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SACEM : THE 1ST MUSIC CMO EVER CREATED BY
AUTHORS, COMPOSERS AND PUBLISHERS IN 1851

Founded in 1851 under the Second French
Republic, SACEM (Society of Authors, Composers
and Publishers of Music), is a non-profit non-trading

entity owned and managed by its members
according to the business model of a cooperative.

And after 170 years, Sacem ranked as #1 CMO in

terms of collections, for the 6th consecutive year.

Figure 10: Top-10 CMOs by revenue, 2018 and 2019

2018 2019 2019 Change
Rank Collection sodety (country, currency) (LCm) (LCm) (Sm) (%)
1 SACEM (France, €) 15016 15126 16937 0.7
2 BMI (US, §)* 1,283.0 1,3110 1,311.0 2.2
3 ASCAP (US, 5) 1,227.0 1,2740 1,274.0 ig
4 GEMA (Germany, €) 10192 1,069.4 1,197 .4 49
5 JASRAC (Japan, JPY)** 115,577.7 117,691.2 1,079.8 18
6 PRS for Music (UK, £) 746.0 8108 1,0355 87
7 SIAE (Italy, €) 7269 7443 8334 24
8 APRAJAMCOS (Australia, AS)* 4718 a7as 318.2 0.6
g SOCAN (Canada, C3) 375.0 405.0 305.3 80
10 SGAE (Spain, €m) 2944 2579 2888 -12.4

*12 months ending Jun-19 and Jun-20 **12 months ending Mar-19 and Mar-20.

Source: Music & Copyright, 2020



A CMO FOUNDED AND OWNED BY MUSIC CREATORS
AND PUBLISHERS

Administered by its
members :
songwriters,
composers &
music publishers

ITS BUSINESS
MODEL

A COOPERATIVE




SACEM'S GOVERNANCE

ETHICS AND
TRANSPARENCY
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WHO DOES SACEM REPRESENT?

Electro, jazz, rap, reggae, rock, Film and TV series scores, Humour, sub-titles, dubbing,
RnB, pop, world music, music in commercials, music poemes, radio stories...
symphonic, contemporary... videos...

French and -
150M + works nternational CI\/E new works every year



SACEM IN NUMBERS




A POWERFUL NETWORK AND GLOBAL REPERTOIRE OF
150M+ WORKS

Audiovisual
e Music for video

182 520 Sacem Members

e Musical illustrations of programmes
¢ Musical documentaries

e Advertising music
FS 8 Y

e Musical videos

¢ Music for the moving image LLLLLA '
111111 b J‘
f:()é‘(';?-:(r)‘rtials * Dubbing tiiii} ' )’

e Poems e Subtitles 7 L 1 3

e Humour e Skits

Music

ol e 21,910 MEMBERS 174 6,650

e Symphonic e Traditional

Jlce i of foreign nationalities nationalities new members join each year
o Jazz * World music

e Song e Zouk
e Rap * [nstrumental

* Reggae e Techno °
Sacem repertoire

A global repertoire of 153 million works




SACEM IS AN INTERNATIONAL CMO BASED IN FRANCE

SACEM'’s territorial presence is its most valuable asset,
which guarantees fair, efficient royalty collections and close relations with clients
and members in each and every region.

The SACEM networR is made up of:
regional
offices

65 "
local offices in Metropolitan France v

and Ouerseas

more than ®>

604

co-workers

m SACEM maintains close ties with its members and clients, who have a single contact for licensing

music.



WHO PAYS?

Muslc venues  Festlvals Radlo Television Online ) e WPy | B
stations statlons platforms e VIl ~wa ol
V r @ . :

Clubs Halr salons Shops Fltness clubs Pubs
Restaurants Doctors/ Alrports Rallway Hotels
dentists statlons




2019 COLLECTIONS

GENERAL RICHTS (REGIONAL NETWORK)
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— ONLINE (MUSIC AND VOD/SVOD)
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TV/RADIO (INCLUDING TV OPERATORS) || |
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ONLINE (MUSIC AND VOD/SVOD)

\'. 2019
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O
I o +30.0 SACEM AUTHORS' RIGHTS
\_/ COLLECTIONS 2019
| 3
PRIVATE COPYING €11192M
N 2018: €1066.5M
" *: 2019- £85.6M 13.1%
2018 €98.5M .

INTERNATIONAL

\ 2019 - £85.1M 2 5%
K 2018 €88.1M '

OTHER MANDATES

@,I 2019 £3935M

TOTAL SACEM COLLECTIONS

(INC. MANDATES) 2019
€1,5126M

2018: €1,501.6M

CD/DVD/BR | -9.6°

/_\ 2019 [} €s27m ) % \J e
|| 10.3

2018 £€69.9M




WHERE DOES THE MONEY GO?

&

€

OF COLLECTED
MONIES GO TO THE
CREATORS AND
MUSIC PUBLISHERS

Jsacem)

360 000

CREATORS AND MUSIC PUBLISHERS

3 MILLION WORKS
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AN INTERNATIONAL
FOOTPRINT




REPERTOIRES REPRESENTATION

Sacem represents : 100% of the world

repertoire in France, Monaco,

Luxembourg, Lebanon and a large

share of the world repertoire in Africa
x and the middle East;

Covers 200 territories in its online
licenses;

Is represented all over the world
through 168 reciprocal agreements
with 117 CMOs.

Jsacem) 13



REGIONAL OFFICES

sALem

Luxembourg

7' ,USA Sacem
Stéphane Ll
EMERET

" MENA
Habib
ACHOUR

Polynésie b
e  Sub-Saharan

Africa

Akotchayé OKIO
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15

OUR MEMBERS COME FROM ALL OVER THE WORLD

o,

Asia-Pacific

S m——
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OUR MEMBERS COME FROM ALL OVER THE WORLD

Jorge Ben Sama Khoury Marwan

!
Chostakovich

Gilberto Gil

Stromae

Bﬂfi‘;. a

Ary Baroso

Blick Bassy

Murray Head

Angéligue Kidjo

g

‘ Serguei Prokofiev \ ; ,/{'/
m Foward Shore WiT e
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AND ARE SUCCESSFUL ALL OVER THE WORLD

David Guetta

Alexandre Desplat

Aya Nakamura

Fatoumata F i
Diawara !

Fabrice Aboulker

Jsacer

DJ Snake

Christine
and the
Queen

Vadant & Allender



3 TYPES OF MEMBERS — 3 ROLES

1. Authors
2. Composers
3. Music publishers

Flexibility : each of them can chose to apply for

The world or some territories only
All types of rights or one of them only
All types of exploitations or some of them only

Under Sacem statutes :
m exclusive assignment of rights
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/E// OUR MEMBERS ARE

PROTECTED




TODAY ... AND TOMORROW

« Solidarity Fund (mutual assistance, emergency aid, death benefits) wherever
the members are located,
An assistance plan was set up to help our members through the pandemic,
with help funds and exceptional advance refundable over the long term.

m  Provident Fund (with the Mutual aid allowance scheme — RAES) A pension
plan automatically applied to all members, based on level of collections. From
the age of 60, quarterly payments.

@ « Health Insurance Program

J MC&S Lab | May 2021 20



WE MAKE THEIR
PROJECTS COME
TRUE




CULTURAL AID

HELP IN REALIZING YOUR PROJECTS

ENCOURAGING CREATION

To support you step by step in implementing your creative project, Sacem offers special
aid programmes for:

= creation,

= production,

* live performance,

» professional integration.

FIND ALL SUPPORT FOR PROJECTS (@)

ARE YOU A MEMBER
WITH A CONCRETE
KEY FIGURES PROJECT?
Make a request for assistance now
MORE THAN 2,665 €32.4 MILLION from your peis{mm account!

AR-HSTIC PROjECTS dedicated to cultural initiatives in 2019.

J MC&S Lab | May 2021 22



A LONG EXPERTISE
IN ONLINE
LICENSING AND
ADMINISTRATION




SACEM’'S DIGITAL JOURNEY Facebook

New
Deezer
Con_tract New
with Spoti
Our licensing fees have increased by in less than 3 years Facebook P K<

Strategic

alliance with IBM
to develop URIights

\ 2018 2020

2019

F_irst_onl_ine Sacem/

distribution IMPEL Mandat
. Cpntract _ 2017 Partnership Sacem/

Contract with Contract with Netflix 2016 | Eecalise

iTunes SEEIWVOIETESEI \\ith iTunes ‘ N

(download services) Music Publishing eIl ew VERLEL

Service launched in Partnership ( ) 2015 _ YouTube I\S/I?J(;?c:néales Sacem/

‘ Contract with

France For pan-European ‘ Partnership J Strictly

EU commission online use of its 2014 SoundCloud Confidential
Recommendation BEIElEgE 2013 Contract
concerning the delivery with
of pan-European ‘ Amazon ia;erglll\Narner g;:edrs;
- licenses Deal Prime Partrr)]ership for Komca
F'_rf}t “(I:encle i Sacem SCEENILCAI-NIM Blockchain
with a legal online Universal Music its catalogue on EEYNeI=Y,
music provider :
FranceMP3.com 2007 Youtube C 150 countries partnership/
2005 Contract Contract For 127 countries ontract Ascap/
ontrac I [
. with Spotify with Apple Music PRS for Music
2004 with Deezer

MC&S Lab | May 2021 24



THANKS TO THE ONLINE MANDATES, SACEM REPRESENTS
THESE ARTISTS, AND MANY MORE, IN UP TO 200 TERRITORIES
FOR ONLINE RIGHTS

The Weeknd

8 /i -
Taylor Swift

‘v Justin Bieber Ariana Grande

Jsacer

Drake 25



MUSIC BUSINESS?
ALL ABOUT DATA




THE DATA JOURNEY

Royalty
distribution

Work /q

registration

. Reporting

Sound
recording

DFEZER

Label DSP User DSP backend

Digital distributor
Jsacem ;



FACING
CHALLENGES




CMOS ARE FACING NEW CHALLENGES IN AN-EVER
CHANGING ECOSYSTEM

Handling ever Providing
increasing volumes transparencies

| to their members

Negoﬁéﬁngthe
best tariffs

Ensuring fair and fast
remuneration for
creators from all over
the world

Matching usages
and works

J sacem) 29



SACEM TEAMED UP WITH IBM TO DEVELOP
A HIGHLY INNOVATIVE PLATFORM

DOCUMENTATION
SACEM & PARTNERS m
URIGHTS
INVOICING DSP
DATA MATCHING PAYMENTS
INGESTION Matching engine & Synchronized with Ledger
(DSR) manual matching & Finance solutions
7 -7 TS LN
4 \
/ \
} S ) ,} | ({ RIGHTS
\ I HOLDERS
\ /
N 7
PRICING ROYALTIES PREPARING DISTRIBUTION
Applying tariffs of the CALCULATION DISTRIBUTION
licenses configured in Files ready to ingest in

URights distribution module

n”ﬂ”

REPORTING & BI

j sacem 30



Together let’s make music happen

You want to know more about us ?

Our portal : www.sacem.fr

Our YouTube channel : https://www.youtube.com/user/sacem

Our virtual museum : https://musee.sacem.fr/

Our social networks ﬁ 0 m



http://www.sacem.fr/
https://www.youtube.com/user/sacem
https://musee.sacem.fr/

