
law, and strictly
implement the
responsibility of
repairing and
replacing returns
for online sales of
goods.

BRfES (7) &
BEHETBSEE
BITIHEENG
FRFY, 4‘/\15
BRIFETSERIX
., HGEEEF
MRS RESIE,
ST SRR E
ST ERR b

=

Safety Supervision
and Administration
Measures.
Focusing on the
catering services of
processing and
operating surface
products, we will
deploy special
treatments for
exceeding the
standard of
aluminium content.

IN3E PRI IRARSS
BEmkelhE, 7

EMEEIRIRSE
mEEEIaE,
BEMBEIRIRS
B=HFEETAK
BIXRSSIRIEET™
BT (BEIR
RFERTENE
BEINEY FM
=
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Online Market Regulation Special Action Plan:

MEHIARETIRITHEE:

Promulgation Authorities : State Administration for Market Regulation
WRTRERI]: miARERE

Release date : 2019.06.20

r-Zi=)::E 2019F 6 H20 H

On 20 June, eight government departments, including the State Administration for Market
Regulation (SAMR), National Development and Reform Commission (NDRC), the Ministry of
Industry and Information Technology (MIIT), the Ministry of Public Security (MPS), the
Ministry of Commerce (MOFCOM), General Administration of Customs (GACC), Cyberspace
Administration of China (CAC), and State Post Bureau (SPB) jointly issued the “2019 Plan of
Special Action ("Network Sword Action") for Online Market Regulation”.

6 B 20 B, MARELRB. ExXARSHEZERS. TUSESWE. ARES. BFS
=B, BREE. EXRERNEEDAE. ExRBBE/\EJRGEIA (2019 FMEMH
BRETTT (“MaliTE”) BE) .

Lasting from June till November this year, the "Network Sword Action" aims to enforce the E-
Commerce Law of the PRC and crack down major problems in China’s e-commerce sector.

“WSITTEN NANBIFEFREIT R, BEEX (PEARKNERFESE) | #
RPERF RS IR ER AR,

Key tasks are as follows:

BERESUT:

1. Regulates registration of e-commerce entities to create a healthy environment
for new entrants of the ecommerce market
ENACCHEFRSERRE, SERFENNE

2. Creates a safe consumption environment by cracking down counterfeit products,
unsafe foods, counterfeit medicine, etc.

ERTEN HEERENSTR. A2 ERAEHSE, SEMLEZER
15

3. Creates a fair market environment for competition by regulating anti-competitive
practices

ERITEARESRHTH, SEAFERFHITTING
4. Regulates false advertising
FRERM SEaTllE
5. Regulates illegal activities for online transactions
F IR RNBRBEERTH
6. Strengthens the monitoring of transaction information and product inspection

SRICNER ZEE R~ RERENE
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7. Implements the responsibilities of e-commerce operators so as to maintain a
lawful business environment

ELETFHSEEERE SERETEEENE

Amendment on Administrative Measures for Online Transaction (Draft for Comment)

MERZEEERDZE (ERERR)

Promulgation Authorities : State Administration for Market Regulation
kiR hiZRERE

Release date : 2019.04.30

y-Zi1=): K 20019 4H30H

(Public comments period ended on May 29, 2019.)
(BAEKERLE T 2019 &5 B 29 H)

The "E-Commerce Law", which came into effect on January 1, 2019, is a superior law in this
industry. There are many inconsistencies between the previous Administrative Measures for
Online Transaction, which took effect on March 15, 2014. As a comprehensive and basic law
in the field of e-commerce, the E-commerce Law is the legal norm that must be obeyed in e-
commerce activities. Therefore, after the promulgation and implementation of the "E-
Commerce Law", the contents of the " Administrative Measures for Online Transaction" had
to be amended. In the Measure Draft, a total of 24 articles were deleted, 34 articles were
amended, and 36 articles were added. The Measure Draft consists of 6 chapters and 70
articles, including general rules, online transaction operators, consumer rights protection,
supervision and management, legal responsibilities, and supplementary rules.

2019 FF 1 B 1 A4S (FBFESE) BRFRSITUMEAE. (BFESE) 5
2014 F 3 B 15 BT (NBRBEERDZE) FEESA—EZL. (FHRFRESM
BNGEESEARE, (BFESE) EREENSETREEWE. Eit, (8
FESE) ML /m, BRENRKR (MNERZEERDE) ILUET, EIE
8T, HE7T (NERXZEEEENEICKENR))  (LITER (1% (IERER
| ) ")« SR (E) B, (DiE (IEKEWR) ) HMBREN 24 &, BHF
M 34 . FHERI 36 K. (E (IBKEWR) ) e =, 70 %, BREBN. KM%
REZEE. HEENGRP. DEEHE. FESE. M.

Compared with the previous Administrative Measures for Online Transaction, the new Draft
states key points as follow:

SR (1n£) 18tL, RRMEREBEFEFEEUTER:
1. First, in defining “online transactions”, the definition of e-commerce in the E-

commerce Law is followed, which means the terminologies “e-commerce” and
“online transactions” are unified in the Draft;
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F—, EEXMNEXZNORT (BFESE) PHBFESHEN, %—7
EFRES S MBI ZHIES;

2. The second is to clarify that individual shops need to apply for industrial and
commercial registration and publicity. Those who do not need to apply for industrial
and commercial registration according to law, should disclose the reasons, business
address, contact information and other necessary information;

F=, BHPANERBENETHSCHHTAT, KEAFENETHEICHY
2EE, NISATLHRDENRERRE. 5ttt RESIFER

3. The third is to expand scope of the submission about online transaction information
data. The platform operator shall submit to the market supervision department the
business license, administrative license, contact information, network shop name,
network operation place and other information of the operator who has already
registered with the market entity in accordance with the prescribed procedures, and
the market entity registration is not required according to law. The name, ID number,
business address, contact information, online store name, network business location
and other information of the operator in the platform. The online transaction
operator shall submit to the market supervision department the business statistics
such as the sales volume and sales volume of the goods or services of a specific time
period, specific area or specific category, and provide information on the network
transaction data such as goods or service information and transaction information;

B=, T ATHBRZZEEEENRESTE. FELEBZNRMHH SRR
[ HRIERGEELDIEMIZEMRSICHNERZZEEEZNEWAR, 1T,
BREDIN. MBEHETR. NEZEZMEHEE. WEXZELEENYR. 5
MIESTE. KEMUE. BKRDIN. NBEHEIR. NELEZAHEER. WS
RBEEENSATHEEEEN HREGFENR. FemR. HFEXIEHRIE
BEHERSNEHE. HERSFRITER, A RHBRERSERMNRZEES
MBI ZEE

4. The fourth is to collect and use consumer personal information, should seek consent

by each user, and must not refuse to sell goods or provide services to consumers for
they do not agree to upload unnecessary personal information.

0, W, FRESREER, NIBXIEKRAR, BEASEEEEAFARRIK
E5ZMNERZZENTRIIN ANEE MG EEER maERARS.

5. The operator shall disclose the goods or service information in a comprehensive, true,
accurate and timely manner. The sales of the goods or the provision of services shall
be clearly priced, and the transactions shall not be fictitious, the user evaluation shall
be fabricated, the user's unfavourable evaluation shall be deleted, and the goods or
services shall not be tying illegally restrictions on transactions, unreasonable fees, etc.

$h, MERZEEENSEEH. B, HEfl. RISERERRSERSER
, HEBmEERMIRSNSABRT, MEEMRS. WERFFN. Bk
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RBPAFIRN. AMEXEmEIRS MM IR SRR S RS A S AT
ZHRF.

6. Platform operators shall follow the principles of openness, fairness and impartiality
and formulate platform service agreements and trading rules; A credit evaluation
system should be established and a credit evaluation rule should be publicized to
provide consumers with a public evaluation approach; The search results of the goods
or services should be displayed to the consumer in a variety of ways; The true identity
information of the operator applying to enter the platform shall be verified, registered
and filed; It is necessary to establish an inspection and monitoring mechanism for the
goods and services in the platform, and to dispose of and report illegal information in
the platform according to law.

BN, FELEENIBREAT. AF. RENRN, HEFEIRSHYNE
ZMN; NI REEAITNHE, AERTNAN, AEEERHATT
THNROIRER, NBUSHAOREEEE ETEREERSIERER, XHE
HEANFEHERMEERMIRSIEEENSMD. ik, BRESGIN. TEFY
FHIER, #HiTRE. Bic, EVBICHEE, GUVENTFaRINEmRMIRS
I EE, EMEFIRSTFERAIREELEE.

7. Protection of consumer rights and interests. Internet transaction operators shall
promptly handle consumer complaints and reports; platform operators shall actively
assist consumers in safeguarding their rights; and encourage platform operators to
establish online dispute resolution mechanisms and quality guarantee mechanisms.

B, HBEENDRIP. MERZELEENNNZEFLEHERERNRF. 2
iR, FELEENRIRNENERELEFGENG, SRFEaREEEFNE
LR BRI RETB RS,

Notice of SAMR and CNIPA on the "Tie Quan" Action Plan of Intellectual Property
Enforcement in 2019

FIANESR. BRIREHEXTF (2019 FHIRSRBGE SRS 1THHEE) 1EM

Release date: 25 April 2019
AwmHBE: 2019 F 4 B 25 H

Promulgation authorities: State Administration for Market Regulation, State Intellectual
Property Office

WAGERI): A E SR, ExRMRFE

Main contents:

FEANE:

1. Five major tasks are mentioned in the action plan, including severely investigating and
punishing trademark infringement, counterfeiting patent, patent infringement,
geographical indication infringement and special mark infringement.
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(1775 %) PRALMEEES, SFTHFELEREN. REEH. TF
B, HIEREERIANSTIARSERE AT,

2. In terms of severely investigating and punishing trademark infringement, the action
plan points out that we should strengthen the protection of well-known trademarks,
time-honoured trademarks and foreign-related trademarks.

KTERELBRENEERTA, (ITAE) BHNZGEEIEER. &
FEBR. ISR,

3. In view of patent infringement, the action plan proposes to strengthen the on-site
supervision during important exhibitions and trade fairs, actively take measures such
as pre exhibition review, on-site inspection, site station setting, etc., cooperate with
relevant parties to quickly handle patent infringement disputes, investigate and deal
with illegal acts.

KTEAEN, (Ta05x%) BRENEEERS. XZSHRHSHE, ik
KREREIFEE., BRPKE. W7iRbaFERE, RERSRECIEEHIRINH
4, BREETA.

4. The plan first points out that it is necessary to strengthen the law enforcement in the
field of e-commerce, including monitoring, identification and investigation of online
infringement, information collection and evidence fixation, and severe investigation
and punishment of infringement, counterfeiting by e-commerce platform operators.
At the same time, the plan proposes to promote the implementation of e-commerce
law and urge the operators of e-commerce platform and platform operators to
implement the responsibility of ‘principle of notice deletion’.

(175 =) EHEVERCEFESIERE, BEINEGE HERITAHN
W, RBRFIHEE, MU EEREMIHERRE, mhELBEFEsEEEFE
RIERIREEXITH. BT, (Ta00%) REHEHBFRSELRE, B
EFESFatEEs. FaREEEEL BN-—MiR=E.

Promulgation of the Implementing Measures for Strengthening Intellectual Property Law
Enforcement in the Fields of Online Shopping and Import and Export

hn3EpgRaF0;d O ANR A= iU ESEREIME
Release date and effective Date : 8 April 2019
RHBEBSERER: 2019F 488 H

Promulgation authorities: The Ministry of Public Security, Ministry of Agriculture and
Rural Affairs, General Administration of Customs, National Copyright Administration,
State Intellectual Property Office

WRTRERI): N&EB. RAAAIER. BXREE. ExiE. Bz E

Main content:

FERE:

There are 6 aspects of work measures:
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6 HEL{EREE:

1. Strengthening law enforcement regulation in accordance with the law: Relevant
administrative law enforcement departments and public security organs shall
conscientiously perform their duties of law enforcement, strengthen the routine
regulation in the fields of online shopping and import and export, and strictly
investigate into and punish the criminal acts of infringement of trademark right,
patent right, copyright, new plant variety right, right in relation to geographical
indications and trade secrets in accordance with law.

HGEIBRNERE . BXRITEHES AR ABAERB THRAIRS, 8
WXIRE PRI E OMRRIA B RS, KA FELEILEEMY. TF
X, EEN, EFmI, RS, BURESERILFETA.

2. Broadening the source channels of clues: It is required to give full play to the role
of complaint hotlines, to unblocked the channels for public complaint channels, to
improve the handling and incentive mechanism for complaints, and to encourage
the public to actively report the clues of illegal acts of infringement upon
intellectual property, so as to maximize the role of social regulation. It is required
to maximize the role of the network monitoring information platforms of relevant
departments, to strengthen the application of new technologies such as big data,
cloud computing and mobile internet in law enforcement regulation, and to
improve the capability of analysis, research and judgement of online transaction
data as well as the capability of screening and discovery of illegal clues.

RERKRRRE: ROKERFERNGER, BELSRFEREE,
FTERFSRZIEBGCEMARE, St AREREREFICHIRE
EHRR, ROKIESEEER. BRORERXEN N ENEEHWTESHY
YR, IBEXEEE. =it8. BolERNERRAERAREFRINA, 12
BRI MEAZ BRI D TAFIFIE R LRI R E R RS

3. Strengthening law enforcement coordination and linkage: In light of the
characteristics of online and offline integration and chain of illegal acts concerning
infringement upon intellectual property, efforts should be made to establish a
sound clue discovery, source traceability and local investigation mechanism. It is
required to start with illegal clues to trace the sales network and production

sources and to conduct full-chain investigation and punishment of infringement
upon intellectual property.

SERMCHUEATEERE]: FERMRICHIRF IS A TG LET—IR ML, s LRY
R, BMESEREI. RLEW. BhELTE. NEEELRATF, B
EHEMBIESRL, MRS UTATFRERFREL.

4. Striving to promote the administrative-criminal penalty connection: The
administrative law enforcement departments and the public security organs shall
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strengthen collaboration and cooperation, exert their respective advantages in
aspects such as inspection and appraisal, infringement judgment, investigation
and evidence collection, etc., and improve the efficiency of law enforcement.

RIHEHITRIEEE . 1TBEERRIISA &*ﬂ?&%bﬂ%‘ﬁ’m fREce, KIERBHE
RICETE. ERFIE. AERESEHENS, ?ﬂ%ﬂf&x&ﬁm

5. Improving the social co-governance mechanism: Adm|n|strat|ve law enforcement
departments and public security organs shall strengthen coordination with
intellectual property obliges e-commerce platforms and industry organizations.

FEASTANH: TEHVEEN AL REINESAIRHINFIA. B
B¥Ea. TlhsaME.

6. Establishing work assurance system: Case consultation system, data statistical
system and expert consultation system shall be established.

Y TIFRIERE: BURBEEHE. SEEUHE. TREEHE,

Work Plan for the Management of Counterfeit and Inferior Key Areas (2019-2021)

BEhSERMEGETIESE (2019-2021)

Promulgation Authorities : State Administration for Market Regulation
WRTRERI]: miakERE

Release date : 2019.01.03

r-Zii=): R 2019 183H

Main content:

FERE:

The "Proposal" carries out special governance for the deployment of four areas where the
counterfeit and shoddy issues are more prominent:

BRI MRE NSRRI ET ERE 5 TIUaEE:

1. First, focusing on small household appliances, washing chemicals, hardware and
electrical materials, and agricultural production materials, focus on the special
management of the rural market, purify the rural market environment, and help
implement the rural revitalization strategy;

F—, LUK, htFR. OBl KERKTRAER, ETFFERNY
Fﬁ%?bﬁ BIE, B0 ARERRESINE,

2. Second, focusing on strengthening the supervision of special foods, school foods,
catering services and online ordering, focus on special food safety management to
ensure the safety of the people on the tongue;
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B, IEEHTFEM. RE|R. BIXRSZINLLITESFNGE, SHHE
BEmReTmaE, MEEMERELNRE.

The third is to focus on illegal publicity, false promotion, infringement and
counterfeiting and other illegal acts, focusing on the special management of e-
commerce platform to purify the trading environment of the online market;

F=, FRELNBEELETN, BUTERSE. ERIEH. RIEYE.
ENREFEATARNEUMGE, STFRERTFETIAE, #UMEH

BRI,

The fourth is to investigate and deal with illegal activities such as buying and selling
licenses, false certifications, and out-of-scope certifications, focusing on special
governance in the field of certification, and effectively maintaining the certification
market order.

B, FRELLEIR, ERALE SAEBeEFIRAITH, SERFRAL
WHELGRIE, BREHFIAEHIEIRT.
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V. Interview/Survey Questions %if,/ {AEEagH

General questionnaire/survey

1. Your institution/entity name [{ELZZ8R]

=]

2. Your institution/entity type [E215ERA]

oGovernment entity

olntellectual property rights holder
olLaw firm

oE-commerce platform

oPayment service provider

oOnline advertising service provider

oOther: please list *

3. Where is your organization headquartered? [ER1%E]

oChina
OEU
ous

oOther: please list *

4. Your position [E1FERR]

oExecutive
olP/Legal Counsel
oSpecialist

oOther: please list *
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5. Your main area of work: [fEZZgH]

6. In your personal or professional life have you encountered any IP rights violations?
[ER IR

oYes

oNo

7. If yes: How?

What types? [Z15E8T]

oCounterfeit goods
oBrand infringements
oCriminal cases

oOther: please list *

8. Do you know how to report fake counterfeit goods that you encounter online? [E&
P
oYes

oNo

OAny extra comments: *

9. Are you aware of China’s new E-commerce Law (enacted on January 1st, ? [E)%
=)

]

oYes

oNo

10. If yes: In your understanding, how well do you feel you understand this law? [E2

riny
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oNot at all o E o— % O = oVery well

11. Are you aware of the EU’s MoU approach to e-commerce IP rights enforcement?
[ERJZERA]

oYes

oNo

12. If yes: In your understanding, how well do you feel you understand this MoU? [

EAYSERR]
oNot at all o E o—% Ok . oVery well

13. In your personal or professional life have you noticed or observed a difference in

the e-commerce IP rights enforcement environments in China compared to the EU? |
BAjFRR]

oYes

ONo

14. Why? [£15]

oTime taken for take down request completion
OResponsiveness of e-commerce platforms
oLaw enforcement and administration
oTransparency of regulators

oClarity of law

oCosts of enforcing IPR

oTime and cost of litigation

oSeverity of punishment for IPR infringers

oPlacement of liability for IPR enforcement (which party is obliged to take action,
and which party is punished)

OOther: please list *
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15. From your perspective, which of these IP rights enforcements environments do

you perceive to be more effective for e-commerce platforms? [ERI%GRT]

oChina

OEU

16. Why? [£15%:7]

oTime taken for take down request completion
OResponsiveness of e-commerce platforms
oLaw enforcement and administration
oTransparency of regulators

oClarity of law

oOCosts of enforcing IPR

oTime and cost of litigation

oSeverity of punishment for IPR infringers

oPlacement of liability for IPR enforcement (which party is obliged to take action,
and which party is punished)

oOther: please list *

17. If yes: From your perspective, which of these IP rights enforcements

environments do you perceive to be more effective for IP rights holders? [ERJZERH]

oChina

OEU

18. In the past year have you noticed a change in the e-commerce IP rights

environment, in China? [ERIERR]

oYes

ONo

19. If yes for China, was that change positive or negative? [ERI%GRR]

www.ipkey.eu
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oVery

S Ju e~ o
. oM o—fi% O & oVery Positive
Negative P ™ Y

20. What do you believe were the main reasons for this change? [215]

oTechnological changes

oChanged law/policy (introduction of new E-commerce law)
oChanged law enforcement

oChanged public awareness

oChanged availability or effectiveness IP-related government services

oOther: please list *

21. In the past year have you noticed a change in the e-commerce IP rights

environment, in the EU? [ER1ERR]

oYes

ONo

22. If yes for EU, was that change positive or negative? [ERI%R]

oVery N . T .
; oMl o—fi% O/ . oVery Positive
Negative P ! y

23. What do you believe were the main reasons for this change? [Z15%&]]

oTechnological changes

oChanged law/policy (introduction of new E-commerce law)
oChanged law enforcement

oChanged public awareness

oChanged availability or effectiveness IP-related government services

oOther: please list *

24. Have you noticed a change in the number of times you encounter IP infringing

products on e-commerce platforms in China in the past year? [ER1%ERA]
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olncreasing
significantly to o= o—fi% o E osignificantly
decreasing

25. In your observations, what are the most effective laws, rules or regulations for

reducing copyright infringement in China? Specific procedures eg: [215tRH]

oAutomatic takedowns
OTakedown procedures
oOCriminal procedures
oOFines to platforms
oOFines to IP infringers

oOther: please list *

26. In your understanding, what hinders or impedes the process of IP rights

enforcement on e-commerce platforms in China? [£1%&)

oDeliberation time for takedown processes
OPublic acceptance or awareness of IP rights
oTime, cost, and frequency of litigation
oPoorly managed e-commerce platforms
olack of clarity in the law

olLack of law enforcement

olLack of appropriate technology

OOther: please list *

27. Please write here any other interesting information or data that you think is

relevant to this study. We would appreciate it! [{EZZgR]

28. Please write here any feedback that you have for this survey [ZEZZgq]
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Questionnaire/Survey for E-commerce companies

1. Your institution/entity name:

TERINUMISSE R A RS« [HE22RR)

2. What size company do you consider your company to be?
TN TR 25K 2 (BRG]

oSmall (annual turnover of less than 20 million RMB) /N (ZEEMVERV/ N T 2000
PSP NE )

oMedium (annual turnover between 20 million RMB and 60 million RMB but not
exceeding 60 million RMB) #17%!  (ZEEMIEEAIL 2000 /7 A Rm{E/)NF 6000 /7
AE)

oCorporate (annual turnover of 60 million RMB or more) K (FEZ &R K T4
T 6000 5 AKM)

3. Where is your organization headquartered?

TEAVARLRA R I 2 [BRIZRR]

oChina F[E
oEU Bk EA
oUs EI[H

oOther — please list H:fth—1& 7% *

4. In which countries and/or territories is your organization registered?

{EHBLRENR A E K SO TR 2 (2215

oChina T [E
oEU BREE

oUS EH

www.ipkey.eu

| Interview/Survey Questions %iJ5,/ JAZ|a)&k n



"[PKey | CHINA

AR » REOIRT « TS GFIHHR www.ipkey.eu

OOther — please list Hfh—1&51EA *

5. Your position: [ER%G]

oExecutive /A &) & B E
olP/Legal Counsel /A F]{5:5%
oSpecialist Z&R

oOther — please list H:fth—1&5 7% *

6. Does your company sell foreign companies’ IP-protected products in China?

1B TR STE R EHEEINEA 7] 52 B RPN 2 [BRI%RR]
or& YES
o> NO

7. Does your company focus on retail of any particular sector, or is more general a

go-to for buying goods from any sector?

TR A FPEB R THER AR, RGBS USRI 2 [
ERISERR)

oFocus on retail of any particular sector Z {48 & /5 1 STk

oGeneral a go-to for buying goods from any sector £rA$5 545 Fh 4l

8. Which sector(s) does your e-commerce platform focus on?

R TS AT T — A Bl L/ 2

EZvind

oClothing Rk
oShoes #£5
oLuggage 4661

oLuxury &%

| Interview/Survey Questions %iJ5,/ JAZ|a)&k “
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DAccessories Tffiih /B

oOutdoor sport &5/ 4+
oFurniture/Household appliances 5% B,/ B8
oHome textile JE52 /540

OMobile/digital FHL/2085

oTravel fiffT

OMaternal baby/toy £182/5t H.
0Office/entertainment 13 /IR K

DBeauty /Personal care £/ /NP

OOther — please list Hfh—1&57E-A *

9. Does your company’s platform offer products from EU companies?
TEIEARIRY-A R glk B AR5 2
[ER IR
o YES
of; NO
10. How many EU companies sell products through your platform?
A 2D A FLEITIER A AR 2
[ER IR
020 MLAAY (Less than 20)
020 2 50 ™ (20 to 50)

050 /% 100 /™ (50 to 100)

0100 LA _E (More than 100)

11. How has sales-per-month for EU companies through your platform changed over

the past year?
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R BRI A RIS A H S EEEE = — A BRI L 2 [BRIZRRR

]
oDecreased

significantly 02 o3
BT

o4

olncreased
significantly

EERT

12. The EU companies on your platform are selling products from which sectors?

XL P >k H IIRLE QTG 2 [Z6158RR )

OClothing R

oShoes #4i

oLuggage 4801

oLuxury 2% i

DAccessories Tffi it /B
oOutdoor sport 3BT/ 4+
oFurniture/Household appliances 5% B,/ E8
OHome textile JE55/ 540
OMobile/digital FFHL/2E8
oTravel k1T

OMaternal baby/toy £1:22/5t B,
oOffice/entertainment 1A /IR R
oBeauty /Personal care 44/ MR

OOther — please list H:fth—1&573: B

13. What proportion of the goods available on your platform are foreign?

SHEB TR ER S B S LD ] 2 [BRIERR)

010% LAY
010%-30%
030%-50%

050%-70%
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070%LL |k

14. What proportion of the goods [sold] on your platform are foreign?

e [EHA] sl A E R a5 2D He il 2 (BRI

010% LA
010%-30%
030%-50%
050%-70%

070%LL |k

15. What proportion of the goods available on your platform are from EU

companies?

>k B K R RIS AE ISR 5 S 0 Heli] 2 [BRIZERR]

010% LI
010%-30%
030%-50%
050%-70%

o70% LA |

16. What proportion of the goods [sold] on your platform are foreign?

e [EHIAY] pash A E R a5 2D el 2 (BRI

010%LIN
010%-30%
030%-50%
050%-70%

070%LL |k

17. Does your company record numbers of takedowns?

TRV RIRAICR T F2RM dn SR 2 [BRIERR )
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ost YES
o> NO

18. How has the number of takedowns changed since the introduction of the E-

commerce Law?

H BB FRagsis B Lk, TS MmAEERATUGE 2 [ERiERT)

oDecreased olncreased
significantly 02 03 o4 significantly
B Tl BRI

19. Number of takedowns per month for the past year

T2 1 F e TR RS BIZ S D 2 [BRI%H]

020 LAWY (Less than 20)
020 4% 50 /4 (20 to 50)
050 M= 100 ™ (50 to 100)

0100 LA _E (More than 100)

20. Number of takedowns on behalf of EU companies per month over
A R AF FAERIRG LR« [BRERR)

020 P LAAY (Less than 20)

020 7 50 > (20 to 50)

050 /M= 100 ™ (50 to 100)

0100 LA _E (More than 100)

21. Does your company record numbers of takedown requests/notices?

TR R AICTOR B L EAEIXI R i F2RAYER /@ 2 [BRIERR]

or& YES

oy NO
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22. How has the number of takedown request/notices changed since the

introduction of the E-commerce Law?

H“BE - PHSSIE B Lk, W) T ARERE M r A AL 2 [BRISRE]

oDecreased olncreased

significantly O o—f& o significantly
—E- —-

B FHE BRI

23. Takedown request/notice success rate

P 2R RHIR /1 fﬂﬁ’]ﬁk%$%o[$ 2]

010% LA
010%-30%
030%-50%
050%-70%

o70% L4

24. Number of takedown requests/notices per month for the past year

S 2 1A WCEIRE N TIRER SRR 2 [BRIERR)

020 LAAY (Less than 20)
020 4% 50 4~ (20 to 50)
050 M= 100 ™ (50 to 100)

0100 LA _E (More than 100)

25. Number of takedown requests/notices on behalf of EU companies per month

over

T A AR A FIROPE il 2R ZR /8 AN B R« [BRIERR)

020 MELA (Less than 20)
020 /7 50 / (20 to 50)
050 = 100 ™ (50 to 100)

0100 LA _E (More than 100)

www.ipkey.eu
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26. Does your company record numbers of sellers’ objections to takedown requests?
AR RAICRME S I E XY T ARER I 2 BRG]

o7& YES

ofF NO

27. How has the number of objections changed since the introduction of the E-

commerce Law?
H“B 1Pk B Lk, pasniEE it FARZREEA ML ? [B%E
]

oDecreased olncreased

significantly O o—fx o significantly
hE- o

EETH EERTT

28. Objection success rate
HIRRK D) [BRIZRR)
010% LI
010%-30%
030%-50%
050%-70%

o70% LA |

29. Average time taken per objection:

S AR AT ¢ (RN

1A -3 364 6-12  12-18 18-24 24 ™ H

LAY H H H ™A ™A LI E
Overall
o o o o o o
ISEA
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Successfu
| BEhEL

Unsucces

sful A% o o o o o o o

hik

30. Number of sellers’ objections per month for the past year
T % 19 H raintB 6 7 3308 5 T 20 IR [BRIGRR]
020 LAWY (Less than 20)
020 M 50 4™ (20 to 50)
050 /M2 100 /™ (50 to 100)

0100 M LA_E (More than 100)

31. Number of seller’s objections on behalf of EU companies per month over
B AR T XS P T ARAY AR AR R R 2 =] R IR R [BRIZRT)
020 NELA (Less than 20)
020 2 50 /™ (20 to 50)
050 /> 100 ™ (50 to 100)
0100 LA _E (More than 100)
32. What penalties are levied on sellers of counterfeit goods on your platform? 7E/&

ATE-5 LIRS P ah USRS A IIRLEAEST 2 [ERIGRR]

oProducts takedown P& ‘i l|fGAT 22
oDelete store-related information il /5 sAH <15 B

oDelete sales records i[5 &
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oOther — please list HAth—i&5 7 *

33. Are you aware of China’s new E-commerce Law (enacted on January 1st, 2019)?

AT MR E AT 1SS 1E (BT 2019 451 A 1 BHEChE) ?

[ERISERR]

34. How did you find out about China’s 2019 E-commerce Law?
ISR RS T AR [E R 2019 AEEE 1-PERTER 2 [Zi%RA)
DGovernment announcement B /A
noChamber of Commerce P2
oONews HT[E]
oEmployee & T

OOther — please list Hfth—1&573: B *

35. Has your company modified its IP management systems and processes as a result

of the E-commerce Law?

TR R R A SZ B - RASSE R MBS T B CRYFMRFUE HR G G- 2 [BRik

]

36. To what extent has the 2019 E-commerce Law impacted your company’s

business operations?

BB PASSVEIT B paGEE A S KN 2 (BRG]
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OoNot atall — R oI o osignificantly
~7 \; IS8 X ; 1SS
SRNBZ R A RBER

37. Has the impact of the 2019 E-commerce Law been positive or negative?

2019 “FEE - RASSIETR R A I R AR 2 TH KA 2 (BRI

oNegative /4
e

O o f o E oPositive FIK

38. In what way has the 2019 E-commerce Law changed your company’s business

operations?

2019 FFEEFPESEN B R, EBHREGEE A LTS 2 [£1E>]

olmproved qualification review of information such as the identity of supplier
within the platform #i& 5 T X FBENEEH & 117 515 B REREE

oRegularly submit the identity information to the market supervision and

management department [f] T3 E & B ) E IR FHENEEH S 4
=g

RN

ORegularly report to the tax authorities the tax-related information [A] #1555 JE

HHR LB NEFH RS 1 Fn 5-ARBA RAYE B

oDeveloped a cyber-security incident emergency plan il & T 4R 22 4 F 4R A
SJES

DExtended the retention time of trading Information 2E4< T 22 518 B HILRTERT(E]

DEstablished a platform credit evaluation system #37 T SE545 FHRIE I
DRevised the "transfer notification" rules to obey the law & T “8& 12510 50" F
HUNE 2 53R XS N

DOEstablished a mechanism to connect with market regulators or judicial

authorities 7. T 53R E S0 )8 5B 2T B AL

OMore timely action was taken after receiving the notice £2%I 8 &1 /5 R HFE it 17
o) 50 e B

DOther — please list H:fth—i&73: BH *
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39. How do you manage the IP environment on your platform?

1B ] A MR ROAEE 2 [/ ]
oDedicated department ZER| 7]

oDedicated employee ZERE T.

oConsulting company 18/ 7]

oCompany providing software services for automatic recognition and/or
takedown of goods abusing IPR A =] &R H amRBIFN/5K T 28553 X E PR AR~
AP o

oOther: please list 2= : 1 FE HIAH 5 *

40. Do you provide IP services to companies on your platform?
RS R R BEEMREFURSES 2 (B
o YES
of; NO
41. What proportion of companies use this service?
i HIX— RSB ]S T 20 e fs] 2

[ERiZERR]

010% LI
010%-30%
030%-50%
050%-70%

070%LL |k

| Interview/Survey Questions i3, V& A&k
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42. What proportion of foreign companies use this service?
il X — ARG HISME AT 5 T 20 Hefs] 2

[ERIZERR]

010% LA
010%-30%
030%-50%
050%-70%
070% LA I

43. What proportion of EU companies use this service?

fiff X — IRFHIRKER AT 5 T 24 Hpi] 2
[EAIERT]

010% LA

010%-30%

030%-50%

050%-70%

070% L I

44. Do you think there is enough cooperation and communication between right’s

holders, e-commerce platforms and government in China?

TSN JIMAEFMRFAUIN 7 . BB -SSR AP E BT =8 2B A 2B

THIAEAE 2 [ERISRR)

ost YES

| Interview/Survey Questions i,/ VA& a5 n
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45. Are you aware of the MoU between rights holders, e-commerce platforms and

government in the EU?

(BT T IRER B o ERRERUSIR J7 B T8 T U = % 2 (B0 ARREAY
B ES [ERE)

oJE YES
ofs NO
46. How did you find out about the MoU?
I TR T AR EIRK IR TR RS SR 2

g2z

oGovernment announcement BUF/A R
oChamber of Commerce 2

oONews HT[E]

oEmployee & 1.

OOther — please list Hfth—1&573: B *

47. Has your company signed the MoU?

B A ERES EE B RRE ER

[ERIZERR]

48. To what extent has the MoU impacted your company’s business operations?

ISR SR ERIREGEE A % R 2 [BRISRR

| Interview/Survey Questions if5,/ A& IR n
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oNot at all 5& . oSignificantly
)LE/ OZ:;%‘I%: O#ﬁ% o ﬁ% = E./
EeiisAlll HEEZm

49. Has the impact of the MoU been positive or negative?

TR RS SR R AR M SRR AR VAR A 2 [ERIZERR]

oNegative 4 e o T

50. In what way has the MoU impacted your company’s business operations?
RS sREd o A m B TaErrEllsE 2

EZviz=1

DEasier to process take-down requests 2bFEpH & F2RE R EA S

oTake-down process faster than before & i T 2215 RS ERAT R < [B) 52 46

oTake-down success rate change (better/worse) P ih F2RShHRA ML (&

5 B/ )

OOther — please list Hfth—1&573: B *

51. Do you think China would benefit from the introduction of an MoU similar to

that of the EU?

AT 5 AR B AR R SRR RO W Al P E N P2 48 2 [BRIGRE]

oYes

ONo

52. If you have anything else you would like to share regarding the e-commerce IP

environment in either/or/both the EU and China, please write here:

www.ipkey.eu

= opositive At

R E R/ K B BB - eSS RIS, A A BIRY(E B E AN EA 15y

o 2R

| Interview/Survey Questions if5,/ A& IR n
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53. If you have any feedback for this survey, please write here:

ARSI BA I EE A IR, BEORT 0 B2

| Interview/Survey Questions i,/ VA& a5k n
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Questionnaire/Survey for IP Rights Holders

1. Your institution/entity name: [YEZZRH]

2. How large is your company? [ERI%E] *

oSmall (annual turnover of less than €2m)
oMedium (annual turnover between €2m and €7m but not exceeding €7 mil)

oCorporate (annual turnover of €7 mil or more)

3. Where is your organization headquartered? [ER1%ERA] *

oChina
OEU
ous

oOther — please list *

4. In which countries and/or territories is your organization registered? [21%&] *

oChina
oEU
oUus

OOther — please list *

5. Your position: [ERI%ER] *

OExecutive
olP/Legal Counsel
oSpecialist

oOther — please list *

6. In which industry(ies) does your company operate? [21%&] *

| Interview/Survey Questions %iJ5,/ JAZ|a)&k n
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oAgriculture, forestry and fishing

oOMining and quarrying

oManufacturing

DElectricity, gas, steam and air conditioning supply

OWater supply; sewerage, waste management and remediation activities
oConstruction

OWholesale and retail trade; repair of motor vehicles and motorcycles
OTransportation and storage

oAccommodation and food service activities

olnformation and communication

OFinancial and insurance activities

OReal estate activities

oProfessional, scientific and technical activities

oAdministrative and support service activities

oPublic administration and defence; compulsory social security
oEducation

OHuman health and social work activities

DArts, entertainment and recreation

oOther — please list *

7. Does your company own intellectual property registered in the following region

and country? [2 18] *

oChina

OEU

ous

Your experience of IP environment in China

www.ipkey.eu

| Interview/Survey Questions %iJ5,/ JAZ|a)&k H



"“[PKey | cHINA

AR » REOIRT « TS GFIHHR www.ipkey.eu

8. Does your company sell IP-protected products in China? [ERi%=K] *

oYes

oNo (IBEFEEE 10 &)

9. Which e-commerce platforms in China does your company sell products on? [Z 155

] *

oTaobao/Tmall
olJingdong

oSuning

oPinduoduo

ORED (Xiao Hong Shu)
oNetEase Kaola

oOther — please list *

10. What types of IP does your company have registered in China? [21%=H] *

oCopyright

oPatent

oTrademark

oOlLayout-Designs of Integrated Circuits
oNew Varieties of Plants

oDomain Name

OOther — please list

11. How long has your company maintained IPR in China? [E2j5ERHA] *

o<1 year
01-3 years

03-5 years

| Interview/Survey Questions %iJ5,/ JAZ|a)&k n
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05-10 years

0>10 years

12. In recent years, how do you think the IP rights protection environment on e-

commerce platforms in China is changing? [ERi%=K] *

i w.X

oWorsening o RN E o—fi% O E olmproving

13. Are you aware of China’s new E-commerce Law (enacted on January 1st, 2019)? [
BAjFRR]
oYes

oNo

14. To what extent has the 2019 E-commerce Law impacted your company’s

business operations? [ERj%EL] *

oNot at all o E o—fi% Oj = oSignificantly

15. In which ways has the 2019 E-commerce Law impacted your company’s business

operations? [Z1%A] *

DOEasier to process take-down requests

OTake-down process faster than before

OTake-down success rate change better

OMore seller restrictions imposed by Internet Platforms
Oless repeat infringers

OOther — please list *

16. How do you manage your IP in China? [Z15%RA] *

oDedicated department
oDedicated employee

oConsulting company

| Interview/Survey Questions i3,/ V& aJ&R
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oOther — please list *

17. Have you experienced difficulties enforcing IPR in China ? [ERJERA] *

oYes

oNo

18. At what stage(s) of the IP enforcement process have you found difficulties? [2%15%

) *

oONotice and take-down on platforms
oOState Administration for Market Regulation procedure

oCustoms procedure

0Other administration
including Public Security Bureau and Procuratorate

olLawsuit procedure in court

oOther — please list *

19. Which specific stage would you suggest has provided the most difficulties? [E215E

il

ONotice and take-down on platforms
oState Administration for Market Regulation procedure
oCustoms procedure

oOther administration *

olLawsuit procedure in court

oOther — please list *

20. Has your company taken an IPR case to court in China? [ER)%&RR] *

oYes

OoNo

| Interview/Survey Questions i3, V& A&k
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21. How successful was(were) the outcome(s) of your court case(s)? [ERI%E] *

. N N oVery
OFailure o R o— % o =,
™ ™ successful

22. How much does your company spend on IPR enforcement per year? [ERi5ERH]

0< €25,000

0€25,000 - €64,999
0€65,000 -€99,999
0€100,000-€299,999
0€300,000-€599,999
0€£600,000-€999,999
0€£1,000,000-€1,499,999

0> €1,500,000

23. Do you think there is enough cooperation and communication between right’s

holders and e-commerce platforms in China? [ERi%R] *

OoNot enough o= o—fi% o= oEnough

Your experience of IP environment in the EU

24. Does your company sell IP-protected products in the EU? [E215ERA] *

oYes

oNo

25. Which e-commerce platforms in the EU does your company sell products on? [Z%
JERR) *

OAmazon

OEbay

| Interview/Survey Questions %iJ5,/ JAZ|a)&k n
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oOther — please list *

26. What types of IP does your company have registered in the EU? [21558]] *

oCopyright

oPatent, Utility Model

oIndustrial Design

oTrademark

oOlLayout-Designs of Integrated Circuits
oNew Varieties of Plants

oDomain Name

oOther — please list *

27. How long has your company maintained IPR in the EU? [ER1%ERR] *

o<1 year
01-3 years
03-5 years
05-10 years

0>10 years

28. In recent years, how do you think the IP rights protection environment on e-

commerce platforms in the EU is changing? [E215E/A] *

X

oWorsening o R o—fi% O = olmproving

29. Are you aware of the MoU between rights holders, e-commerce platforms and

government in the EU? [ER%RR] *

oYes

oNo

=]

30. Has your company signed the MoU? [ERI%RR] *

| Interview/Survey Questions %iJ5,/ JAZ|a)&k “
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oYes

oNo

31. To what extent has the MoU impacted your company’s business operations? [ER

JoeRA] *
oNot at all o RN E o—fi% o E oSignificantly

32. In which ways has the MoU impacted your company’s business operations? [£%
JERA] *

OEasier to process take-down requests

OTake-down process faster than before

OTake-down success rate change better

oOMore seller restrictions imposed by Internet Platforms

OlLess repeat infringers

oOther — please list *

33. How do you manage your IP in the EU? [Z1%RA] *

oDedicated department
oDedicated employee
oConsulting company

OOther — please list *

34. Have you experienced difficulties enforcing IPR in the EU? [ERj%RR] *

oYes

ONo

35. At what stage(s) of the enforcement process have you found difficulties? [Z%1%

]*

| Interview/Survey Questions %iJ5,/ JAZ|a)&k “
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oONotice and take-down on platforms
oCustoms procedure
oAdministration procedure
oOLawsuit procedure in court

OOther — please list *

36. Which specific stage would you suggest has provided the most difficulties?
[EAERT] *

ONotice and take-down on platforms

oCustoms procedure

oAdministration procedure

olLawsuit procedure in court *

oOther — please list

37. Has your company taken an IPR case to court in EU? [ERJ5ERR] *

oYes

ONo

38. How successful was(were) the outcome(s) of your court case(s)? [ERIZERA] *

. . . oVery
OFailure o R o—f% OB
P ) successful

39. How much does your company spend on IPR enforcement per year? [ERj5ERH]

0< €25,000
0€25,000 - €64,999
0€65,000 -€99,999
0€100,000-€299,999
0€300,000-€599,999

0€600,000-€999,999

| Interview/Survey Questions %iJ5,/ JAZ|a)&k n
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0€1,000,000-€1,499,999

0>€1,500,000

40. Are you more or less likely to recommend the EU to other companies as a good

IP environment after the introduction of the MoU? [ERI%ERA] *

i w.X

oless likely o RN E o—fi% O E oMore likely

41. Do you think there is enough cooperation and communication between right’s

holders and e-commerce platforms in the EU? [E215ERA] *
oNot enough o3 o—i% O = oEnough

42. For the following aspects of the IP environment, please select whether you

believe the EU or China provides a better experience?[ A fFER %]

China EU

Better
effective

ness of o o)
enforcem

ent

Less
costs of
enforcem

ent

More
alternativ
e dispute o o)
resolutio

ns

| Interview/Survey Questions i,/ VA& a5 “
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Better
overall
environm

ent

43. Do you think China would benefit from the introduction of an MoU similar to

that of the EU? [ERI%ER] *

oYes

OoNo

44. Why? [HEZ28R) *

45. If you have anything else you would like to share regarding the e-commerce IP

environment in either/or/both the EU and China, please write here: [{E2%gR]

46. If you have any feedback for this survey, please write here: [ ZZgR]

www.ipkey.eu
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VI. Agenda for the 2019 China-EU Conference on IPR
Protection Online & Innovation 2019 HER A BRI 1R

FRURIA G BT R INE

China-EU Conference on IPR Protection Online and Innovation
Co-hosted by CAASA and EU IPKey China

Haikou, November 20-22, 2019

Location: Hilton Hotel, Haikou. 109-9 Binhai Avenue, Haikou, 570105, China
Simultaneous English-Chinese interpretation and coffee break all day

19:30-21:00 VIP dinner

(all-day tea/coffee break)

08:00-09:00 Registration
09:10-12:00

FFH:X Opening ceremony of 2019 China-EU IPR Protection Online and
Innovation
Chaired by

e CAASA and IP Key China

09:00-09:50 Opening Remarks
(Moderator: HONG Yunfeng, President of CAASA/ T:45 A\ : CAASAIEZH Kyt
=)
e Hainan Government ({4 NRBUMH)
e Ruben Schellingerhout, European Union Delegation to China (%117~
W - BRI B 3E AR 3D
e State Administration for Market Regulation ([ Z iz B & H R R/ 4
EEDYEAPAY.
e Ministry of Commerce (745 &54%157])
e WANG Chuang, Supreme People’s Court (55 2 H1iR 7 B2 7E Bl REK:)
[

09:50-10:05 [Tea-coffee break]

10:05-10:40 Keynote Speech |

| Agenda for the 2019 China-EU Conference on IPR Protection
Online & Innovation 2019 H1 Mk BRI AITRFEAR IR 5- BT R =ike
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(Moderator: James Thorpe IP Key China/Z¥f A\ : IP Key #'[E James Thorpe)
e Gunther Marten, EU Intellectual Property Office IP attaché at the
European Union Delegation to China (BX 58 %11 BR 3E AR =&
o/ W B B A E AR A 2)
e TIAN Lipu, President of China Intellectual Property Society
o (PHEAHRB TS AL S
e Hannah Ryder, IP Key China Study (IPKey " E 77 % 5 i )
10:40-12:00 Keynote Speech Il
(Moderator: CHAI Haitao, China Center for International Economic
Exchanges/F#¢ N : HEEPFREF AR A OEFE . HRBURRT K SEIE)

e GENG Hong, President of China Appraisal Society (H [E % 7= {EAf b 2>

2K HkAT)

e LIN Xiugin, Professor of Xiamen University (J& |7k 212 B 23k 75
)

e LI Xihan, Head of IP Department, Alibaba (F H. 2 24 B1°F- G 1A 3 &S 1P
HEHTTN)

e HONG Yunfeng, President of CAASA ( (FHiRF=RURI AL 2 6 5 A4+
Iy KA

12:00-13:30 Buffet Lunch, Hilton Hotel ( [ BI-%&)

13:30-17:30 PM (A, B will run in parallel)

Forum A — IPR Protection in Hainan Free Trade Zone (it3z A-iFd H % X 1
FRFEBURS)

Free Trade Zones can provide economic growth, create jobs and encourage
foreign investment. They can also create challenges to the enforcement of
intellectual property rights. This forum will discuss the efforts of the Hainan
authorities to ensure the administrative and judicial system keeps up with
international and domestic investment and trade.

Moderator:
e WANG Bo, CAASA (FFrA: CAASA BIFAH K FHD

Speakers:
e RONG Yansong, Hainan Commerce Department (7% 557 8T
£

| Agenda for the 2019 China-EU Conference on IPR Protection
Online & Innovation 2019 HER A BX I R ERIP 5-61 8 k=il
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e XIAO Chao, Hainan Intellectual Property Office (#3554 &R AR &K

)
e HUANG Jianhua, China General Administration of Customs (jff ¢ i %2

oS EN | i)

e ZHU Li, Supreme People’s Court (15 572 5iR P B BE 5 FIHC AR )

e SONG Xinzhe, Hainan University g K 2735 B KR PR 78 % 5%
)

e SHENG Daofeng, Secretary-general of CAASA (CAASA Fib 15K i A
)

The presentations will be followed by Q&A respectively.

Forum B — Lessons from the EU experience with Memoranda of
Understanding in tackling online sales of counterfeit goods {><3 7 Bk M

HEE RS L) W2 5= 5T

IP Key China will present the findings of its new study on Memoranda of
Understanding (MoU). The study takes a comparative approach to the
experience of MoUs in the European Union, examining how this approach could
be applied to anti-counterfeiting responses in China. After the presentations, a
roundtable featuring several signatories of IP related MoUs will discuss the
findings and recommendations of the IP Key China study.

IP Key T EFMBXZE SR (MoU) HURHTHITERCR, iZWHEXR & &2
FOERGIHT T AR, WFIE T AR T IER A 1 ERO B ORRS SR th, IS
HfE, HATRFRUE AR ERVEE BN IEIR SRS 1P Key F1[EHIAFZE
PR NN TITIE.

Moderator: ( FHFA)
e Ruben Schellingerhout, European Union Delegation to China
o (BRMBCHRFEHRERB IR NS, fIkz)
Speakers: (K5 M\)
e Hannah Ryder — IP Key China Study 7eam - Lessons from the EU
experience with Memoranda of Understanding in tackling online sales
of counterfeit goods (% - IP Key FEBFFBIA- (T4 A
TRPES 7 B i i & Bk IR = 51008
e Peter Szyszko, WhiteBullet - 2018 MoU on online advertising and IPR
(J&[H White Bullet - 2018 FELL) 5 AENR P BUIRY B £ T 530
e Francesca D’Agostino, Nike - 2018 MoU on the sale of counterfeit
goods via the internet (via video conference) fif7e — 2018 SEXTF @it

EEMEERERRINESR (BEIBIRIN)

| Agenda for the 2019 China-EU Conference on IPR Protection
Online & Innovation 2019 HER A.BX I AR R 5- 6158 R
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e Nora Zhang, China-Britain Business Council — Strategic Cooperation
Agreement on IP Protection with JD.com (S Gihe- T 54
e B PSRV Y VSR L S (R SIS

e WANG Xuming, Brand Cooperation Department, Alibaba (] B 2 £
Al E A ERD

e WU Huanbin,Tencent (&SR

e Sean Xie, DH Gate (& M55 )

The presentations will be followed by a roundtable discussion with open Q&A.
e, R TESEITIS AT AE T,

19:00-20:30 Appreciation Dinner (200 guests with invitation only) Z g2 (
E 335 200 (7 )
Location: Haihang Hall, Hilton Hotel

(all-day tea/coffee break)

09:00-12:00 (C and D will run in parallel)

Forum C — Combating counterfeiting and piracy in the F&B and
Pharmaceutical industries

HIRMER B R AR b 25 dh 3T i &

In a market where consumer demand continues to accelerate and diversify, the
IPR challenges for food, beverage and pharmaceutical companies in China
have become more complex. Imitation products can pose a serious threat to
the health of the general public, which creates important questions for
enforcement authorities. As well as these topics, the importance of legislative
projects such as the Food Safety Law, which will take effect in December 2019,
will be discussed in this forum.

Moderator:
e Andrea Caballe, IP Key China; =Fr A\ : 27, IP Key H[EH

Speakers:
e Gunther Marten, EU Intellectual Property Office IP attaché at the

European Union Delegation to China (RREERNIR = BEIRFNER/
RUMERERIE KRB NS)

e Victor Shao, Sanofi (FBBAIEFEFTRETEMBREA)

e Carol Wang, Lusheng Law Firm (BRE%{EITEESZHT)

| Agenda for the 2019 China-EU Conference on IPR Protection
Online & Innovation 2019 HER A.BX I AR R 5- 6158 R
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e WU Daoxia, People's Public Security University of China, (FEAERA
TKRF)
e ZHU Jianfeng, Shanghai Pinwei IPR (_E/B&REFTEFI)

The presentations will be followed by a roundtable discussion with open Q&A.

Forum D — New technical tools to combat online counterfeiting and piracy =

HEORAEFT iy ELIPER R B RO R = B OR H R 2 H

The rapid expansion of the online shopping market has sparked new
challenges for anti-counterfeiting and piracy enforcement drives, whilst
technological advances such as blockchain and big data have facilitated new
approaches to the protection of IPRs. Meanwhile, the uptake of social media
networks has prompted the need for technologically robust solutions to
challenges ranging from asset valuation to digital storage techniques. This
panel will examine the difficulties as well as the improvements that have
resulted from new and emerging technologies.

Moderator:
e CONG Fang, CAASA IPR Protection Institute (CAASA Z1iH P BRI
T B Bt A7)
[ ]
Speakers:
o JD.com (EARLERNEST)
e HAO Han, Anne Copyright Blockchain (2% AL [X Hedi )
e XIE Hao, National Anti-counterfeiting and Traceability Platform (4 [E =
it 7 D R B0 E 2 P IR 55 F )
e Leo Yan, Pointer Brand Protection (APAC j AR AT S EL)
e HAO Xuejiang, CAASA IPR Protection Institute (CAASA KR = BUR S I
Feke)
e SUN Jianmin, Tainjian Xingye Asset Appraisal ( FAg 3\l % 7= PEA% )

The presentations will be followed by a roundtable discussion with open Q&A.
12:00-13:30 Buffet Lunch

13:30-17:00 (E and F will run in parallel)

Forum E— New legislative tools to combat online counterfeiting and piracy
FIi6 A BXINEE 515 5 hRpa dh iy =ik B

| Agenda for the 2019 China-EU Conference on IPR Protection
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In this forum, the efficacy of new legislative projects will be examined. Amongst
these, the China E-Commerce Law, which took effect on 1 January 2019, has
led to important debates around the liability of online platforms in markets
ranging from consumer goods to music streaming. The development of Internet
Courts, which have processed tens of thousands of cases in China to date, will
also be discussed from multiple sides of the enforcement equation.

Moderator:
e XUE Shulan, CAASA (CAASA Jii|a] BEil=2)

Speakers P6 :
e Hainan Court (JEg7%RR)
e SAMR (HZETi kB E M A RPIEREER)
e Herbt Feng, Corteva (R}l R\ ARHEL)
e Michael, Pinduoduo (#f£%£)
e Daniel De Prado, HFG (fE 7 IMi 545 F)
e XU Zhiwen, SEBE (4 D11 =40

e Hangzhou Notary Service (Fiu/H F.ERIM/AUERL)
The presentations will be followed by a roundtable discussion with open Q&A.

Forum F — The online enforcement experience in the EU and China 7Rk B 5k

PRIR BUR S S HIE LR AT

The panel of speakers will share their experiences in balancing the online
protection of their IPR with offline investigations and enforcement. Although the
online market has expanded exponentially in recent years, an online-to-offline
approach is essential for brands and authorities because counterfeiting is an
increasingly sophisticated and international operation.

The presentations will be followed by a roundtable discussion with open Q&A.

Moderator:

e Andrea Caballe, IP Key China; 25 A\: ZfE]k, IP Key #1[H
Speakers:

e Reinout van Malenstein, Marques (KR bR Wp 2 A0 E XA KD

e ZHANG Jun, Alibaba Group (i B 2 42 4878 5 50)

e Julie Yu, Nike ([fit3z)

e Alessandro Nencini, ltalian Embassy (& KR 3F 4 KAE1E 2457 5 4
S It ] )

The presentations will be followed by a roundtable discussion with open Q&A.

| Agenda for the 2019 China-EU Conference on IPR Protection
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