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Philips & intellectual property (IP) / $FiEeSENMHE N &,

* Philips is a vested company, with a strong brand and consumer recognition all over the world. J KFBEE—=}

SSHHE, REFEHFRAIEI,

* In China, the Philips brand has been recognised multiple times as “well-known”: our brand has a very strong

protection base. /FEH[E, KFBREZIIRT "WEETR, BEESCRYRIPEM.
* Philips has one of the largest IP libraries in the world. / K& 2B ARSI IR =1 E,

* Our protection activities have a strong international character. We enforce without boundaries, teaming up

with local authorities. /GfR L{EERR 4R, CRIESSMEEELISIE, EERIMNTEEN,



Main impediments for anti-counterfeit
enforcement in China

IR REENNEEES




020 (online to offline) enforcement in China
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Reducing complexity
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Enforcement impediments outside China
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Anonymity on e-commerce advertisement level PHILIPS
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Anonymity on an intermediary / logistics level
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Current approach
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Why can’t we enforce strongly enough?
JNAIHENIIBARE?

* Use different IP to attack the OEM manufacturing source: TM, design, patent, copyright

FITEEN TSRS Bin. IR, EF). AR
— Issues: /|O)&R :
e In China, market enforcement on an administrative level lost its impact, as the SAMR lacks investigative powers for e-commerce. / fEFE,
MiARESBFEEEEAEN, TEBHUERIIAIXER,
¢ On a criminal enforcement level (AZ2f8), only identical TM use classifies. It is not possible to attack OEM manufacturing through criminal law
based on design or patent rights. /EHIEHIEREHE, HESRENEBTIEAERS EIMEFMERRER, TEEEIMUSITHEFIE
BERFTBELTAIRIESEE.
e On acivil law level: /fEREZEMR:
— Itis not possible to force key intermediaries (export firms) in court to reveal their supply source. /{EEERMER, FoiXsmmlE Rk AERNIR
S (HOR) KEHEXRIR.

— Injunctive relief against export companies does not exist. /3BT ORI HISIITFER,

* Enforce rights against downstream market players? /51X3 N EARFFELEN?

— Is not possible, other than through extensive criminal investigations (see above restrictions). /fRIEFERAAIEFAE (BIRMERL) , BN
AETEERRINLERL,

I Solution: enforce IP on a final distribution (“fulfilment”) level
BIRTTA: ERinntE ("EYD) EEFR4N

The ultimate solution for the consumer, the brand owner and Customs

HERE. BESIERAVEIRERTT A



Solution: enforce IP on a
final distribution (“fulfilment”) level
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End-to-End control (E2E) /imZEimEE %‘;

* Two approaches / FIFH 5%
1. Brand owners’ product identity use a blockchain. /{EFH X HREZEGIE R,
2. ALL products inherit source data from e-commerce advertisements that “travel” with the product. / Ff 8

FERRLR AR %J?\y %UE (’kﬁE "ERBE" _‘_IZII:IIJIL B) .

1. Blockchain / XiR5E

—  Too complex. / 1T FEZ<,
—  Too expensive. / FANT B,
— Implementation depends on private initiatives. / 2 EFfAE =20 JBHEFIELELTX.

2. Use e-commerce metadata to check (manufacturing) source integrity /{SE FAEE B TTEUEIZEE

(FaREr=kR) &t
— All data is available from e-commerce metadata. / BT &EIS 0] MR TTEE SRR,
— E-commerce platforms are obliged to do self-declaration for importation purposes. / SR Ty SRVE |

HOMGRHITERERR.

— Self-declaration can be combined with pro-active filtering, instigated by brand owners. / IR AF DT E
SHEEFEEREPES.

— Implementation depends on public initiatives = the law. / BUFFERI JHIESLRELTR (35%E) .
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How is this relevant for China—EU cooperation?

SRR ISR ?

* China already has electronic fingerprinting for export (source: WCQO’s “Compendium of Case Studies on E-
Commerce”, 4th edition, June 2023, page 26.
FEELXEHOMMBEFESIRA CRR: HRBXER, (BFESEAMRILCR) SUR,
20235F6H, Z826IQ) ,

* EU Customs is looking for an enhanced importation framework, to e.g. cope with postal traffic that e-

commerce generates. Self-declaration by e-commerce platforms is a logical solutions that benefits Customs,
consumers and brand owners.

RRER R IEEINEH O EIEER, NYREEENERENEF R, B FeEREHREBER
K. IHBEETIMEAARGIELE.
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