COMITE
CHAMPAGNE

—

-

g
STRATEGY AND CHALLENGES IN PROTECTING THE

20254 BREE- R E B AR RIS A5 kS

PANEL C - BEST PRACTICES IN IP ENFORCEMENT ONLW\\:E AND OFFLINE IN CHINA AND EUROPE
HVEIR=: AL LB T AR B ARI L |

MAY 28, 2025
254E5 H 28 H




WHERE IS THE CHAMPAGNE REGION?
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CHAMPAGNE HILLSIDES, HOUSES AND CELLARS — UNESCO WORLD
HERITAGE SINCE 2015
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has been used since the
c late 17th century to
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Champagne has become the

over the world. It enjoys an
exceptional
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A GEOGRAPHIC AREA DELIMITED SINCE 1927
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0,5% of global vineyards
ared
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10 % of global sparkling wines consumption
in volume
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300 MILLIONS of bottles shipped
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A WORLDWIDE PRESTIGE

1st viticultural PDO in the world in
value

6 billions € turnover
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28 % of global sparkling wines
consumption in value
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Presence in more than
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190 COUNTRIES (57 % export)
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16 200 GROWERS
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130 COOPERATIVES
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370 HOUSES
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GROWERS
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90 % OF THE VINES
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. Private law organization, entrusted with a public service mission, possessing prerogatives of
public authority

« FAEEANBRR, EBEAHRSEGFHITEATLEEN

. The objective is to ensure the common interest of Winegrowers and Champagne Houses
- BiREREMEE SEERRE

. In a balanced and consensus-based manner

© RAEHEIELE

4 MAIN MISSIONS:
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1) Market regulation and monitoring the winegrowing activity according to a strict Book of
Specifications

1) AR ABAIR AR S FEIT A T T 7 i E R0 il
2) Quality and sustainability (viticulture, enology and environment)
2) BTSRRI &I R . BRI T 2B D

4) Education and promotion
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PROTECTION OF THE APPELLATION
RSt GRIP

MAIN ACTIVITIES
W

Fight against counterfeiting and
a misuses of the Champagne ’ :
appellation, in  France and
abroad ‘
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Cooperation and public affairs,
e for a better protection in the
world, including the follow-up of

!:T/\A\ AgreemenTS' N . T @ Champagne appellation @® Limited prt.xection Misuses and
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SR EBARRIPMZS
Champagne is protected in more than 130 countries (sui generis registration, international agreements, national
laws)

130 REESN NP HLE (1 1EM/ ERAL/ERILE)
« Champagne only comes from Champagne, France »
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METHO

KORBEL

CALIFORNIA CHAMPAGNE
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Lero tolerance against counterfeiting
EREAED

Online and offline watches
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Customs trainings and free wine analisis on
demand
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Actions against frademark applications
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Actions against any and all kind of
misappropriations of the name, including
evocation
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A budget of 1,5 million € and a in house
team of 4 people
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1,000 active cases and between 300 and
500 new cases every year
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130 pending TM oppositions, civii and
criminal actions
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China Food & Drinks Fair in Chengdu (March 20-28, 2025)
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22 non alcoholic products were found displaying “Petit
Champagne” and just one alcoholic  “Pefit
Champagne”.

22 AR ERE I ENEIFRE Petit Champagne" (V&) , X
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2 infringing wines bearing “Champagne/&i&".
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Raids in cooperation with the Police Authorities and fine.
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Subsequent investigation and possible action.
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Need of more protection against use of Champagne for non ) — 2 i €
alcoholic products. " - ;
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Good results in Trademark Oppositions against identical or
similar frademarks for similar goods but also different goods
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November 2023: Decision of the Beijing High Court
confirming the Well-Known status of the name

"Champagne®”.

2023411 b 5T @ RN R4 FHIETHAE " Champagne”
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The manufacturer and distributor were ordered to cease
using the name and to pay €30,000 in damages to the
Comité Champagne.
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Champagne Life
Lady Perfume
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Lady Perfume
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{ Champagne Life
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In 2024, 99,573 ads detected, 6,000 considered potentially

infringing the name Champagne and 4,529 ads removed from 68
e-commerce marketplaces.

20245, HAGMEI99573%%S &, HA60005K S EnEMFER "SI &R,
452955 5N 6S M EEF S Thia L TER ﬂﬂJBfF

#002 Champagne %ﬂgg ln gg

lmlmlm T
@0

2121%1 B

jojefe A BN

4 f
SHLU
= s PHLE”E
, y 4 < ::3?

F 88

sssss

]

nnnnn

,68.8

195299 T H30T

? Y
HE 7@ - , \ , L'_A!N i%&gﬁﬁ -]
x-AEH

Mercadolibre
03%

\ kress

amazon

Y=y AhExpresswh___,

V73

Alibaba.com

84 %




COMITE
CHAMPAGNE

Superrare
1%

Magiceden
3%

Hic.af\

N \ R
Mintable
8 % \ Rarible
71 %

Opensea
14 %




Cybersquatting : champagne.co.uk

5 874 champagne.co.uk

Typosquatting : champgne.fr

R % : champgne.fr

Domain name parking : champagneetvodka.com
512 champagneetvodka.com
Counterfeiting : champagnelecarrosse.com

B EM: champagnelecarrosse.com
Misappropriation of reputation : champagnedreams.ch
FEMH: champagnedreams.ch

Disparagement : boycott-champagne.fr
JEHMELEN: boycott-champagne. fr

New gTLDs : champagne.sexy

PR/ :  champagne.sexy
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Court Proceedings
BEFL
Time & Costs
HERERAS5H
Action not limited to the transfer of the domain name
IFRTIR T =57
Alternative Dispute Resolution
HUEFINER
Best approach to get the fransfer of a domain name
SIS 44 B R 1 B A SR
Good outcomes with several ccTLD Policies : .be, .fr, .co.uk, .ie
EEFIES (be) | JEE (fr) . &=E (.co.uk) . BR= (ie) FEEBBIRSIFIIRNINZES]
But Gls are not included as valid rights under UDRP
At IERSHIRER — 2 YRR BERB IR Z
Trademark required
WA T AR AL
Need to go to Court
i A B R A TR



et « Susceptible de porter stteinte & des droits de propriété intellectuelle |
(.FR)
. Rights means rights enforceable by the Complainant, whether under English law or
n O ' I I l n e ofherwise, and may include nights in descriptive terms which have acquired a
(.CO.UK) secondary meaning
(h) Specify the rights or legitimate interests on which the compiaint
CNIC is based with regard to the disputed domain name, annexing all
materials evidencing the rights or interests;
(.CN)

Paragraph 1.3.1 of the IEDR Policy provides that “Protected Identifiers for the purpose
of this Policy are

8 ® 133 geographical indications that can prima facie be protected in theisland of Ireland
@ Geographical indications are, for the purposes of this Policy, indications which
@ identify a good as originating in a temritory or a region or locality in that temitory,
where a given quality, reputation or other characteristic of the good is essentially
¢ attributable to its geographical origin. A Complainant is deemed to have rights in
L J a geographical indication for the purposes of this Policy, if it has standing to
bring an action based on the alleged infri ent of the hical indication
before the courts of [reland
(.IE)

WWW.C
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nampagnes.fr (WIPO)
nampagne.ie (WIPO)
nampagne.be (CEPANI

NAaMpaAagne.co.uk

(NOMINET
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* A Name which is identical or confusingly similar (fulfilled)

* fpBREEGEBTERIUAIRARR (i)

* A Right in a Trademark (not fulfilled)
o FFREL CART)

Panel satisfied that CIVC holds rights in Champagne as an appellation of origin or as a protectd designation of origin, but out of scope
of the Policy

ERENEEFREZREY 'Champagne" SRR & FR/MIERSN, (BEHBEREETE

Panel not satisfied that CIVC holds unregistered tfrademark rights in Champagne: no acquired distinctiveness to confer frademark status
under English action for passing off

THRARNTEFRZRSETEEFRBIRIMETY. RIEREREZFRGE, RETBIERAFRENESE

Rights or Legifimate Interests (issue not addressed)
EVERGE A CRT 5 A

Registered and Used in Bad Faith (issue not addressed)
BEEM SRR CRTPHEA)
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Our objective is to have rules amended to include Geographical Indications
AT B fr 2 SIEMNNELT, SHIBIRSFRIPAASIKIE R

Validate arguments shared by all stakeholders

BEHRIEEm R Z R TR OIFK

Find the right intermediaries and put forward a collective position
BEERRIENAE, S BEF R —I17

O r I G I n lﬁ International

Trademark

Organization for an International Association
Geographical Indications Network ——®
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Givlia BELINCI
Legal advisor
VAR i)

Comité Champagne, 5 rue Henri-Martin, 51200 Epernay, France
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direct: +33 (0)3 26 51 34 40
HZ&HTE: +33 (0)3 26 51 34 40
mobile : +33 (0)7 60 83 31 48
FHl: +33 (0)7 60 83 31 48
givlia.belinci@civc.fr

protection@champagne.fr
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THANK YOU FOR YOUR ATTENTION
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