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GNIPA SEEAKHE Legal Basis

BNESET=2%% Trademark Law, Article 13

MRS X Definition of well-known marks:

IR EIMATIRIFEIFE,; Premise for protecting well-known marks;

2 Y RIFSEEEl.  Scope of protection.




1 %

GNIPA SEEAKHE Legal Basis

BinZEEE1+PY5% Trademark Law, Article 14
S AR AERNFIN S2 SRR,
Principles of and considerations in recognition of well-known marks;
It 2 ERtMATEEAFOFERE; Governing body and procedure;
2= I Z i T S 51E. Ban on using “well-known marks” in advertising;
BN ES U+ —EX Trademark Law, Article 45.1

R ASLBESE55 = 5% Implementation Regulations of Trademark Law, Article 3
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GNIPA TAXE IR NI Recognition Principles

MNZZINERN Case by case
WEN{RFPEN Passive protection

¥EIA\ERN As needed
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it ¥I| E ¥R Decision Criteria

4. EhEEEFE AR REIRIYFIE

On reproduction, imitation, or translation of another’s well-known mark

2% ZFEFBirSttAZEREE.

Reproduction: the disputed mark is identical to the well-known mark

=2 RFRIRORMMANZ B ES oA BEHLE.

\

\ -

Imitation: the disputed mark is a derivative of the distinctive parts / features of the well-known mark
#iF: RFRTMEARZETRURNRRES NFTFURK.

Translation: the disputed mark is a transformation to a different language of the well-known mark



i ¥I| E ¥7.£ Decision Criteria
BiE. 1RESRIEEMAYAITE Likelihood of confusion and misleading

1.88. 12SRIFEEBH2 Main circumstances
2. Bi5. RENFIEREY: AUSLRRERE. =SNEH, RE
HEBLRSE. 1=5AYRIEeERPa], Criteria: not actual confusion

and misleading, but the likelihood thereof

A

3.BE. 1BE0]eeEHIERIZ FEEZ Considerations in the decision

S
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GNIPA ¥I|ZEFRE: Decision Criteria

SRS EARAYFITE bad-faith registration

-

24, EhEEFF AN EREISEMEY, BExEinEBERFR, e
BB AREBERNERRAUBRESZAFAIRLY, EXNBETEEEMEY, 3t
ZEIRFIE ABRE SR FEIRCIAZ R FHIRT AR

Where a trademark is a reproduction, imitation, or translation of a well-known mark, the

prior right owner or interested party may, within five years upon the registration date of
such trademark, petition for its invalidation. In the event of bad-faith registration, the prior

right owner may exempt from the five-year duration.
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GNIPA HAIZ{5] Case Studies

“SKECHERS BB INE: EFlMBAMBEIR, ZI=S 24 Opposition to

“SKECHERS”: misleading reproduction of a well-known mark

SKECHERS SKECHERS

IR 5 |IERSTR

EEEREm: ], B)F EEfEREm: BA. LAFMNZAYEE;
Disputed mark BA. TAFIMLRIKIESS

Designated goods: shavers, scissors. Reference mark

Designated goods: shoes & apparel for men,
women & kids
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CNIPA BRI 22 {51 Case Studies

“BEA) KU GOU'ETn N ESER: Sil. EhaE@d#hFMEAREMIEZDIR Invalidation of “Bgif KU

GOU”: reproduction, imitation, or translation of an unregistered well-known mark

gl

FIN AR

BERSIE: RHFAIOKIRS S B AR EMEIR

Disputed mark IEEFEHERS: BEELZER GETE)
Designated services: karaoke Unregistered mark

Designated services: music streaming
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CNIPA BRI 2= {fi] Case Studies

‘MBEESRE'BIREHNESE: FNEIEMBE RS Invalidation of “FEFEE” (Chinese

transliteration of “Swarov”) & its logo: registration date > 5 years

'l’ -‘”’_ “ \ A | —
G 5 [EREtR
L IEEFEER: A%
eSS | IBDRRSS Reference mark (“Swarovski”)

Disputed mark (“Swarov”)

Designated services: wedding photography DeSIgnated goods: gems
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