


About IFPI

IFPI is the voice of the recording industry worldwide,
representing over 8,000 record company members across
the globe. We work to promote the value of recorded
music, campaign for the rights of record producers and
expand the commercial uses of recorded music around
the world.

IFPI is a not-for-profit international organisation registered in Switzerland, We have offices in
London; Brussels, Hong Kong, Miami and Nairobi plus a representative office in Beijing.

7 IFPI has more than 70 offices, National 7 Our members operate in more than 70

Groups and Affiliated MLCs countries worldwide




Around 80
producers’
Music Licensing
Companies
globally,
including 6 in
South-East Asia

IFPI MLC Code of

Conduct

(ifpi.org/our-industry/public-
performance/)

IFPl & MLCs

» Collect and share information and data
» Develop performance benchmarks and set targets

= Promote and encourage operational efficiency and

improvement:

o public performance process and business performance
KPIs

o distribution KPIs

» |dentify and help implement best practices

» Coordinate and encourage cooperation



MLC ide valuabl ices to right
Around 80 MLCs Globally  [Grot st e

Right holders should be able to receive the
same high-quality services from every MLC

Developed :
Markets o i Regardless

of location :
Irrespective
" E of size

Emerging
Markets




Collective Management Of Sound

Recording Rights - right holders’ choice

Should always be subject to right holders’ choice

» Elected where cost-effective

» Determining factor - nature of use, not nature of rights
o broadcasting, including satellite and cable (Art 15 WPPT)
o public performance (Art 15 WPPT)
o dubbing (reproduction for the above purposes)

o certain on-line uses (linear simulcasting and webcasting, broadcasters’ catch-up services,
background music for websites)

Individually licensed - rights affecting the primary markets, such as digital services (streaming
and download services, see www.pro-music.org) or sales of CDs, always licensed individually

Collective licensing often jointly with performers, individual licensing by companies includes
the rights performers’ have transferred to the record companies



Collective Management of
Sound Recording Rights -
governance by right holders

» MLCs are set up and controlled by the right holders:

o all right holders - domestic and foreign - should be
able to become members

o fair and balanced right holders' representation in the
decision making and governing bodies taking into
account the direct economic interest a member has
in the functioning of the CMO

» Experience of IFPI members shows that good corporate
governance ensures:
v effective, accountable and transparent operations

v’ establishment of reasonable tariffs reflecting the
value, and

v’ fair distribution policies and accurate distribution

Government
plays an
essential role:

« Setting regulatory
framework for the
establishment,
operation, governance
and supervision of
CMOs,

Supervision of CMOs
should be fair,
transparent and
proportionate.




I tant! Collective Management of
R Sound Recording Rights -
= Statutory criteria to governance by nght holders

ensure rates are set
fairly

o E{(ampleS-' EU CRM = Price of the license should be set by right holders’ MLCs not
Directive Article 16(2), by statute or governments

LA 'Secti on 114, = Main principle - adequate tariffs reflecting the value of the use
Copyright Act of of the rights in trade as well as economic value of the services
Canada Section provided by the CMO

66.501 o willing buyer-willing seller principle

o economic arguments:

* Right holders/users « asimple and workable tariff based on the economic
should have access to data - research and analysis of the value of music in the

fair dispute resolution local market

= Note! IF tariffs, however, are set by statute or governments: the
same principles must be applied, i.e. tariffs must reflect the
economic value of the rights




Collective Management of Sound Recording Rights
- distribution of revenue




Distribution - policies

Standard Distribution Principles for MLCs

« Distribution at track level per each type of use, as closely to the actual use as possible
Insofar as it is economically reasonable

« No direct or indirect discrimination between right holders

« Deductions only to cover actual operating costs; no additional deductions unless
explicitly agreed by the RHs

« Unidentified and unclaimed monies must be distributed proportionally to the identified
right holders

https.//www.ifpi.org/wp-content/uploads/2021/03/MLC-Standard-Distribution-
Principles.pdf
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Distribution - data/technology

Increasing use of ACR (Automated Content Recognition) for monitoring of use and distribution;

ISHB » ISRC (https.//isrc.ifpi.org/en/) - recording identifier and crucial element for
fast and accurate distributions

= DDEX RDR (https:.//kb.ddex.net/display/MLC11/MLC+Home):
» standardises the digital supply chain
= automates recording metadata information exchange (MLCs/companies)

DDEX-_

» Shared recources solution: RDx (https.//www.rdx-portal.org/)

X . . . .
RD » single, centralised hub enabling record companies and MLCs to exchange
authoritative recording data via a single point

= pased on the DDEX RDR standards
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https://isrc.ifpi.org/en/
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Distribution - systems

MLCs are encouraged to use existing resources

* SoundSys:

o cost-effective cloud-based shared solution to
distribute revenue as close as possible to actual
usage

o aligned with best practices for distribution;
o MLCs in Asia are leading the way!

@ = Back-office services (PPL UK),
Apollon® » Standard software (Apollon by BiConcepts),
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