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STRATEGY TO PROTECT INTELLECTUAL PROPERTY



1.
Transition headline
Let’s start with the first set of slides

Strategy 1: Good contract & training to 
employee & third party.
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Strategy 2 : Verification of Ownership



Identify intellectual property in your 
business

Identify the specific importance of 
intellectual property in your business

High value and generate direct income

Business driver

Useful but of low value / less important
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Quotations are commonly printed as a means of 

inspiration and to invoke philosophical thoughts from 

the reader.

7

 Simple to spell  Easy to pronounce  
Unusual and distinctive  Easy to recall  
Protectable  Universally acceptable

Strategy 3: Market Monitoring Control
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Do domain checks and social media accounts



PENDAFTARAN
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“PUBLIC AWARENESS” 

Awareness Campaign, Public Sampling, Social Media, 

Advertising, Education.
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Supply & Distribution chain

Mentor dan Monitor offline and 
online. 

“Brand” or “IP Watch Dog”.

“PUBLIC AWARENESS” 
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COUNTERFEIT TRADEMARK 
ENFORCEMENT



SOMETIMES  THE BEST 
DEFENSE IS BY GOING 

OFFENSIVE 
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ENFORCEMENT
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COMMON  OFFENSE THE TRADEMARK ACT 2019

SEKSYEN 99 – COUNTERFITING A TRADEMARK

SECTION 100 – FALSELY APPLYING OF REGISTERED TRADEMARKS

SECTION 101 –MAKING OR POSSESSING AN ARTICLE  FOR COMIITING OFFENCE 

SECTION 102 – IMPORTING OR SELLING, ETC., GOODS WITH FALSELY APPLIED  TRADEMARKS

SECTION 112 –  COMPLAINTS TO THE ASSISTANT CONTROLLER (NEED REGISTRAR VERIFICATION)
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PENALTY UNDER TRADEMARK ACT 2019

• Fine ≤ RM 15,000 for each item used

• The second offense is fined ≤ RM30,000 for each item used w
COMPANY

• Fine ≤ RM 10,000 for each item used or ≤ 3 years in prison

• The second offense is fined ≤ RM20,000 for each item used or ≤ 5 years in
prison

INDIVIDUAL
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CHARACTERISTICS OF COUNTERFEIT GOODS

Poor quality of work
Spelling / Logo / Tag 

Defects
Low quality & Unattractive 

Packaging
Doubtful Information On 

The Label 

Sold In the “open market” 
without control element
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Proactive

Reactive

Preventiv
e

(Prevention)

Periodic Inspection 
(BOB)

Complaints From 
Trademark Owners

Awareness& Publicity

ENFORCEMENT APPROACH
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BASKET OF BRANDS (BOB)

Registered trademark 

information database 

The trademark 

owner/representative 

agrees to cooperate in 

solving the case 

investigation.

Current data :

78 company 

663 (Brands)

B B

Launched on 

July 15, 2011



Receipt By Letter / E-
complaint System / 
Email / Facsimile, 

WhatsApp

Walk-in 
Complainant, 

Appears in Person
Media Reports / Viral 

Issues / Public 
Complaints Related to 

Trademark Infringement

Acceptance 
of 

Complaints

TYPES OF COMPLAINT 
CHANNELS
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TYPES OF COMPLAINT 
CHANNELS
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#MyIPO

#IntellectualProperty

#Trademark

#RyzulOsman

#WeHelp

linkedin.com/ryzulosman

RyzulOsman
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