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N —, hHEFSFEERIDEREIN Overview of MCSC

1. 1 EBIBLIZ Establishment

‘ S Date

M=iast

1992¢E128517H Overview
Dec. 17th, 1992

T
‘ 3755 = Background

(1) hEEESEIERYESZ China's copyright system:
1991F6R1H, (PLEARLHNEZIELE) FiankT.
On June 1, 1991, the Copyright Law of China came into effect
(2) REINAEFR2L989Z3K: China's accession to international conventions
1992F7H, FESLEIAN (RIFXXZFZRERIAIREBAN) . (HFERINAN) .
In July 1992, China joined the Berne Convention for the Protection of Literary and Artistic Works and
the Universal Copyright Convention.
(3) EFRANRMME: FESRRINEIFF.
Music industry: support from the China Musicians Association
(4) EIRMRINEHIZE.

Support from the National Copyright Administration.
S



2. MAHER (22022.12.31) Overview of MCSC (by Dec. 31, 2022) @&

‘ EZIS&;R Basics

Organization: Non-profit, member based, CMO

& FEFER, *RER, SHREEER
Executive organ: Members meeting

NNa: SRS
. . Members: 12,079 (of which 95% are song writers, by
& A 12079 (HA95%ZIRMEE #ZEZRI20224FK) the end of 2022)
TIEAR: >80 A Staff. >80 pax
SRS - >16005 8, £S5 E 3002 HiatEE No. of managed work: >16mil songs, 3mil+

songwriters globally

FiRlRER:  417(C7TRMB (20225) Annual licensing revenue: RMB 417mil (2022)

BRI  FHULIR17%ES Managemeng fee deduction rate: 17% by average
AL EE: BREFNRERIRS RS (ISMC) Digital management: iSMC for music copyright
EFRS1E: 585802 M ERBEAENHERERK International cooperation: mutual representation
signed with 80+ overseas similar organizations
EERMEIN: HEROFIAEF EE. i .
Annual legal actions: defending more than 100
BERAR: FBEER. 2 MEARS. APP; ihagm: @
WWW.MCSC.COM.CN, Info disclousure: annual reports, news release,

Wechat official account, APP. website:
WWW.MCSC.COM.CN



http://www.mcsc.com.cn/
http://www.mcsc.com.cn/

3. 8R4 E Membership

O BEMeERRRENIIRKE
MCSC Membership

HE1993-2022& R AR
Membership No. from 1993-2022
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* FIRTEESAER, EEHAIUEESTR300% HiFh{EE
BOBIT 16007 B & RIERBIZIE.

Not limited to the works of our members, the MCSC manages the copyrights of more than
16 million musical works by more than 3 million songwriters around the world.



N 4. BFFIVESR Rights & Works

SRR R on of rig

SRS Members
BEN=ERE, BiCiFm
2022F R, BEMEIRIHBEIFNER12079A,
SRARSEESNIINGE: el R, FOELAN
Sign the membership contract and register for works:
At the end of 2022, MCSC had 12,079 lyric copyright members. The member
meeting has the highest decision making authority: license fee rates, rules
for distribution of royalties, and the percentage of deduction of \
management fees.

<> *EE{%%WJ"E)‘( Mutural representation agreements

Rz Ex2
BRiA B AEIA!
Representing
the most wider
songwriting
rightholders in
the world

E%T)} '5%5}280%9:47] SEREREMY;
EE£X300% 751’E%E’Jﬁ£311600 JAl=T=F:X{=:T: 8

The International Confederation of Societies of Authors and
Composers (CISAC)

MCSC has signed mutual representation agreements with
more than 80 societies around the world;

Manages more than 16 million musical works by more than
3 million authors worldwide.




N 5. @EFFE{E International Cooperation

" WamaERES | MARGRRESR | phamyEFEEs |
L MERBHSEKES | BERNUSER | 842 (IFRRO) |
. £ (CISAC) iR | £ (BIEM) o |

= o

' Member of CISAC Joined BIEM . Member of IFRRO |

EFLNEIMIS: EBEF80D

1994& 2001& 2012& Have signed with 80+

overseas associations

MACP

sacem £ JOASRAC gl(nrea Music

#EEABRFREHEGRE Copyright Association
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6. FAJiitZ% Licensing Fee

O BEM1993 - 2022FEMERNFTUIANE

MCSC's licensing revenue for copyrights between 1993-2022

unit: 10,000 RMB

By
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. . o 404840879
licensing revenue for copyrights between 1993-2022
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21600
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6801888689'31
3 118212'68340'256094526-§ass.§1253.7 '
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whEh, e, s, &R, KB, R%. [EE8. BERMFERERERTIL,
Involving industries that use musical works such as performances, supermarkets, hotels, restaurants,
transportation, entertainment, radio and television broadcasting, and the Internet



‘\ 6. 1FaJIZZ:E Licensing Fee

‘ SEAUI=FEL Rights of musical copyrights management

(1) =HIOK;

(2) HER., ERaFWimEN,;
(3) @B, Bm. BE. 7. X
BTEH., TRARFLTIAFTER

%EE/?\_‘_."O

SHIR (1) Karaoke; iE
Right of copy (2) Live performances such as Riaght of EEM‘ TR
: gnto RER.
concerts, etc.; x ,
broadcasting Use of music on the

(3) Background music played j Internet, wireless
public such as shopping mals, networks, etc.

EH,;, SGEM;

M ES5E; supermarkets, hotels, restayrants, =
BEHL. FEN. transportation, theme parfs, etc.  —smpnen  prapessmsy {SEmILs
A% TR S EEER. - fEHER
=, . E Music for radio and Right of _O“I'.ne
Books; audio- Ri 5 television communication
visual products; Right of broadcasting

film and performance programs.

television

advertisement

production;

industrial

products such

asjukeboses e EREEHETEAORTA]: SRR MRS RERORTR,

cell phones and

toys. Rights of MCSC: Rights that are difficult for individual copyright
owners to exercise.




7. MFHEE(ISMCESKBIR) Digitalized management (iSMC @_@

iSMC EFEERAERBS R4

Integrated System of Music Copyright

HAN48 overview

SIREANEESREFNEREERS, 2021888 %

The world's largest Chinese music copyright information management system, went online in August
2021

RREMNER RS Bl ESTIERENSFS S (CISAC) EFEREUEREEEEN

Built in accordance with international standards and is fully integrated with the Copyright Information
Database of the International Confederation of Societies of Authors and Composers (CISAC)
LISRFIARBI9wES (IP1) FIEFMMES RERMID (ISWC) StlinE

Core standards of the Rights Holder Identification Code (IPl) and the International Standard Code for
Musical Works (ISWC)

M tHFSEENE KM EmIEFH T AN EE

Digitally and effectively manage the copyright of musical works worldwide
BoHEE CEEE 2300 HiAEENA. 831600055 FFm.

Currently, manages more than 3 million songwriter and music copyright holders, and more than 16
million pieces of musical works around the globe.

006 606 606 o



N\ 78 EE(SMCESRELR) Digitalized management (iSMC system) @%?E

Service Integration
Al 55— 1L

+ Five Functions
4 EFunctions}
Support -~ INEERSGE -

=K
2 -E- 30 - SRl RARS ARG
1 Membership system

ARSEEIXN upn ERBRSERSR

Copyright holders 1Using fee distribution system

I
1
1
1
1
1

Data Integration

B A T X

- - - -

MORP #{EE &

4 v h DR E(ENCER RS

MORP digital music copyrig
registration system

t

EMFNEERERABIBRSR

IT Managment Big Data System fo
Copyrights

B IR EREMALBIERS

Big Data System for Music Use
Monitoring

o . . - -
I - i

/
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—. HEXIEXEFEREZRIA

Current status-quo of digital music
development in Mainland China




N=. FEXHEEREFE

FEZRBIIK Current status-quo of digital music development in Mainland CI@

—) hEXFEEXEESSREAP#EE Musical user size in Mainland China

CNNIC DR mps oo Xy -

B EifERRS 2 RLmRS - BRRREHRE 2 BEWAR 0 BFEEE QKRS0 O REXWE TR

B> BERARERT > THiRS > HitRE

$B52IR (PREIERAMELZRRRAITRS)

2023%F08F528H14:30

= BEX S B0 AMEIEES 2R (HE uﬂéélﬂé&i%
Jklﬁ%ﬂlﬁi» 2023 F L3, ERMNSEREFIA
5)7.258(7, 20225 128K TAT63FA, HKZX
216.1%.

The 52nd Statistical Report on the Development Status of the Internet in China
released by the China Internet Network Information Center (CNNIC): In the first
half of 2023, the number of domestic online music users reached 725.8 million, an
increase of 41.63 million compared with Dec 2022, with a growth rate of 6.1%.




N Z. HEXERHEFESFELERIACurrent status-quo of digital music development in Mainland China @@

(=) REXEXEFEFRAPIE Digital music unser size in Mainland China
7 A%

TENCENT MUSIC
ENTERTAINMENT

OVERVIEW. NEWS&

.:.ﬂu#sﬁl,ﬁ/‘j—-\ (TME) 2023:—%_%F*_
WiRE~, BRAEREEXSREFZHNAEE
EIRFI SRS O, FEAERIES
HITEZERPAZ99940B5 A, SEFE ¢
HARY8270 5 AtBEL1E1<20.2%

According to Tencent Music's (TME) Q2 2023
financial results, the number of monthly active
users of Tencent online music service was 594
million, and the number of paid subscribers to the
online music service was 99.4 million, an increase ]g]
of 20.2% from 82.7 million in the same period of

the previous year )

News & Events

Tencent Music H

SHENZHEN, Ch
(NYSE: TME and




—. FEXIHEERHFEREZEMIKCurrent status-quo of digital music development in Mainland China @%@

(&) hEXREREESREPHE Digital music unser size in Mainland China

ORZCSZF®

SR EIRAT]

(RESHBHMAIZRHERA )
BR{5E8R: 9899

2023 32




N\ FEXHRHAFSFTEBEIACurrent status-quo of digital music development in Mainland China @@

(2) PEXIEEXZFEFRIEANER

Digital music revenue in Mainland China

RIE "PERSAT" HhiuaiThY (2022-20275F
EFa R T mimRE e Rt R RIRE A 1Tt
DIRE) HIEUE: 20226 EHFE RHiaiiE
1X2672{275, 2022-2023FHEGIFKETIYN
8.17%, 20235FF1A79201Z7T.

According to the data of Investment Feasibility
Analysis Report on China Digital Music Industry
Market Depth Discussion and Prospect 2022-
2027 published by China Report Hall, China's
digital music market scale reached 67.2 billion
yuan in 2022, and the average CAGR of 2022-
2023 was 8.17%, and will reach 92 billion yuan
in 2023.




—. FEXEEXEH#FEFREZEIMACurrent status-quo of digital music development in Mainland China @@

(=) PEXMEMRAFERIIANER
Digial music revenue in Mainland China

74

=

A

EVENTS FINANCIALRESULTS SEC FILINGS,, HKEX FILINGS *CORPORATE GOVERNANCE “STOCK FAQS- -CONTACT US -

RIEIBME R2022F2FWIRER, BIER20225
E£FFI283.M27T, AERFFFIEA7.5(Z7T, B
£14.4%,

According to Tencent Music's full-year 2022
financial report, Tencent Music reported a revenue
of 28.34 billion yuan and adjusted net profit of
4.75 billion yuan, an increase of 14.4% year-on-
year.

News & Events

Tencent Music Entertainment Group Announces Fourth Quarter and Full-Year 2022 Unaudited Financial Results



N =. FEXERHFSRFEERKCurrent status-quo of digital music development in Mainland China @ﬁ@

(2) PEXEMXSFEFRIIAGR

Digital music revenue in Mainland China

O NBSEF *ETEM%Z‘:%; ;&2;@5\%;%%{!@%
—— = RE=32022 ; 59901Z.7T,
ZERERMHERAF 22021 EFRLL IR 28.5%, (35T R
W FIBEHIEE . AR RN LS

PRAAL, F2022F 2 FSLINIERTE
FIZR14.4%,20215792.0%

According to NetEase Cloud
Music's 2022 Annual Report, its
net revenue for the full year of
2022 was RMB 9 billion, an
increase of 28.5% year-on-year
from 2021. It achieved positive

gross margin of 14.4% for the full
year of 2022, compared to 2.0% in
2021, thanks to improved
profitability, content optimization
and cost optimization of its
copyright structure.
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The pioneer of digital music copyright - Overwew of
main channel cooperation model”

() ‘TE/%'IZ‘ FRRE, amuz | aEAREX  Q

Music Copyright Society of China

SREERA SREEE
A 2 5[ E A 7 ERJA BRI S 7 Pl

- 2011-04-26
ATRANE
i P A A MCSC and Baidu Reached Strategic Cooperation Agreement

' W2 5 1 BE A A E 2k Rk g 2 7 B
B = Hh2TF20114F3 H RS B EAFIERFETRES FiA S ERASEMER & B2 E, S Ees

FE BN, WHA TR H EREZ RS E L, F7E 5 E g sl & v ) 55 4 2 58 #9201

CES (S 4. 265 AT 2 B A AT 7 & AT, Bk, Ha 5 & A A IE 2T ST NE S 5 i
. B0 S AR BRI B E 2 B . BN, B A TG TR AR NS R KB TRE
=R TEERIRGA IS, IR B AT S EEA A1 S0 2 E e i Bebrl, J5 AR 55 i B 5 (AL %

Az, SRS ERBRIN, R S 0 4 35 O ] i 34 AL AR AL £ IRIE




=, HFERIERCGHERNFGRSE-- "ERESIFIR" NMEAREEEX

The pioneer of digital music copyright - Overview of “
main channel cooperation model”

- BYERRERER
B el (B AIS G EE

High efficiency in licensing paid use of
large number of songs and lyrics

RSANEENESMER, ARSEMNESFFESHITIEN
Music works managed by MCSC is licensed through MCSC to
online music platforms

Wide representation of
rights

International structure
system

rE

Content

ERSEENSFERBEMESE FFESXEZBITRGERZENG, &
SRMEAZESENEGRS, ANERNESFFaB8ERTXEE
AHNFIRNERRRG, HEBSIREERERERSERS, ERE
SIRRZERIRER S FAME(ENAHTSENSEEET

If a musical work is not managed by MCSC and the online music platform is
unable to obtain licensing on its own,MCSC will provide services for the clearance
and transfer of royalties, and at the same time,MCSC will require the music
platform to respect international practices regarding the rights of musical lyrics
and provide MCSC with report on the use of the musical work, so as to enable
\I\/ICSC to distribute payment through clearance and transfer to copyright ownerS/

of musical lyrics and music in accordance with the report on use.




=, HFERIERCGHERNFGRSE-- "ERESIFIR" NMEAREEEX

The pioneer of digital music copyright - Overview of “
main channel cooperation model”

/%—, EFa5EENEASEAAERAMBEN TR iEEI‘Jﬁ%‘IQ
B “ERESIERN" EENEFERARGRBRAER LIRS X
5555 YR I E B RHA I &t
First, since CMOs has the broadest representation of music copyright in terms
of lyrics and music copyrights, CMOs are able to maximize the protection of
the rights and interests of the vast number of disadvantaged groups of
lyricists and songwriters on the Internet through the "main channel

wooperation model" . j

Meaning

(8=, AMETAERERERNERLENTREENE
A9 E(ERFRTS 2.

Second, it provides an excellent solution with high
efficiency for the licensing of music used by a large
\number of online platforms. )
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N, BEIEEE S RBURIPEERERE The main issues in digital music copyr@

(—) FEFENRBERNE R, HPHFERIAN
EX. SRIHIEAIHGE: EERFRAOE, BRE1FN
EREEARSFENFERFSITFAORIEMELUX
ik, SEUEFREREEHELFMURINIRENEE IRFMIA
HILEKAIERM.

China - a fast-growing music market - has huge
digital music revenues. The current challenge is that,
with respect to musical works, it" s so hard to reach
licensing agreement between the Music Copyright

Collective Management Organization (MCMO) and
the major digital music platforms, which results in a
huge shortfall in royalty income for the original
creators represented by the MCMO in recent years.



P!L Bl FE 5 WRBURIATZERIERE The main issues in digital music copyri@

(=) iRHRhRE (D ERECHIT (K.

The royalty share for lyrics and music is too low

REVFHEE NS N KB ENFE RaE KA EFE RIS R
tofn, RENFHEENEFE RIS EN TFE R IHNRMEENE
REFRMEEARIELL, A SMESERERIHAIRF DA ST (K.

Although thre is strong growth of digital music, the copyrights and
interests of original songwriters have not resulted in reasonable share of
royalties. And the digital music copyright income of original songwriters
is not yet proportional to the extent of their contribution to the music
industry and the actual value of their music, and their share of royalties in
the field of online distribution is unreasonably low.
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R, Belgi=5 5V RBURIPEERIARE The main issues in digital music copyrig@

MBHFE RERIIEAEE, A2FH,
HFESFRTEERHSEIEERNE.
Current digital music usage data is
not transparent and and avaliable
to the public, and digital music
platforms unilaterally control
usage data.

RIS IRSERSIEARE. B
BitEE

The access to useage data by
rights holders takes much
longer time

HFSFEORENERSIER

. AEH
Digital music platforms fail
to

provide complete usage data




N, BaHFS5R=FIRBURIPEFEARIRIER The main issues in digital music copyrig@

() HFEFFEREERAENENFIBNEHIER,
SHHIZR IR FRIDRE R TH—E R E.
The identities of digital music platforms are mixed as both
users and rightholders, resulted in problems of
commercial monopolization. The competition needs to be
further regulated.

Monoply
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Suggestions for co-establishing orders to achie
high quality copyright protection




N B, SHHESREERRRRIPTAFRIERIN

Suggestions for co-establishing orders to achieve high quality copyright protection

CEEEy e R

Learn from overseas matured experience

SEERIEE(EN SR S ANRIEREE
Give full play of the roles of CMOs

@Eﬁ&‘ﬁﬁﬂi‘é‘m*‘ alinx. SEREE
EREA. Tihe. NHBHERENSHINRERER,
HEHFERhIRRHRE

Give full play to the multi-party synergy among industry

authorities, the judiciary, copyright CMOs, industry associations,

rightholders and users to regulate competition in the digital music market




155y !
THANKS!

liuping@mcsc.com.cn

&
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