—

— RS

One brand, one city

20205124
December 2020

=

7#3¢ ERDOS 444 BLUE ERDOs  Z[Z  erdes



T E:'.ﬂﬂﬁ!ﬂ Who we are
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70% of the world’s cashmere
comes from China. Inner Mongolia
is the country’s prime region of
production with the largest number
of cashmere goats and the highest
yield. It accounts for around 60%
of the total production in China.
Hence the common belief “for the

world’s best cashmere in the world,

look to China; for the finest in
China, think Inner Mongolia.”
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There are 8,890 cashmere
producing and processing
businesses in Inner Mongolia
(source: Tianyancha). 2,854 of
them — or 32% — are based in the
city of Ordos.
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Luxury cashmere Fashionable designs
FHIRFUER FHSIRIT

The perfect cashmere Cashmere & design
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143697 2450F A showcase of confidence
A showcase of artistry Founded on commitment
Founded on rarity Represents new trends in
Represents the pursuit of perfection cashmere fashion

Each piece of clothing made with the
fleece from 20 2-year-old goats;
Only 45 tons/year up to the
standards of 1436
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Classic designs
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Cashmere culture
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A showcase of warmth
Founded on trust
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Teens & young adults Fine cashmere for kids
FHSA mEESE FHSER
Cashmere & people Quality & dignity Cashmere & fun childhood
MR ME BEZR  ie mEsR BE
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A showcase of individuality A showcase of poise ﬁ;ﬁ ,‘E—
Founded on value Founded on refinement A showcase of child-like
Represents time-tested designs Represents simplicity Represents sophistication  innocence

Founded on care
Represents natural origins

and full of pleasant surprises



I ﬂjﬁtﬂiﬁg A city renamed
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Fu Sheng Gong (name of a historical firm) — City of Baotou
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History repeating itself
Yikezhao Meng became the City of Ordos in 2001, 13 years
after the founding of the Erdos brand.
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Erdos not only became a signature of the city, but also
established itself as the leader of the cashmere industry and b=l = R’ ﬁ
the No.1 textile brand in China. o h 4

“Erdos keeps the world warm” — a line from a previous ad
campaign — is now the city’s tourism slogan.
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Counterfeit trademarks
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False advertisement

AZHTESF Trademark infringement: unfair competition

False association
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Using registered Erdos trademark/logo in
product labeling
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Labeling contains registered Erdos trademark
or its elements. Uses own trademark at the
same time, or adds words like “city,”
“specialty” or “franchisee licensing” to our
trademark
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Pretending to be Erdos in false advertising;
illegal use of company name and images;
and false claims of licensing from Erdos
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Counterfeit trademarks False advertisement False association
i (EASPRSHIEMEREX ErtREm “h” SB/RZHRF=
Using Erdos trademark & logo in labeling Adding the word “city” to our trademark “Erdos/Ordos-produced”
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I i?ﬁ +1H$x Image copying + knockoff designs
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= ﬁﬂ%ﬁﬁiaﬂ Innovative countermeasures

I ?i}ESIZ.‘:?HW[:%, 1%732&112 Leveraging the help and tools of e-commerce platforms
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Public
education
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Collaborative
programs

OEdRE. FIREEVERSS. SEENRFRRE.
Make our voice heard via Weitao (built-in social media
platform of Taobao), the Chinese TikTok account
“Museum of Counterfeits,” (run by Alibaba’s anti-
counterfeit team) and “Dada Planet” (a mini-program
in the Alipay app for safety quiz games)

— OWEF~miR. HiEH6IF

Focus on sharing product knowledge and tips for
identifying counterfeits

Q&% Loth, LTHE.

Online analysis plus offline enforcement

QIFEIFIA

Protection for original creations

GXIREERA

Blockchain technology
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In a world where the control of user traffic SRR =
SUREERE IS : e

trumps all, these initiatives disseminates o
knowledge without competing for valuable
user attention to the brand.
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Collaborative programs: online analysis + offline enforcement
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In a digital economy, it is harder to track down counterfeiters. Order-based = ‘. ﬂﬁ:ﬁ;ﬁ%_;:,z:;.’:__ o

transactions, small batches, and shipping from a different location all add to YR T

[

the challenges of brand protection.

Numbers can be faked, but not Internet transaction records, which provides
the basis for initiating enforcement actions offline.

In 2020, our online analysis + offline enforcement program resulted in

enforcement actions for 2 cases in Tongxiang and investigation for 1 case in
Chenzhou.
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3.JREAE: [REIFRIP z
Protection for original creations ‘ =2t} =6 ;
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;uzﬁi: (m%ﬁﬁqﬁ'—m‘k%) Process (using e-commerce operational account)
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Request for evidence preservation > association with listed products > eligibility
granted - report
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Collaborative programs: judiciary application of blockchain technology
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Thanks to the adoption of blockchain technology, one of
Erdos’ infringement cases was resolved at record speed.
The entire process — from case initiation to court ruling —
took only 38 days.
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I FIERFCEINE——SEE Boundless anti- -counterfeiting model: AutoNavi Maps

Fr=p £ =] Before enforcement QG After enforcement
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A new “boundless anti-counterfeiting” model is thus developed, in which AutoNavi
provides leads from its data, the consumers engage in reporting violations, the brand
and its local branches verify the claims, and law enforcement take actions against
suspects.
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Business empowering privileges derived from collaborations
with AutoNavi
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Hrh1436 (34) , ERDOS (475) , /R
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Verification and marking of official
Erdos retailers was launched on AutoNavi
Maps, adding “franchisee” and “V”
markings to the map listing of 1,462 stores.
Brands covered include: 1436 (34),
ERDOS (475), Erdos 1980 (438), BLUE oMb
ERDOS (80), erdosKIDS (2), EMZ (407),
Outlets (26).
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Benefit 1: [N - X .
Logo embedded @*é#r //ﬂ( %
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in the front pages
of all authorized
Erdos retailers in
Beijing.
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Other privileges:

- Display product and promotion info on front
page

- Pictures of specialty products, e.g. LIUWEN X
ERDOS or ERDOS kids, etc.
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Crackdown pIus support” approach in key regions with frequent violations
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Practice sustainable development following the principle of “business for good”
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I BiSi9T Theoretical studies
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On September 18th, 2020, Erdos donated a part of the
gains from its successful anti-infringement actions to
Tsinghua University's School of Law. The donation will be
awarded to outstanding students doing research work in
the field of intellectual property rights. A symposium was
held to discuss issue of anti-dilution using Erdos as an
example.

The goal is to help build a more robust cashmere
industry by protecting the Erdos brand.
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City of Ordos Erdos Brands
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Brand protection is our responsibility;
building a more robust industry is our obligation



