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Overview of GIs in 
Indonesia



Legal Framework

+ Law No.20/2016 on trademarks and GIs

+ Government Regulation No. 51/2007 on GIs

+ Minister Regulation No.12/2019 on GIs

+ Minister Regulation No. 10/2022 regarding 

Amendment of Minister Regulation No. 

12/2019 on GIs



GI Regulatory Framework Development



The Concept of GIs + Special characteristics and qualities 

compared to similar products from other 

regions,

+ Reputation related to the product's area 

of ​​origin,

+ Specific geographical factor(s) not found 

in other areas, causing the product to be 

unique or different,

+ Product identity: natural conditions, 

and/or local cultural heritage



Applicant 1. An institution that represents the 

community in a certain geographical 

area that operates goods and/or 

products in the form of: 

+ natural resources

+ handicrafts

+ industrial products 

2. Provincial or district/city regional 

government



Object of Protection + Natural Resources

+ Handicrafts

+ Industrial Products 

Plantation Agriculture Handicrafts

Farmery Forestry Fisheries & Marine



GI Control Mechanism GI control is carried out by the Central 

Government and Regional Governments in 

accordance with their respective 

authorities, including:

+ Ensure that certain characteristics 

and qualities remain as the basis for 

issuing Geographical Indications;

+ Prevent the unauthorized use of 

Geographical Indications



Indonesian 
Registered GI



Recent 
Developments 



Rp 35.000 Rp 63.000
1,8 times

Rp 75.000 Rp 

150.000

2 times

Rp 8.000 Rp 40.000
5 times

Geographical Indication products are 

priced higher than similar goods — in 

some cases, their prices can reach more 

than 1.5 times higher.

GI products that have higher prices than similar goods.
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A ME D  B A L I  S A LT Price of Amed Bali Salt



Green Bean

Before GI Registration: 

Rp 40.000 - Rp 60.000

After GI Registration: 

Rp 60.000 - Rp 70.000 (2016-2017)

Rp 120.000 - Rp 130.000 (2018-present)

Domestic Market: 

(Supplier of 200 Cafés 

in Indonesia)

International market 

(Europe, Korea, 

Australia, US)

Sumatera Koerintji 

Arabica Coffee



Koerintji Cinnamon

After GI Registration : 

Rp 60.000 - Rp 70.000

Before GI Registration : 

Rp 40.000 - Rp 60.000

International 

Market 

(Europe)



Empowering Rural 
Communities

+ Building a strong regional image through 

unique, high-quality products that could 

also be valorized through eco-tourism

+ Encouraging collective action to maintain 

product quality, reputation, promotion, 

and protection

+ Maintaining active and productive 

participation of local communities

+ Increasing support from central and/or 

local governments for rural development



Amed Bali Salt

Empowering Rural 
Communities



Kintamani Bali 

Arabica Coffee

Empowering Rural 
Communities

+ Before GI registration: 

 40 groups – 1,750 farmers

+ After GI registration: 

 60 groups – 2,640 farmers

+ From 5.265 to 10.928 farmers

+ since registration 

Muntok White 

Pepper



Protecting local cultural 
traditions and natural 
assets

+ Inherited local know-how

+ Use of traditional production tools

+ Use of local varieties for agricultural 

and plantation products

+ Preserving the production landscape 

(e.g., terraced fields)

+ Maintaining local vegetation and 

ecosystem balance (e.g., forest honey, 

fishery products)



Protecting local cultural 
traditions and natural 
assets

Amed Bali Salt 

+ Localized and ancestral salt 
production

+ Combining local natural 
resources (coconut trees, 
mountain soil) + 

+ traditional practices 

+ Unique know-how of salt 
producers

+ Specific landscape



Government Support 
and Policy Direction



The development and 
support of Geographical 
Indications

The development and support of GIs are 

carried out by the central and/or local 

government according to their respective 

authorities, which include:

+ Inventory of potential GIs, public 

awareness activities, and facilitation of 

GI registration applications

+ Training and technical assistance, 

development, utilization, and 

commercialization of GIs

(Art. 70, Law 20/2016)



The development and 
support of Geographical 
Indications

Pre-Registration Stage

+ Mobile IP Clinics held across all provinces

+ Inventory of potential GIs and registration 

facilitation in collaboration with relevant 

ministries/institutions.

+ GI Drafting Camps to facilitate the 

preparation of applications.

+ Inclusion of GI registration as one of the 

performance targets of the Regional 

Offices of the Ministry of Law 



The development and 
support of Geographical 
Indications

Post-Registration Stage

+ Domestic and International GI Exhibition

+ GI Business Forum

+ Collaboration with other 

ministries/institutions, local government, 

and relevant stakeholders to promote GI 

products

+ Partnership with international partners for 

technical cooperation and GI support

+ International agreement, and registration 

of Indonesian GIs abroad



Geographical Indications for 
Exchange under IEU-CEPA

+ 72 GI from Indonesia will be protected under the 

Indonesia EU CEPA

+ Mostly come from Agricultural products

+ 221 GI from EU will be protected in Indonesia 

under the Indonesia EU CEPA

+ List of Indonesian Geographical Indications Registered through Direct Application to the European Union

1.  Kopi Arabika Gayo (Gayo Arabica Coffee) – Aceh Province (Registered)

2.  Garam Amed Bali (Amed Bali Salt) – Bali Province (Registered)

3.  Lada Putih Muntok (Muntok White Pepper) – Bangka Belitung Islands Province (Registered)

4.  Gula Kelapa Kulonprogo Jogja (Kulonprogo Jogja Coconut Sugar) – DIY Province (Special Region of Yogyakarta) (Registered)

5.  Kopi Arabika Flores Manggarai (Flores Manggarai Arabica Coffee) – NTT Province (East Nusa Tenggara) (Under Application)

6.  Kopi Arabika Flores Bajawa (Flores Bajawa Arabica Coffee) – NTT Province (East Nusa Tenggara) (Under Application)

7.  Kakao Berau (Berau Cocoa) – East Kalimantan Province (Under Application)
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